TOSCA D1 inventory report – Spain

Introduction

Call centre activity in Spain is regulated by the Collective Agreement for Telemarketing. This agreement defines telemarketing as “that which is done by telephone, by data transmissions, by applying digital technology or by any other electronic means that is aimed at the promotion, diffusion and sale of all types of products or services, carrying out or emission of personalized interviews, reception and classification of calls and contacts with clients in a multimedia surrounding, and the different customer services”.

Call centres offer services to different companies in different sectors (telecommunications and technology, financial services, transportation, etc.). The work in these centres is presented as form of information distribution. In the call centre, clients’ requests for information are responded to and other sales activities can be carried out (telesales).

These activities are a relatively recent development in Spain where 80% of the businesses in this sector have offered their services for less than five years. However, the sector is growing rapidly. Some Spanish call centres serve markets in Latin America and North Africa. 

In general, Spain still has some way to go in relation to call centre development but has great possibilities for growth. There is a considerable increase in demand (especially in the areas of financial, consumer and technological services) and many businesses are evaluating whether they should establish a call centre.

Large companies, both national and international, tend to have their own internal centre, although in some cases these functions are subcontracted to specialized call centre service companies that supply a number of companies.

A number of research studies define the drivers for the development of call centres. Among the most frequently cited is client demand for services outside normal working hours. Cost is another important factor. It is calculated that the average cost of a bank transaction made by a call centre is 50% less than that of a face-to-face transaction made in the bank.

Call centres have progressed a lot since their invention in the 1960s. During the 1990s, call centres became communication nodes dedicated to specific interactions, in which the communication process was dynamic and long lasting, and its objectives were to assist and maintain clients. Agents counted on the support of the computer telephony integration and were required to have good communication skills.

We are now witnessing the appearance of virtual call centres and sales nodes where the existing technologies such as ACD, CTI and IVR, are combined with web-based communication. By 2004, web enabled call centres will be a fundamental part of call centre operations, connecting intranets, supply chains and public access over the Internet.
The call centre sector, due to its characteristics, can be grouped into what is called the “sloping of the economy”. Development of call centres is closely related to the business strategies that decentralise production and relocate productive activity. These business strategies look for labour flexibility and decreased costs. As a consequence they often result in reduced working conditions, particularly because of downwards pressure on personnel costs.
How many call centres?

Table ES1: growth in Spanish call centres
	Year
	Number of centres

	1997
	150

	1998
	185

	1999
	245

	2000
	305

	2001
	405

	2002
	560

	2003
	850

	2004
	1210

	2005
	1550


Source: Mitial Research 
The number of call centres in Spain grew considerably between 1997 and 2001, and it is foreseen that the growth will continue, tripling the current number, approximately, by the year 2004.

Table ES2: Number of call centre jobs by region

	Region
	Number of jobs

	Madrid
	10270

	Cataluña
	7700

	Valencia
	3700

	Castilla-La Mancha
	1760

	Castilla León
	960

	Andalusia
	680

	Aragon
	380

	Basque Country
	230

	Baleares
	170

	Murcia
	140

	Canary Islands
	110

	Extremadura
	55

	Navarra
	55

	Asturias
	25


Source: Mitial Research

Mitial considers that at the beginning of 2001 there were some 29,000 workstations, occupied by 38,000 employees. Approximately 70% of the jobs are concentrated in Madrid and Barcelona. In the first quarter of the year 2001 the total labour force working in Spain, according to data from the Active Population Survey, was 14,615,900 people. If we consider the number given by Mitial Research for the beginning of the year 2001 of 38,000 workers,  then these represent about 0.26% of the working population.

The implementation cost of a call centre agent position is between 12,000 and 24,000 euros, depending on the technology that required.

Methodology
FOREM prepared a contact list of about 100 call centres from the yellow pages, specialist magazines and the Internet. FOREM personnel, using the information listed, called each centre and completed a total of 43 questionnaires. The calls were made mainly during the months of April and May 2001. Before each questionnaire was completed, it was necessary to carry out approximately 12 failed calls. In some cases this was because call centre refused to answer the questionnaire and in others it was because it was very time consuming to locate the appropriate person to fill out the questionnaire.

Problems encountered

We often found that the person who answered to our calls did not have the capacity to respond to all the questions in the questionnaire, so it was necessary to carry out various calls to locate a person from the centre’s management who could complete the questionnaire. Once the appropriate person was located, we still had to persuade that person to respond to the questions.

Sometimes they would say that according to company rules they could not participate in any research of this type. In other cases they said they could not answer due to time constraints, or lack of confidence, etc. One of the problems that floated in the air, although it was never made explicit, is that we called them from a trade union during a time of conflict in the sector when a strike was threatened (there were problems in the negotiation of the Collective Agreement which was finally signed on 17th December 2001) . 

Geography

Figure ES1: Location
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Source: TOSCA D1 Inventory Survey. Base = 43 centres.
Spanish companies seem to have decided to maintain their call centres strategically close to their main offices and, therefore, to their management staff. This means that the real distribution of call centres throughout the country is very limited and over three quarters are concentrated in Madrid or Barcelona. 

We felt that Spanish call centres tend to locate in larger towns because, first of all, this is where most of the larger companies are located. Secondly, the access to telecommunications infrastructure is better in the larger towns, and thirdly, there is a larger labour pool for recruitment of call centre agents.

Figure IR2: Urban location breakdown
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Source: TOSCA D1 Inventory Survey. Base = 43 centres.
It does not appear that the location of the call centres in Spain is closely related to the rate of unemployment in the area, nor to the local taxes. The decision factors for location of the call centres seem to be proximity to the client companies, requirement for adequate telecommunications networks and the price of land. This combination drives large centres to locate in industrial areas and technological parks located in the metropolitan areas of the large cities, especially Madrid and Barcelona.

According to a report by Mitial Research, Spain will become a core part of the European Community of call centres over the next two years. With lower labour costs and higher labour availability, Spain could become a serious competitor to Ireland (Dublin) and Holland (Amsterdam) for projects that require more than one language. Spain also has a quantity of foreigners with linguistic skills concentrated around Barcelona and Madrid. Other mid-size cities also present large opportunities of development for call centres, especially Seville, A Coruña and Zaragoza.

Telecommunications/Internet infrastructure

Spain possesses a good telecommunications network, with over 44,000 km of fiber optic cable. The process of deregulation carried out in the sector over the last three years is also important, as it has permitted the appearance of more competitive and effective telephone service offerings for the call centre industry. 

Telefónica, which was previously a state monopoly, still dominates in local calls, but there are now 34 suppliers in the country. Retevisión-Auna maintains second place in this sense, and BT Telecommunications continues to gain position in the sector. There are about 7 million telephone subscribers in Spain.  Sixty percent of all expenditure related to call centres relates to implementing systems integration. This market is valued at up to €110 million in 2001.

Languages

Figure ES3: Available languages
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Source: TOSCA D1 Inventory Survey. Base = 43 centres.
The most frequently used language, after Castilian, is English, followed at a distance by French, German, Italian and Portuguese. In Spain there are severeal official regional languages (Catalan, Basque and Galician) that in the graph are shown under the category “others”.
Table ES3: Spanish official languages reported under the category “other”

	Language
	Number of centres reporting use

	Catalan
	15

	Galician
	3

	Basque
	5

	Valencian
	3

	Unspecified
	1


Source: TOSCA D1 Inventory Survey. Base = 43 centres.
Normally, centres that use one of the regional languages are located in the Autonomous Region with that official language, even though there are call centres that use them located outside these Regions. When the call centre handles an official campaign in the national territory (taxes, for example), there are operators that can handle the calls in all the official languages. Usually this type of campaign is carried out by companies specializing in multilingual operations. 

Typology
Sector breakdown

Figure ES4: Sector breakdown
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Source: TOSCA D1 Inventory Survey. Base = 43 centres.
A 1999 survey of 50 call centres by Europe Management Consulting reports that 29% of Spanish call centres operate in the financial services sector.  A study by Mitial Research reported that telecommunications supported 50 call centres (22% of the established base). Financial services was the second most important sector in the Mitial survey, with 19% of the market quota, followed by outsourcing and marketing call centres.

Table ES4: Number of call centres by sector
	Telecommmunications
	49

	Financial Services
	43

	Market research
	29

	Outsourcing
	27

	IT
	20

	Health, hotel and leisure
	19

	Post & courier
	12

	Retail
	8

	Government
	4

	Industrial
	4

	Transport
	4

	Utilities
	4

	Other
	3


Source: Mitial Research
Activity breakdown

Figure ES5: Activity breakdown
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Source: TOSCA D1 Inventory Survey. Base = 43 centres.
In our sample we felt that there was a cluster of centres which were really offering secretarial services but which also had the ability to carry out call centre activities such as message taking, research or telemarketing. There was another cluster of companies that specialized in telemarketing, and a third cluster, which specialised in customer services such as help desks.

The 1999 survey of 50 Spanish call centres by Europe Management Consulting noted that the most widely offered services were information and customer services, and that most centres (69%) offered a range of functions, not just a single function. 

An important point that influences the activities carried out is whether the centre is an internal department of a company or an outsourced centre that is contracted by different companies and organizations to develop specific campaigns. Where the call centre is part of a company that does not wish to externalize this service, the type of activities that can be developed is broad, but always oriented to their own clients or towards the attraction of new clients for the company. Agents can usually rely on a continuous job throughout the year, even though at certain moments they can have peaks of work demand, related to the seasonal nature of its activity or specific campaigns.

In outsourced centress it is normal to have peak demand periods when the number of work positions is much higher then usual. For example, call centres that work for the digital television platforms can have very high peaks of work in the hours prior to a game of football between Real Madrid-Barcelona, due to the number of clients that want to contract the televised event.

Currently, Spanish call centres carry out four main types of activities:

Customer service and support by telephone and/or Internet.

The largest centres (by volume of employees) are those related to telephone companies, although large centres are also now being established by other service companies (Iberia), credit card companies (Repsol, VISA) and public sector employers (municipal information, independent information providers, emergency services, etc.).

In most cases, activities carried out in call centres were previously carried out directly on a face to face basis by personnel in each service company (Telefónica, Repsol, INSALUD). Now a technical route (telephone, internet) is used for company communications.

In other cases, the activity is carried out by an outsourced telemarketing company on contract (eg 1003 from Telefónica, Airtel, Repsol, etc.). Sometimes support is provided at two “levels”. At the first, less qualified level, support is provided by the outsourced call centre. At the second, higher level enquiries are referred across to the client company’s internal call centre (eg 1004 from Telefónica, etc.).

The development of the outsource sector, which forms the largest sector by volume of employees, is clearly related to the externalization of specific activities that were carried out previously by the client companies. By using outsourced centres they seek to decrease costs (mainly labour costs, and also equipment investment) and to increase flexibility in human resources – processes that would be more complex and costly if handled directly.

These centres try to maintain a volume of activity throughout the year, but there are peaks in demand due to seasonal variations in the demand for specific services (Iberia, 1004) or due to publicity campaigns.

Market research and telephone surveys
These call centres are usually specialized companies that maintain a constant activity throughout the year, and are linked to the main market and opinion research companies. They may have peaks of demand (for example during election periods).

Specific campaigns
Some call centres work on specific campaigns eg product start-ups, competitions, etc. In some cases the campaigns are seasonal in nature - for example, the campaign for tax declarations  (IRPF), or tourism campaigns. In others, the contracts have a short lifespan, as little as a day or a couple of hours for some televised competitions. 

Shared services centres

These centres provide solutions, often to customers in a number of countries, which are not limited to call answering but may include the corresponding administrative procedures (back-office services).

Size

Figure ES6: Call centre size (number of employees)
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Source: TOSCA D1 Inventory Survey. Base = 43 centres.
The 1999 survey of 50 call centres carried out by Europe Management Consulting indicated that 60% of Spanish call centres had less than 50 operators, while 20% had 50-100 operators and 20% over 50 operators.

According to a study by Mitial Research, at the beginning of 2001 it was calculated there were 225 full-size call centres (with more than 20 job positions) and 180 pocket call centres (with less than 20 job positions). Mitial considers that there are about 29,000 job positions occupied by 38.000 employees, working on average 30 hours per week. This is a particularly small number in comparison to other European countries. 

Table ES5: Number of call centres in Spain 1997-2005

	Number of “call centres” in Spain 1997-2005

	Year
	Full Size
	Pocket
	All

	1997
	90
	60
	150

	1998
	110
	75
	185

	1999
	145
	100
	245

	2000
	175
	130
	305

	2001
	225
	180
	405

	2002
	310
	250
	560

	2003
	450
	400
	850

	2004
	610
	600
	1210

	2005
	750
	800
	1550


Source: Mitial 
Centre ownership

Figure ES7: Call centre ownership
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Source: TOSCA D1 Inventory Survey. Base = 43 centres.
Market orientation

Figure ES8: Call centre customer orientation
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Source: TOSCA D1 Inventory Survey. Base = 43 centres.
We did not find any significant usage of call centres to provide business to employee services. Most call centres show a dual orientation to both consumers and businesses.

Technology

Table ES6: Available technology in Spanish call centres

	Technology
	Number of centres using (total=43)

	Computer, Internet, telematics
	16

	Phone and automatic system
	12

	Phone and operator
	15


Source: Tosca D1 Inventory Survey. Base = 43 centres.
There is some evidence from our survey results that centres which report processing of financial transactions have higher levels of technology.

According to data presented by Europe Management Consulting in its Second Study of Quality of Service and Technological Positioning only 2.5% of call centres actively interact using the Internet, and only 19% will be integrated in an advanced manner by 2003

The same study shows that 38% of centres have CTI, a much higher percentage then their previous report in 1998 where only 10% of centres had CTI functions. Most of those that do not have CTI plan to implement it within a year (54%). In the next four years the number of jobs in call centres with CTI will quadruple. Of those that have CTI implemented, only 17% use (CRM), tools directly related to the development of the CTI.

According to the 2000 Economic and Social Annual of Spain, at the beginning of 2000 Spain had a total of 16,844,411 fixed telephone lines equating approximately to one phone line per household. Of these lines, 364,067 were RDSI accesses.

In relation to mobile telephone usage, the latest data indicate there now 30,000,000 mobile subscribers in Spain.

In relation to the use of Internet, by October/November 2001, there were in 7,388,000 Internet users in Spain. Figures by consultants NetValue indicate an increase of 24.5% in the number of home-based Internet connections during the first quarter of 2001. The growth reached 19.8% of households by June 2001. The majority of the most recent Internet users are female (78% of signups) compared to figures of 32.7% women in June 2001. Over half of new signups are between 25 and 34 years of age.
For broadband Internet connection, of the eight countries included in the recent study conducted by Sofres for NetValue. Spain improved to fifth place. In August 2001 6.2% of households with Internet connection had broadband or 167,000 households, compared to 3.1% in February 2001. The figures for cable Internet connection rose from 1.8% of households in February 2001 to 2.7% in August 2001, while the figures for ADSL rose from 1.1% to 3.5% over the same period. ISDN connections rose from 2.8% to 3% of households over the same period.

Connectivity

Figure ES9: Call centre links
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Source: TOSCA D1 Inventory Survey. Base = 43 centres.
Social and work organization aspects
Gender 

Our survey covered a total of 6319 employees of which 4189 were women or around 66%. That approximate percent can be generalized to the whole sector.

Age
We do not have concrete data on the mean age of the call centre staff, but according to documentation studied, it is composed mostly of young employees, under 30 years of age.

Training
Employees in Spanish call centres have a medium to high education level. Usually they have a pre-university level education (Professional Training, Secondary Education Certificate). Also, quite a few university students combine their schooling with part-time work in a call centre. 

Recent university graduates also use call centre work to access the labour market, and consider it a temporary solution, a stepping stone to a better job.

In Spain there is no formal training for work done in the call centres. Normally, companies train their own employees. Usually, there are two forms of training. Induction training is for new employees and includes information on the way that the company works alongside use of the technological tools and the basic techniques of communication and telemarketing. Continuing training usually consists of in-depth techniques for communication and marketing and updating skills to adapt to new technological tools. There are also frequent short preparation courses for specific campaigns.

Pay and conditions

Remuneration for call centre employees is generally low as can be seen from the table below. The lower scale, which is the one that applies to most employees, (operator), is a fixed amount in accordance to the Collective Agreement currently valid in the sector (01.01.00 to 31.12.03) of  €9.736.40 a year. Only 3% of call centre operators receive variable pay, which amounts to around 8% of the fixed rate.

In contrast, for higher level positions, such as the centre manager, a variable salary is paid to nearly 77% of managers. It amounts to 25% of the fixed rate, which can vary between €24,040 and  €42,071 annually.

Table ES7: Salary table for the second state collective agreement
	Salary level
	Description
	2001
	2002
	2003

	1
	Directors
	23,235.13
	24,935.99
	26,859.23 

	2
	Dept Managers
	21,059.46 
	22,598.6 
	24,340.99 

	3
	Project Managers 

Functional Analysts
	18,156.58 
	19,484.81
	20,987.34 

	4
	Upper degree holders

Analysts

A Systems Technicians
	15,253.69
	16,375.57
	17,633.70

	5
	Intermediate degree holders

B Systems Technicians

Analyst-Programer

Senior Programmer

Administration Manager
	13,438.63
	14,424.29 
	15,536.16

	6
	Junior Programmer

Supervisor A
	12,479.33
	12,320.75
	13,252.32

	7
	Administrative Technician

Supervisor B
	10,878.32
	11,719.74
	12,651.30 

	8
	Coordinator

Systems Assistant

Administrative Clerk
	10,397.51 
	11,178,. 3 
	12,020.24 

	9
	Telephony Manager
	10,397.51 
	10,758.12 
	11,599.53 

	10
	Teleoperator/operator specialist
	9,465.94
	10,175.13 
	10,968.47 

	11
	Teleoperator/operator clerk
	9,075.28
	9,736.40
	10,487.66 

	12
	Auxiliary clerk
	8,937.05 
	9,592.15 
	10,331.40 


There is a high staff turnover rate of about 23%. This is due to low salaries, unsocial hours, lack of professional development and lack of social recognition. As a result most call centre workers consider their work as something temporary, a bridge to the labour market until they find a better job.

Health and safety
According to a study by consultancy William M. Mercer, in 58% of call centres the shifts are rotating shifts. In 86% of the cases, the rotation is seven day and only 14% work from Monday to Friday. The highest frequency is morning shifts (53%) and afternoon (41%) against night shifts (6%). The characteristics of this type of schedule can be stressful for staff.

Work in front of a computer screen can cause risk of injuries to the back and vision. Because of this, the current agreement regulates rest breaks for the employees who work in front of computer screens.

Hours of operation

Figure ES10: Operating hours
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Source: TOSCA D1 Inventory Survey. Base = 43 centres.
Employment contracts

According to the study by consultancy William M. Mercer, 88% of the companies that subcontract call centre services require the employees of this service to be located in their own offices, while 25% prefer that the agents remain at the location of the subcontracted company.

Agreements and union representation

CC.OO. (the Communist trade union), developed as its first objective the provision of a contractual framework that could regulate the basic conditions for call centre workers. Previously many extreme labour irregularities were observed in the call centre sectors, along with the application of a different collective agreement by each company, which meant that paid salaries were decreasing progressively because companies were constantly cutting prices to their clients to keep their work.

The first state collective agreement for companies in the telemarketing sector came into effect in 1999.The agreement defines the maximum duration of the annual work schedule and a standard working week of 39 hours. There is a system of professional classification and a clear explanation of the expected remuneration, the forms of contracting allowed, as well as the fundamental requirements for training, health and safety.

This first collective agreement was a starting point to enforce some minimum labour conditions, after the establishment of a common framework and the creation of a union structure by means of elections for representation within the companies. Currently there are union representatives in the majority of the companies in the sector, with about 700 elected union representatives, of which 45% belong to C.C.O.O. 

Negotiations for the Second Collective Agreement in the telemarketing sector started at the beginning of January 2001 and the Agreement was signed in November 2001.

The most important aspects that were tackled in the negotiations from COMFIA are:

· A new professional classification appropriate with the substantial evolution that the sector had undergone.

· A salary increase to bring the salaries up to a level  appropriate to the professional service that the companies demand.

· A reordering of working time to accept the extreme flexibility that the companies need for the organization of their work but making it compatible with the rights of the employees to control their free time.

· Improvement in job security, linking the work contract with the activity that is carried out rather than to the commercial contract that links the company to its client.

· Considerable improvement in working conditions, particularly stress management, ergonomic workplace design, breaks from VDU work, etc. 

The employers’ organisation, the Association of Telemarketing Companies (AEMT)  represents about 90% of all employers and negotiated approval of the second collective agreement. A number of unresolved issues led the main unions in the sector, CCOO, UGT and CGT, to call a strike on June 20th, 2001, after various partial stoppages. 

Salaries in the sector are very low. Most employees work part-time which further reduces pay. However, it is not so much the salary that worries employees, but problems with work schedules. The new agreement establishes a 39-hour working week that cannot exceed 48 hours. Nonetheless, in practice these work schedules are often not respected. 

Many union demands have been reflected in the Second Collective Agreement of the sector, but it is necessary to perform a follow-up study to verify whether, in practice, these improvements have become established.

Union organizers must keep in mind the difficulties caused by irregular and/or “shift” work, which is usually associated with work in transportation or factories, rather than offices.

Finally, it is important to keep in mind the high penetration of new technologies in call centres. Traditional union demands must be adapted for this context and include union information and training.

Table ES8: Types of agreement

	Agreement level
	Number of centres using (total=43)

	Company
	2

	Sector
	13

	National
	8

	Other
	1


Source: TOSCA D1 Inventory Survey. Base = 43 centres.
Table ES9: Types of representation

	Representation
	Number of centres using (total=43)

	Union representation
	5

	Other staff representation
	10

	Health and safety representative
	17


Source: TOSCA D1 Inventory Survey. Base = 43 centres.

Conclusion

The call centres sector in Spain is constantly expanding, both in terms of the number of centres and the number of employees. The potential market for these services is ever broader, and strong growth of around 30% annually is expected in the short term.

Centres which integrate call centre work with the Internet are still of little importance in Spain. Companies are interested in CRM solutions, but at the moment only larger companies have access to that type of technology.

Regarding labour conditions the sector has a long way to go still, despite improvements introduced by the Second State Agreement for the Telemarketing Sector. Salaries are still low and the work conditions (schedules, shifts, work rhythms) are unappealing, with the result that the majority of call centre workers consider their jobs as temporary stopgaps while they seek other employment.

These factors cause high turnover of employees (23% average), and this is considered by many companies to be one of the biggest problems they face. High levels of personnel costs reduce profits. The major recruitment cost for call centres is induction training for employees who often remain with the company less than three months.

During 2001 some further consultative reports were carried out on Spanish call centres. Unfortunately FOREM has had no access to these publications. The only references that we obtained came from articles published in magazines such as Call Center Magazine. The results of the studies are in line with those obtained by TOSCA so we believe our sample to be broadly representative.
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Appendix
Extracts from the Second Collective Agreement

	CHAPTER IV.- ORGANIZATION OF THE WORK

Article 11.- Principles of the organization of the work.
The organization of the work in accordance to that established in this Agreement, and in conformance with the current legislation, is the authority of the Company’s management. 

The organization of the work has as an end, the acceptance of optimal levels of productivity, efficiency, quality and work conditions in the sector of the companies.

The acceptance of these ends is eased on the basis of the good faith principles and diligence of the companies and employees.

The systems of organization of the work and with its modifications are complemented, for its efficiency with the appropriate politics of training.

CHAPTER V.- CONTRACTING.
Article 12.- General principles.
The union and business representatives, signers of the present Agreement, understand the need to continue studying the regulations of contracting in the sector, adapting the same to the reality of the activity that is given, and to claim with it, to contribute to the competitively of the companies and the improvement of the work by means of reducing the seasonal nature and the rotation of the same. 

In view of this, it is convenient that the personnel that renders his services in the sector, and without prejudices of his previous precision in the text of this Agreement, must situate himself in the two organizational schemes differentiated, and that will be designated as “structural personnel” and “operational personnel”.

The “structural personnel” is composed of all those people whose functions are centreed in carrying out and executing activities of internal management in the organization of the company and that are of a permanent need of the same; the “operational personnel” is composed by that personnel that carries out his job in the campaigns and/or services that the telemarketing company offers to a third party.

Article 13.- Contracting of structural personnel.
The stable structural personnel in the company, offers his services by means of an indefinite contract, with general character, without prejudices of those circumstances in which, in conformance with the Law and with that which is agreed on in this Agreement, the contracting models of specific and seasonal contracting be used.

In accordance to this last statement the following contracting models can be used: 

a).- Contracting for a specific duty or service. – This contracting model, and for the structural personnel, can only be accepted when duties and services must be carried out that are foreign to the normal activity of the company. The contract must establish in writing, will determine the specific cause, and specify the duty or service of which that person is being contracted.

b).- Seasonal contract due to production consequences.- Also in the structural personnel, this contracting model can be used, and it must be established in writing, except when less then 28 days,  being linked to the increase of work that, on said personnel, generates a specific campaign, service or concrete project.

The maximum duration of this contract, and in a period of eighteen months, cannot pass three fourths of the referenced time period, nor, as a maximum, twelve months.  In cases it is accepted by duration of less than twelve months,  it can be extended, my means of agreement by both parties, and for only one time, without the total duration of the contract exceeding said limit.


	c).- Internship Contract.- This contract model can be used in the structural personnel, in accordance to the general characteristics of article 11 of the Workers’ Statutes. 

This contract will have a maximum duration of two years, well agreed upon in the beginning or through minimum periods of six months. When the maximum time period has ended, if the job position in which he offered his services the contracted person has not completed by the same, the company cannot hire new internship contracts to occupy said position.

The retributions of this employee will be 80% of the fixed salary in the Agreement for the employee that performs the same or equivalent work position, during the first year of validity of the contract. During the second year he will receive 100% of said salary.

d).- In the structural personnel, the sum of the contracts of specific duration and internships cannot surpass 40% of the permanent staff that offer their services in the same. Except, and when it concurs sufficient causes that justify the surmounting of said limit, said possibility can be agreed with the legal representatives of the employees.

Article 14.- Contracting operational personnel.
The operational personnel, is that which carries out his work in campaigns and services that the telemarketing company agrees to perform for a third party. 

The following contract models can be used:

a).- Indefinite contracting.- The signing representatives of this Agreement express their worries of providing the employees of the sector of the greatest levels of possible stability, under the understanding that telemarketing is an activity of lending services in the process of being consolidated, and that it contains diverse and plural business realities, with a high incidence of  technological changes. Under this principle, during the validity of the Agreement, 30% of the operational personnel staff, will link their labour relationship under this indefinite contract model. To such effects, and to reach this percentage, those employees will be taken into consideration that, in the operational personnel staff already have indefinite contracts. To complete the fixed percentage, contracts will be converted to indefinite, to a point of a minimum of 10% each year.

The determination of the percentage will be taken into effect on the average operational personnel staff of the previous year, to which effect the same will be calculated on the contributed days of the employees of the company.

The election of the personnel that will have their contracts transformed into indefinite, and always that the employee voluntarily accept, will be carried out under the following criterion:  a).- Have at least 12 months of seniority with the company; b).- The establishment of a scale of three factors: 50% over the seniority; 10 % over the training received; and 40 % over the evaluation of work redeemed.

The distribution of the employees that acquire the indefinite conditions, as well as the definition of the scale will be taken into effect by means of an agreement with the union sections most representative of the company, keeping in mind, in all cases, that the percentage of permanent staff is proportionate among the different categories.

The conversion of the contracts to indefinite will be valid in the first quarter of each natural year of the validity of the Agreement, and its validity will be on the date the modification or conversion is signed. With exception to the year 2001, the time frame of three months will be computed from the date of the signing of the Agreement, becoming effective the contractual transformation, for the assumption that the time that passes between the signature and the end of the year in less than three months, before March 31, 2002.

This conversion of the contracts to indefinite cannot assume, in the same, a substantial change of the basic conditions of the contract.

b).- Specific duty or service contract. This contract model will be the most normalized among the operational personnel staff. To such effects that it will be understood to have its own substantiality in all the campaigns and services contracted by a third party for the carrying out of the activities and functions of telemarketing whose execution in time is, in the beginning of an unknown time frame, and whose permanence remains until the end of the campaign or the fulfillment of the service object of the contract.

The specific duty or service contract, is agreed to in writing, and will have a duration of the same as the campaign or service contracted with a third party, having a termination on the date of the end of the campaign or service that was contracted, without prejudice to that established in the following articles.

It will be understood that the campaign or service has not finalized, if repeated renewals without interruption of the mercantile contract with the same telemarketing company that gives origin to the campaign or service has been produced.

To such effects, the telemarketing company will supply to the employees representatives a transcription of those aspect related to the work contained in the mercantile contracts subscribed between the telemarketing company and the company which the services are being offered to, as well as the successive renewals and its modifications if there be any. 

Said information regarding the mercantile contract, will have the following contents:

· Objective of the contract. 

· Detailed relation of the work that is promised in the same by the client. 

· The duration of the contract. 

· Work schedule for the services: day and time schedules. 

· Initial dimensions of the personnel  assigned to the campaign or service. 

· Any other circumstance that has any relation to the work. 

The companies are obligated to hand over such information in a maximum time frame of three days, calculated from the beginning of the campaign, for those with a forecasted duration of less than three months; when the forecasted duration of the campaign is more than three months, the maximum time frame to hand over the information will be calculated at one month, also, from the date of the beginning of the same.

Also, and in agreement with that expressed in article 42 of the Employees’ Statutes, the employees of the contracting or subcontracting telemarketing company, must be informed in writing of the identity of the main company for which their services will be rendered to at each moment, and must be supplied before the beginning of each service, and include the name or business industry, business address and its Fiscal Identification Number.

In the same the contracted or subcontracted telemarketing company must inform the employees’ legal representatives of the identity of the main companies for which the services will be rendered as well as the objective and duration of the contract, place of execution of the same, number of employees that will be hired by the telemarketing company and the foreseen means for the coordination of the activities from the point of view of the prevention of labour risks.

The operational personnel, prior agreement with the employer, can offer services to the same company in other campaigns and services, when it sees its workload reduced due to causes foreign to the telemarketing company during the period that such circumstances last, and for an equivalent time of that which was reduced, and with the objective of receiving the full retribution. The company will inform on a monthly basis to the employees’ representatives of those employees that are in such a situation with indication of the start date, and in its case, the end date, as well as the campaigns or services in which the functions will be rendered.

In the event that the employee has to travel to a work place different to that which he normally performs his services for the campaign or service for which he was contracted, it cannot have more than a two hour difference between the end of one job and the start of another. Said time can be wider if there is an agreement between the company and the employee, needing to inform, also, the employees’ representatives.

Given these special characteristics that review the labour relations in the area of this Agreement, and with the only objective of preserving the total duration of the mandate for which they were elected, the union delegates, the personnel delegates, and the members of the Company Committee, in an exceptional manner, and for the time that is left to consume his mandate, the company can solicit to offer his services in any campaign within the province, and without the contract losing its condition for the exception. The company will be obligated to accept it in the greatest possibilities of job positions. Said guarantee will operate the same in the extension of the mandate and in the period immediately prior to its consumption, if said representative candidate reapplies.

c).- Seasonal contract due to production circumstances: Also for the operational personnel this contract can be used with the following maximum limitations for its continuous instrumentation:

· Substitution of personnel on vacation: six months. 

· Campaigns and services new to the company: first 4 months. 

· Other situations: two continuous months of paid work. 

The personnel contracted under this model will not surpass 50% of the permanent staff that renders their services as operational personnel.

The contract must be in writing, except when the duration is less than 28 days.

Article 15.- Part-time contract.
Part-time contracts that are established among the employees and the company, will have as a reference a workweek. All other issues will be as disposed in the valid legislation at each moment.

Article 16.- Information regarding contracting.
Companies must hand over a basic copy of the indefinite contracts, and of a defined time frame to the legal representatives of the employees, as well as its extensions, modifications, conversions and complaints.

In the event of verbal contracting the companies will hand over a report to the legal representatives of the employees, with the personal data, activation and deactivation date, cause, and a copy of the activation in the social security system.

The companies will inform the legal representative of the employees, in a different manner for the structural personnel and the operational personnel, of the evolution of the job in respect to the previous quarter and with a written indication of the activations and deactivations and the contract model.

At the same time, the companies will quarterly inform to the Peer group Commission of the contracts carried out, in a manner different for the structural personnel and operational personnel, with the indication of the model and number of employees. Said information must be in the possession of the Peer group Commission before the 30 days thereafter to the termination of the natural trimester.

Article 17.- Termination of the duty or service contract due to decrease in the volume of the contracted campaign.
A duty or service contract can be terminated in those situations in which due to decrease in the real volume of the duty or service contract, results in an unnecessary the number of employees contracted for its execution of the duty or service, in proportion to the decrease of volume of the duty or service.

This new staff dimension, based on the previous causes, must respond, in any case, to real criterion, and, based on the same, the adoption of such measures must serve so that the terminations that have occurred can allow the maintenance and continuation of said service on behalf of the telemarketing company.

In effects of the determination of the affected employees due to this situation the following criterion will be considered:

a).- The seniority in the company, ordering the relation of those affected from least to most seniority of the same.

b).- In the event of equal seniority in the company, experience in the campaign or service will be considered, understanding this as time spent performing the duties of the services at the same. If equivalent, family situation will be considered. 

c).- The legal representatives of the employees will have preference to keep, in any case, their position.

Said decrease must be reliably accredited to the legal representatives of the employees, prior to the termination of the contracts, so the same can express their opinion.

For the exercise of the authority granted in this article, it will be a prerequisite that the information regarding the mercantile contract that the campaign or service of which is mentioned generated, and with the content that article 14 of this Agreement establishes, is in the hands of the legal representatives of the employees.

The documentation, that must be handed over seven days prior in respect to the expected termination date, must be in accordance with the concrete facts that fundaments the adoption of the measure, and that permits the necessary contrast for its evaluation, support, in any case, in the objective data, and without prejudice of that, in the previously shown time frame, the legal representatives of the employees can solicit, justly, other documents or data that is considered necessary to complement the documentation received.

In any case, and independently of any other document that is received, the following documents are required to present:

a).- Production history of the duty or service in which the comparison periods are shown, with a minimum of the last three months of the campaign or service of six months of implementation; and between six and 12 last months for campaigns or services with implementation over six months.

This production history must include the number of incoming calls, answered and unanswered, by day of the week, weeks and months. The number of operators by periods and shifts. Average number of calls responded to by operator and day. Average time spent on answered calls. 

b).- List of employees to which the contract will be terminated, with the selection criterion. 

The termination of the contract will be communicated to the employee in writing and in advanced according to the following table, without prejudice of the employer substituting the advanced notice with a compensation equivalent to the days omitted in the advanced notice, calculated from the salary concepts in the table of the Agreement, all this without prejudice to the written notification of termination. In this case the compensation must be included in the salary receipt with the corresponding settlement at termination:

Number of days worked Days of advanced notice

Up to 90 days........................……................................................................... 3 days.

from 91 to 150 days.............…........................................................................ 6 days.

From 151 to 250 days........…......................................................................... 12 days.

From 251 days and on……............................................................................. 15 days

The advance notice days cannot coincide with vacation nor can it be substituted with it.

The employees affected by this situation, and at the moment of the contract termination, will have the right to a settlement of 8 days of gross salary for each year worked.

The employee that sees his contract terminated for the causes that this article show, have the right to be reinstated in the same campaign or service to which they were hired, as long as it last, and always that, its previous evolution, needs to increase the number of employees.

To this effect, the order of preference for the reinstatement will be the reverse to that which was used during the termination.

In the event that the employee is waiting to be reinstated to a campaign or service, and is required to work in another campaign or service, he will not lose his right to reinstate to that; and, in the event that the termination of the contract is seen in the new campaign or service for the causes in this article, he can opt for the reinstatement of only one of them.

As long as there are employees with the right of reinstatement to a campaign or service, no other temporary contracts can be made out for circumstances of production for the campaign or service.

The company will inform the legal representatives of the employees of the reinstatements that have occurred; said representative, and at the request of any employee that could consider affected his rights, will require the company the necessary information.

The non-fulfillment on behalf the company to reinstate the employees whose contracts were terminated for these causes, will obligate the company to compensate the employee with an amount equivalent to 45 days of salary per year worked and proportionate to the time of paid work, calculated from the start date of which he incorporated into the campaign or service.

Article 18.- Change of Telemarketing company in the rendering of services to third parties.
When the campaign or service contract is finalized as the consequence of a termination of a mercantile contract that supported it, the main company will reapply by contest to another with similar characteristics or similar end date, the contracting telemarketing company, if it is different to that which the previous campaign or service was adjudicated, will be obligated to: 

1.- Reinstate all personnel staff corresponding to the campaign or service finalized, to the selection process for the training of new staff. 

2.- Contract the employees that will consist of the new staff according to the following criteria:

2.1.- If the campaign or service must be performed from an external platform, understood as that which is completed outside the work centre of the contracting company, 80% of the new staff will have to integrate with employees that were contracted in the campaign or service by the previous company that had the same, and always if they rendered work for more than twelve months in said campaign. 

2.2.- If the campaign or service must be performed in an internal platform, understood as that performed in the work centres of the contracting company, 65% of the new staff will have to integrate with employees that were contracted in the campaign or service by the previous company that had the same, and always if they rendered work for more than twelve months in said campaign. 

2.3.- For the effect of selecting the employees, the same will be carried out with the application of a scale with the following factors: 50% of the time rendering the services in the campaign; 10% training received during the campaign; and 40% selection. 

3.- To carry out the new contract of that personnel that had rendered his services in the previous campaign, the new contracting telemarketing company, will be obligated to respect the salary conditions  of the consolidated agreement that the employee have receiving prior to the change of company, in other words, independently to the functional bonuses and the shift, unless the employee in the new campaign comes to perform the identical functions and the same shifts.

In the same manner the extra pay salary conditions will be respected, collectively agreed upon with the previous company, as long as the same were agreed to with an advance notice no less the six months prior to the date of succession.

The schedule, training and multiple facets consolidated in the previous company will be respected, with the only effects of professional promotions.

The work shifts will be respected, without them assuming a decrease of the authority of the organization of the work that belongs to the employer, and always if in the new campaign it is possible.

The possible modifications in the structure of the pay stub, as a consequence of that to the salary conditions, will have no variation what so ever in the nature of the salary concepts that were being given to the employee.

There will be no probationary time for those who have been with the campaign for more than a year.

4.- The new company will create an employment database bank, during a maximum time frame of six months,  for those employees that, having surpasses the selection process, do not fall under the percentage fixed for each campaign. If there are vacancies in such campaign during an expressed time frame, the company will be obligated to fill the vacancies with the personnel in said employment database bank, except if there are employees with indefinite contracts pending reinstatement, who, in all effects, will have absolute preference to occupy said vacancies.

5.- The legal representatives of the employees, when there is in the new company in the province where the campaign is to be performed a legal representative of the employees, they will maintain there condition for an undefined time until the celebration of union elections in said circumscription and company.

Article 19.- Voluntary terminations.
The employees who wish to voluntarily terminate their services with a company, except when on probation, will be obligated to inform of said intentions in the following advanced notice time frame:

· Levels 1 and 2: Two months. 

· Levels 3 and 4: One month. 

· Remaining levels: 15 days. 

The companies, once they have received the notification of the voluntary termination, can do without the services of the employee prior to the established date to terminate the labour relation, supplying the corresponding salary from the date in which the company accepted the option, up to the date that the employee indicated the voluntary termination of the labour relation.

The non-fulfillment on behalf of the employees of the obligation to notify in advance, will give the right to the companies to discontinue the liquidation that corresponds for the finalization of the contract the amount of the salary of one day for each day of delay in the notification.

The companies will be obligated to give the liquidation for the finalization of the contract at the date of the termination time frame communicated by the employees. The non-fulfillment of the obligation imputable to the companies will be in unison to the right of the employee to be settled with the amount of one day for each day in delay of the liquidation, with the limit of the days established for the advanced notice. There will be no such obligation, and in consequence this right is not born, when three is not advanced notice, the company being obligated to give the liquidation in the following fifteen days computed from the date of the notification of termination, applying the penalization after day sixteen.

Article 20.- Probationary period.
The duration of the probationary period will be variable in function to the nature of the position to be filled, in no case can it exceed six months for those with technical degrees, one month for the teleoperators no matter what there education level, fifteen days for the no-qualifications personnel, and two months for the remaining personnel.

The situations of work incapacity and maternity leave that could affect the employees during the probationary period, the computation of the same will be interrupted, and will be restarted at the date of reinstatement.

The agreement will be void that is established in a period of probation when the employee has performed the same functions previously with the company, under any contract model. 

Article 21.- Equality of conditions.
The affected parties by this Agreement, and in the application of the same, promise to promote the ethics of equal opportunity and no discrimination due to reasons of gender, marital status, age, race, nationality, social condition, religious or political ideologies, affiliation or not to a workers union, as well as for reasons of language, in the Spanish State. Nor can the employees be discriminated against for physical or psychological disabilities, as long as they are in an apt condition to carry out the duties of the work.

This compromise carries, also, the removal of obstacles that could induce in the non-fulfillment of the equal conditions between women and men, as well as putting into effect measures of positive action or other necessary measures to correct possible discriminating situations. 
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agency workers		Equivalent		Company level		Sector level		National level		Other level		Union rep		Workplace rep		Health and safety

		1		ES																ES1		2.00		1.00		13.65		7.00		6.00		10.00				2.00		10.00		13.00		16.00		1.00														1.00		1.00		1.00		1.00				1.50														1.00		1.00		1.00		1.00				1.50																																						1.00		1.00		1.00		1.00		1.50				1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														84.00		14.00				12												1.00												1.00								1.00

		2		ES				Equipo Postal												ES3		1.00		1.00		10.97		7.00		6.00						3.00		11.00						3.00																																						1.00		1.00		1.00		3.00				2.00																																						1.00		1.00		1.00		3.00		2.00																																								40.00		275.00		164		261		183		165				110				1.00												1.00

		3		ES				Offiten Centro Internacional de Nego												ES5		2.00		1.00		9.30		7.00		6.00		9.00		4.00		3.00		16.00						3.00		1.00		1.00		1.00		1.00				1.00																										1.00		1.00		1.00		1.00				1.50																										1.00		1.00		1.00		1.00				1.50																																						1.00		1.00		1.00		1.00				1.00		40.00		6.00		5		6		5		6								1.00				1.00								1.00

		4		ES				Assetel												ES2		2.00		1.00		6.80		7.00								3.00		9.00		10.00				3.00																																						1.00		1.00		1.00		1.00				1.50		1.00				1.00		3.00		1.50																												1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50																										137.00		7.00				6		5		6				1				1.00												1.00

		5		ES				STD Multiogon SA												ES1		3.00		2.00		15.20		7.00		15.00						2.00		10.00						3.00														1.00		1.00		1.00		1.00				2.00														1.00		1.00		1.00		1.00				2.00																										1.00		1.00		1.00								1.00		1.00		1.00		1.00				2.00		1.00		1.00				1.00						1.00		1.00		1.00																				40.00		50.00		35		48				35				15				1.00				1.00						1.00								1.00		1.00

		6		ES				Ofitel Agenda Personal												ES3		1.00		1.00		10.97		7.00		6.00						3.00		10.00						2.00														1.00		1.00		1.00		1.00		3.00		1.00														1.00		1.00		1.00		1.00		3.00		1.00																										1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00														168.00		20.00		16		18		15		14				6				1.00										1.00

		7		ES				Gail Centre Europa												ES3		1.00		2.00		10.97		7.00		6.00		4.00		9.00		1.00		14.00						1.00														1.00		1.00		1.00		1.00		1.00		2.00																																																														1.00		1.00				1.00				2.00																																						93.00		116.00		75		76				110				6				1.00								1.00										1.00		1.00

		8		ES				Instituto Sondaxe												ES1		3.00		2.00		15.20		7.00		6.00		13.00				2.00		12.00						2.00														1.00		1.00		1.00		2.00		2.00		1.00														1.00		1.00		1.00		2.00		2.00		1.00																										1.00		1.00		1.00		2.00		2.00		1.00														1.00		1.00		1.00		2.00		2.00		1.00																										60.00		14.00		14		12		12		7		7.00		7				1.00												1.00

		9		ES				Fernando Poblacione												ES3		1.00		1.00		10.97		7.00		6.00		4.00		9.00		2.00		13.00						1.00																																						1.00		1.00		1.00		3.00		1.00		2.00		1.00		1.00		1.00		3.00		1.00		2.00																										1.00		1.00		1.00		3.00		1.00		2.00		1.00		1.00		1.00		3.00		1.00		2.00																										75.00		1350.00		405		1013		125		1215				135				1.00										1.00						1.00		1.00		1.00

		10		ES				Bitel												ES5		2.00		1.00		9.96		7.00		6.00		4.00				3.00		7.00		13.00				3.00														1.00		1.00		1.00		1.00		2.00		1.50														1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														70.00		20.00		5		19				5				15				1.00				1.00						1.00

		11		ES				Avantis Marketing Telefonico												ES3		1.00		1.00		10.97		7.00								3.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				1.00				1.50		1.00				1.00		1.00				1.50																										1.00				1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50																										80.00		300.00		225		294		221		75				225				1.00				1.00						1.00

		12		ES				Cotel												ES2		3.00		1.00		16.04		7.00		6.00		9.00				3.00		10.00						1.00		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50														1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50														60.00		10.00		1		10				5				5				1.00														1.00

		13		ES				Asstel SIS												ES5		2.00		2.00		10.21		7.00								3.00		10.00						3.00														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50																										1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50														70.00		30.00		27		29				15				15				1.00																				1.00

		14		ES				GC Asesoramiento en Telemarketing												ES2		2.00		1.00		8.73		7.00		9.00						3.00		10.00						3.00														1.00		1.00				2.00				1.50														1.00		1.00		1.00		2.00				1.50																										1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00						1.50		1.00		1.00		1.00		3.00				1.50														1.00				1.00		2.00				1.50		50.00		20.00		10		20				10				10				1.00

		15		ES				Rainbow Communicaciones												ES3		1.00		1.00		10.97		7.00		4.00		9.00		10.00		3.00		10.00						3.00														1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00						2.00		1.50																										1.00		1.00						2.00		1.50		1.00		1.00		1.00				2.00		1.50		1.00		1.00						2.00		1.50		1.00		1.00						2.00		1.50														60.00		200.00		125		170				125				75				1.00

		16		ES				Iniciativas de Comunicacion de Canarias												ES7		2.00		1.00		10.95		7.00								3.00		10.00						3.00														1.00		1.00		1.00		2.00				1.50														1.00		1.00		1.00		2.00				1.50																										1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				1.00		1.00		1.00		1.00		2.00				1.00		40.00		12.00		2		7				10				2								1.00																1.00

		17		ES				Maverik Marketing Telefonico												ES3		1.00		1.00		10.97		7.00		6.00						1.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00						1.50																										1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				2.00				1.50																												15.00		2		14				11				4																						1.00		1.00

		18		ES				Vivatel												ES5		2.00		1.00		11.78		7.00		6.00						3.00		12.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.00		1.00		1.00		1.00		1.00				1.00																										1.00		1.00		1.00		1.00				2.00		1.00		1.00		1.00		1.00				2.00		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														60.00		21.00		5		8				9				12				1.00				1.00

		19		ES				Talking People SL												ES6		2.00		1.00		16.90		7.00								3.00		13.00						3.00																																																																																																																										1.00		1.00				3.00				2.00		40.00		16.00		8		8				11				5				1.00

		20		ES				Telemarketing Sisteman SL												ES6		2.00		1.00		22.44		7.00								3.00		10.00						3.00																																																																										1.00				1.00		3.00				1.00		1.00		1.00		1.00		2.00				1.00														1.00				1.00		2.00				1.00														38.00		22.00		22		22				7				15								1.00

		21		ES				Resporesiede Empresa												ES2		2.00		1.00		8.73		7.00								3.00		6.00		11.00		16.00		3.00																																						1.00		1.00				3.00				2.00																										1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00																																						35.00		2.00		2		1				2

		22		ES				SDC Corporacion												ES5		2.00		2.00		12.78		7.00								3.00		9.00						3.00																																																																																						1.00				1.00		2.00				2.00																																						40.00		10.00		9		7				5				5				1.00

		23		ES				Dofer Servicios Empresas												ES2		2.00		1.00		9.30		7.00								3.00		9.00						3.00																																						1.00		1.00		1.00		3.00				1.00																																						1.00				1.00		3.00				1.00																																						40.00		15.00		15		13								15				1.00

		24		ES				Munda 2000 Consultancy SL												ES5		2.00		2.00		9.30		7.00								2.00		10.00						1.00																										1.00		1.00				2.00				1.00		1.00		1.00		1.00		1.00				1.50																										1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00		2.00				1.50		1.00				1.00		2.00				1.00														35.00		3.00				3								3				1.00

		25		ES				CEE Sertel SD												ES5		2.00		1.00		10.95		7.00		6.00		4.00				1.00		10.00						1.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00														1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00														46.50		95.00		86		76				2				93				1.00																1.00		1.00		1.00

		26		ES				B&D Marketing												ES3		1.00		1.00		10.92		7.00								1.00		10.00						3.00																																						1.00		1.00		1.00		3.00		1.00		1.50																										1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50																										40.00		7.00		7		6				0				7														1.00										1.00

		27		ES				Marketing Llodio SL												ES2		2.00		1.00		10.41		7.00		9.00						1.00		10.00						3.00														1.00				1.00		3.00																		1.00				1.00		3.00																																										1.00				1.00		3.00																		1.00				1.00		3.00																		55.00		7.00		1		7				1				6				1.00												1.00

		28		ES				Operatel												ES2		2.00		1.00		9.30		7.00		6.00						1.00		10.00						3.00														1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		60.00		15.00		8		12						2.00		15				1.00				1.00						1.00

		29		ES				Euro S+												ES2		2.00		2.00		8.73		7.00		9.00						1.00		10.00						3.00														1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.00		1.00		1.00		1.00		3.00				1.00		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		52.50		7.00		7		6				1				6																				1.00		1.00		1.00

		30		ES				REDCA Marketing research												ES7		2.00		1.00		13.65		7.00		6.00						3.00		12.00						1.00																																																																																																																										1.00				1.00		1.00				1.50		38.00		9.00		5		7				5				4				1.00								1.00

		31		ES				Goazen												ES2		2.00		1.00		14.96		7.00		6.00		4.00		9.00		3.00		10.00						3.00		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50																										1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50														64.00		60.00		60		48		6		48				12																								1.00

		32		ES				Mediafusion Espana SA												ES3		1.00		1.00		10.97		7.00								3.00		10.00						3.00																																																																																																																										1.00		1.00				2.00		2.00		2.00		168.00		60.00		54		48				30				30																								1.00

		33		ES				Bell Telemarketing												ES3		1.00		1.00		10.97		7.00								2.00		10.00						3.00		1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50																																																														1.00		1.00		1.00		2.00		2.00		1.50														84.00		200.00		30		190								200				1.00												1.00

		34		ES				Business Center SL												ES2		2.00		1.00		9.30		7.00		6.00						2.00		16.00						3.00														1.00		1.00		1.00		3.00				1.50														1.00		1.00		1.00		3.00				1.50																																						1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50																										60.00		7.00		2		7				3				4				1.00

		35		ES				Espor												ES1		2.00		1.00		16.88		7.00		6.00						1.00		13.00						1.00														1.00				1.00		3.00		1.00		1.50		1.00		1.00																																																										1.00				1.00		3.00		1.00		1.50																																																												1.00								1.00

		36		ES				Centro Control y Fomenta Asociaciones SL												ES3		1.00		1.00		10.97		7.00								2.00		10.00						3.00		1.00				1.00		3.00				1.50		1.00				1.00		2.00				1.50																																																		1.00				1.00		2.00				1.50		1.00				1.00		2.00				1.50																																						60.00		80.00		12		72				80								1.00																		1.00		1.00

		37		ES				Centro de Negocios												ES2		2.00		1.00		10.41		7.00		6.00						3.00		10.00						2.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														1.00		1.00		1.00		1.00		2.00		1.50																										1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50																										1.00		1.00		1.00		1.00		2.00		1.50		60.00		7.00		7		6				7

		38		ES				Telecyl SL														1.00		1.00		15.60		7.00		6.00		9.00				1.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														168.00		250.00		200		125				150				50				1.00										1.00						1.00		1.00		1.00

		39		ES				Responsas le Communicacion y Relacioces Externes												ES2		2.00		1.00		9.30		7.00		6.00		9.00				1.00		5.00						1.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50														168.00		995.00		886						318				677				1.00										1.00								1.00		1.00

		40		ES				Sellbytel Singular												ES2		2.00		1.00		9.30		7.00		6.00						2.00		10.00						1.00														1.00		1.00				1.00				2.00		1.00		1.00				1.00				1.50		1.00		1.00				1.00				1.50																										1.00		1.00				1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				1.00				1.50		1.00		1.00				1.00				1.50														168.00		30.00		24		30				30								1.00				1.00						1.00

		41		ES				Unisone Soluciones														1.00		1.00				7.00		6.00		9.00				3.00		10.00						1.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														168.00		1882.00		1501		1416				1501				381				1.00										1.00						1.00		1.00		1.00

		42		ES				Caventel														2.00		1.00				7.00		6.00						3.00		11.00		13.00				3.00														1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00																																						1.00		1.00		1.00		2.00				2.00																																						44.00		20.00		10		20				17				3				1.00										1.00

		43		ES				Telco Telemarketing SL														1.00		1.00				7.00		6.00						3.00		10.00						1.00														1.00		1.00				3.00						1.00		1.00				3.00						1.00		1.00				3.00																														1.00		1.00				3.00																																																						80.00		40.00		7		37				7				33				1.00										1.00										1.00

								Frequency of capital city		14.00

		Frequency								26.00				Language		0.00																												How many?		9.00		8.00		9.00								29.00		26.00		26.00		52.00						17.00		17.00		12.00		29.00						35.00		34.00		29.00		63.00						10.00		8.00		10.00		20.00						6.00		6.00		5.00		10.00						27.00		25.00		23.00		48.00						35.00		29.00		34.00								26.00		26.00		21.00								20.00		17.00		17.00								9.00		7.00		7.00								3039.00		6319.00		4079		4189		571		4048		9.00		2207		0.00		33.00		0.00		10.00		0.00

		1.00								3.00						0.00																												% of total		0.18												0.58		0.52										0.34		0.34										0.70		0.68										0.20		0.16										0.12		0.12										0.54		0.50										0.70		0.58										0.52		0.52										0.40		0.34										0.18		0.14										66.07		128.96		83		85		12		83		0.18		45		0.00		0.67		0.00		0.20		0.00

		2.00								0.00						0.00																																																																																																																																																																						65		66		9		64		0.14		35		0.00		0.52		0.00		0.16		0.00

		3.00								0.00						7.00																												1.00		B2B										1.00		1.00		B2B								2.00		1.00		B2B								2.00		1.00		B2B								4.00		1.00		B2B								1.00		1.00		B2B								1.00		1.00		B2B								3.00		1.00		B2B								3.00		1.00		B2B								2.00		1.00		B2B								4.00		1.00		B2B								2.00

		4.00						Frequency of downtown or suburban		36.00						0.00																												1.50		Both										7.00		1.50		Both								20.00		1.50		Both								11.00		1.50		Both								23.00		1.50		Both								6.00		1.50		Both								5.00		1.50		Both								17.00		1.50		Both								20.00		1.50		Both								20.00		1.50		Both								13.00		1.50		Both								5.00

		5.00						(one no answer)		7.00						24.00																												2.00		B2C										1.00		2.00		B2C								5.00		2.00		B2C								2.00		2.00		B2C								6.00		2.00		B2C								2.00		2.00		B2C								0.00		2.00		B2C								5.00		2.00		B2C								9.00		2.00		B2C								3.00		2.00		B2C								1.00		2.00		B2C								2.00

		6.00								0.00						43.00																														Inbound		1.00								0.00				Inbound		3.00						0.00				Inbound		5.00						0.00				Inbound		6.00						0.00				Inbound		0.00						0.00				Inbound		1.00						0.00				Inbound		4.00						0.00				Inbound		1.00						0.00				Inbound		5.00						0.00				Inbound		3.00						0.00				Inbound		2.00						0.00

		7.00								0.00						0.00																														Outbound		0.00												Outbound		3.00										Outbound		0.00										Outbound		1.00										Outbound		2.00										Outbound		0.00										Outbound		2.00										Outbound		6.00										Outbound		0.00										Outbound		3.00										Outbound		2.00

		8.00						Frequency of activity		0.00						12.00																														Both		8.00												Both		23.00										Both		12.00										Both		28.00										Both		8.00										Both		5.00										Both		21.00										Both		28.00										Both		21.00										Both		14.00										Both		5.00

		9.00								0.00						2.00

		10.00								0.00						0.00

		11.00								0.00						0.00

		12.00								1.00						1.00

		13.00								1.00						0.00

		14.00								1.00						1.00

		15.00								0.00						0.00

		16.00								3.00						0.00

										27.00

										3.00

										3.00

										6.00

										1.00

										0.00

										4.00

										0.00

								Company's link		12.00

										3.00

										28.00

										0.00

								Temporary contracts		36.00

								Part time contracts		33.00

								Temporary agency workers		10.00

								Collective agreements company		2.00

										0.00

										0.00

								Sector level		13.00

										0.00

										0.00

								National level		8.00

										0.00

										0.00

								Other level		1.00

										0.00

										0.00

								Union representation		5.00

										0.00

										0.00

								Staff representation		10.00

										0.00

										0.00

								H&S representation		17.00

										0.00

										0.00

		5.00						Staff numbers		2.00

		10.00								10.00

		20.00								11.00

		30.00								4.00

		40.00								1.00

		50.00								1.00

		100.00								4.00

		150.00								1.00

		200.00								2.00

		250.00								1.00

		500.00								2.00

		1000.00								1.00

										2.00

								Type of centre		10.00

		1.00								9.00

		2.00								24.00

		3.00								0.00

		4.00

								Orientation overall

								B2B		3.00

								Both		47.00

								B2C		39.00

								B2E		13.00

		40.00						Hours		12.00

		50.00								3.00

		60.00								10.00

		70.00								3.00

		80.00								3.00

		90.00								2.00

		100.00								1.00

		168.00								7.00

										0.00
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		Contact ID		Country		Code CC
lfd. Nr.		Company Name		Address		Postal code		City		Phone		Email		Region		Territory		Localisation		Attractiveness		Languages 1		Languages 2		Languages 3		Languages 4		Location		Main act 1		Main act. 2		Main act. 3		Company's link		Accounts/billing		Inbound		Outbound		Tech1		Level		Target		Booking appointment		Inbound		Outbound		Tech1		Level		Target		Counselling/advice		Inbound		Outbound		Tech1		Level		Target		Cusotmer services		Inbound		Outbound		Tech1		Level		Target		Debt collection		Inbound		Outbound		Tech1		Level		Target		Process financial transaction		Inbound		Outbound		Tech1		Level		Target		Providing standard information		Inbound		Outbound		Tech1		Level		Target		Sales		Inbound		Outbound		Tech1		Level		Target		Taking customers orders		Inbound		Outbound		Tech1		Level		Target		Technical support		Inbound		Outbound		Tech1		Level		Target		other		Inbound		Outbound		Tech1		Level		Target		Hours per week		Total employees		Full time		Women		Total women full time		Permanent staff		Permanent full time		Temporary staff		Temporaryt full time		Part time contracts		Equivalent		Temporary
agency workers		Equivalent		Company level		Sector level		National level		Other level		Union rep		Workplace rep		Health and safety

		1		ES																ES1		2.00		1.00		13.65		7.00		6.00		10.00				2.00		10.00		13.00		16.00		1.00														1.00		1.00		1.00		1.00				1.50														1.00		1.00		1.00		1.00				1.50																																						1.00		1.00		1.00		1.00		1.50				1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														84.00		14.00				12												1.00												1.00								1.00

		2		ES				Equipo Postal												ES3		1.00		1.00		10.97		7.00		6.00						3.00		11.00						3.00																																						1.00		1.00		1.00		3.00				2.00																																						1.00		1.00		1.00		3.00		2.00																																								40.00		275.00		164		261		183		165				110				1.00												1.00

		3		ES				Offiten Centro Internacional de Nego												ES5		2.00		1.00		9.30		7.00		6.00		9.00		4.00		3.00		16.00						3.00		1.00		1.00		1.00		1.00				1.00																										1.00		1.00		1.00		1.00				1.50																										1.00		1.00		1.00		1.00				1.50																																						1.00		1.00		1.00		1.00				1.00		40.00		6.00		5		6		5		6								1.00				1.00								1.00

		4		ES				Assetel												ES2		2.00		1.00		6.80		7.00								3.00		9.00		10.00				3.00																																						1.00		1.00		1.00		1.00				1.50		1.00				1.00		3.00		1.50																												1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50																										137.00		7.00				6		5		6				1				1.00												1.00

		5		ES				STD Multiogon SA												ES1		3.00		2.00		15.20		7.00		15.00						2.00		10.00						3.00														1.00		1.00		1.00		1.00				2.00														1.00		1.00		1.00		1.00				2.00																										1.00		1.00		1.00								1.00		1.00		1.00		1.00				2.00		1.00		1.00				1.00						1.00		1.00		1.00																				40.00		50.00		35		48				35				15				1.00				1.00						1.00								1.00		1.00

		6		ES				Ofitel Agenda Personal												ES3		1.00		1.00		10.97		7.00		6.00						3.00		10.00						2.00														1.00		1.00		1.00		1.00		3.00		1.00														1.00		1.00		1.00		1.00		3.00		1.00																										1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00														168.00		20.00		16		18		15		14				6				1.00										1.00

		7		ES				Gail Centre Europa												ES3		1.00		2.00		10.97		7.00		6.00		4.00		9.00		1.00		14.00						1.00														1.00		1.00		1.00		1.00		1.00		2.00																																																														1.00		1.00				1.00				2.00																																						93.00		116.00		75		76				110				6				1.00								1.00										1.00		1.00

		8		ES				Instituto Sondaxe												ES1		3.00		2.00		15.20		7.00		6.00		13.00				2.00		12.00						2.00														1.00		1.00		1.00		2.00		2.00		1.00														1.00		1.00		1.00		2.00		2.00		1.00																										1.00		1.00		1.00		2.00		2.00		1.00														1.00		1.00		1.00		2.00		2.00		1.00																										60.00		14.00		14		12		12		7		7.00		7				1.00												1.00

		9		ES				Fernando Poblacione												ES3		1.00		1.00		10.97		7.00		6.00		4.00		9.00		2.00		13.00						1.00																																						1.00		1.00		1.00		3.00		1.00		2.00		1.00		1.00		1.00		3.00		1.00		2.00																										1.00		1.00		1.00		3.00		1.00		2.00		1.00		1.00		1.00		3.00		1.00		2.00																										75.00		1350.00		405		1013		125		1215				135				1.00										1.00						1.00		1.00		1.00

		10		ES				Bitel												ES5		2.00		1.00		9.96		7.00		6.00		4.00				3.00		7.00		13.00				3.00														1.00		1.00		1.00		1.00		2.00		1.50														1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														70.00		20.00		5		19				5				15				1.00				1.00						1.00

		11		ES				Avantis Marketing Telefonico												ES3		1.00		1.00		10.97		7.00								3.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				1.00				1.50		1.00				1.00		1.00				1.50																										1.00				1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50																										80.00		300.00		225		294		221		75				225				1.00				1.00						1.00

		12		ES				Cotel												ES2		3.00		1.00		16.04		7.00		6.00		9.00				3.00		10.00						1.00		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50														1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50														60.00		10.00		1		10				5				5				1.00														1.00

		13		ES				Asstel SIS												ES5		2.00		2.00		10.21		7.00								3.00		10.00						3.00														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50																										1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50														70.00		30.00		27		29				15				15				1.00																				1.00

		14		ES				GC Asesoramiento en Telemarketing												ES2		2.00		1.00		8.73		7.00		9.00						3.00		10.00						3.00														1.00		1.00				2.00				1.50														1.00		1.00		1.00		2.00				1.50																										1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00						1.50		1.00		1.00		1.00		3.00				1.50														1.00				1.00		2.00				1.50		50.00		20.00		10		20				10				10				1.00

		15		ES				Rainbow Communicaciones												ES3		1.00		1.00		10.97		7.00		4.00		9.00		10.00		3.00		10.00						3.00														1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00						2.00		1.50																										1.00		1.00						2.00		1.50		1.00		1.00		1.00				2.00		1.50		1.00		1.00						2.00		1.50		1.00		1.00						2.00		1.50														60.00		200.00		125		170				125				75				1.00

		16		ES				Iniciativas de Comunicacion de Canarias												ES7		2.00		1.00		10.95		7.00								3.00		10.00						3.00														1.00		1.00		1.00		2.00				1.50														1.00		1.00		1.00		2.00				1.50																										1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				1.00		1.00		1.00		1.00		2.00				1.00		40.00		12.00		2		7				10				2								1.00																1.00

		17		ES				Maverik Marketing Telefonico												ES3		1.00		1.00		10.97		7.00		6.00						1.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00						1.50																										1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				2.00				1.50																												15.00		2		14				11				4																						1.00		1.00

		18		ES				Vivatel												ES5		2.00		1.00		11.78		7.00		6.00						3.00		12.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.00		1.00		1.00		1.00		1.00				1.00																										1.00		1.00		1.00		1.00				2.00		1.00		1.00		1.00		1.00				2.00		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														60.00		21.00		5		8				9				12				1.00				1.00

		19		ES				Talking People SL												ES6		2.00		1.00		16.90		7.00								3.00		13.00						3.00																																																																																																																										1.00		1.00				3.00				2.00		40.00		16.00		8		8				11				5				1.00

		20		ES				Telemarketing Sisteman SL												ES6		2.00		1.00		22.44		7.00								3.00		10.00						3.00																																																																										1.00				1.00		3.00				1.00		1.00		1.00		1.00		2.00				1.00														1.00				1.00		2.00				1.00														38.00		22.00		22		22				7				15								1.00

		21		ES				Resporesiede Empresa												ES2		2.00		1.00		8.73		7.00								3.00		6.00		11.00		16.00		3.00																																						1.00		1.00				3.00				2.00																										1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00																																						35.00		2.00		2		1				2

		22		ES				SDC Corporacion												ES5		2.00		2.00		12.78		7.00								3.00		9.00						3.00																																																																																						1.00				1.00		2.00				2.00																																						40.00		10.00		9		7				5				5				1.00

		23		ES				Dofer Servicios Empresas												ES2		2.00		1.00		9.30		7.00								3.00		9.00						3.00																																						1.00		1.00		1.00		3.00				1.00																																						1.00				1.00		3.00				1.00																																						40.00		15.00		15		13								15				1.00

		24		ES				Munda 2000 Consultancy SL												ES5		2.00		2.00		9.30		7.00								2.00		10.00						1.00																										1.00		1.00				2.00				1.00		1.00		1.00		1.00		1.00				1.50																										1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00		2.00				1.50		1.00				1.00		2.00				1.00														35.00		3.00				3								3				1.00

		25		ES				CEE Sertel SD												ES5		2.00		1.00		10.95		7.00		6.00		4.00				1.00		10.00						1.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00														1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00														46.50		95.00		86		76				2				93				1.00																1.00		1.00		1.00

		26		ES				B&D Marketing												ES3		1.00		1.00		10.92		7.00								1.00		10.00						3.00																																						1.00		1.00		1.00		3.00		1.00		1.50																										1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50																										40.00		7.00		7		6				0				7														1.00										1.00

		27		ES				Marketing Llodio SL												ES2		2.00		1.00		10.41		7.00		9.00						1.00		10.00						3.00														1.00				1.00		3.00																		1.00				1.00		3.00																																										1.00				1.00		3.00																		1.00				1.00		3.00																		55.00		7.00		1		7				1				6				1.00												1.00

		28		ES				Operatel												ES2		2.00		1.00		9.30		7.00		6.00						1.00		10.00						3.00														1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		60.00		15.00		8		12						2.00		15				1.00				1.00						1.00

		29		ES				Euro S+												ES2		2.00		2.00		8.73		7.00		9.00						1.00		10.00						3.00														1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.00		1.00		1.00		1.00		3.00				1.00		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		52.50		7.00		7		6				1				6																				1.00		1.00		1.00

		30		ES				REDCA Marketing research												ES7		2.00		1.00		13.65		7.00		6.00						3.00		12.00						1.00																																																																																																																										1.00				1.00		1.00				1.50		38.00		9.00		5		7				5				4				1.00								1.00

		31		ES				Goazen												ES2		2.00		1.00		14.96		7.00		6.00		4.00		9.00		3.00		10.00						3.00		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50																										1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50														64.00		60.00		60		48		6		48				12																								1.00

		32		ES				Mediafusion Espana SA												ES3		1.00		1.00		10.97		7.00								3.00		10.00						3.00																																																																																																																										1.00		1.00				2.00		2.00		2.00		168.00		60.00		54		48				30				30																								1.00

		33		ES				Bell Telemarketing												ES3		1.00		1.00		10.97		7.00								2.00		10.00						3.00		1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50																																																														1.00		1.00		1.00		2.00		2.00		1.50														84.00		200.00		30		190								200				1.00												1.00

		34		ES				Business Center SL												ES2		2.00		1.00		9.30		7.00		6.00						2.00		16.00						3.00														1.00		1.00		1.00		3.00				1.50														1.00		1.00		1.00		3.00				1.50																																						1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50																										60.00		7.00		2		7				3				4				1.00

		35		ES				Espor												ES1		2.00		1.00		16.88		7.00		6.00						1.00		13.00						1.00														1.00				1.00		3.00		1.00		1.50		1.00		1.00																																																										1.00				1.00		3.00		1.00		1.50																																																												1.00								1.00

		36		ES				Centro Control y Fomenta Asociaciones SL												ES3		1.00		1.00		10.97		7.00								2.00		10.00						3.00		1.00				1.00		3.00				1.50		1.00				1.00		2.00				1.50																																																		1.00				1.00		2.00				1.50		1.00				1.00		2.00				1.50																																						60.00		80.00		12		72				80								1.00																		1.00		1.00

		37		ES				Centro de Negocios												ES2		2.00		1.00		10.41		7.00		6.00						3.00		10.00						2.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														1.00		1.00		1.00		1.00		2.00		1.50																										1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50																										1.00		1.00		1.00		1.00		2.00		1.50		60.00		7.00		7		6				7

		38		ES				Telecyl SL														1.00		1.00		15.60		7.00		6.00		9.00				1.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														168.00		250.00		200		125				150				50				1.00										1.00						1.00		1.00		1.00

		39		ES				Responsas le Communicacion y Relacioces Externes												ES2		2.00		1.00		9.30		7.00		6.00		9.00				1.00		5.00						1.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50														168.00		995.00		886						318				677				1.00										1.00								1.00		1.00

		40		ES				Sellbytel Singular												ES2		2.00		1.00		9.30		7.00		6.00						2.00		10.00						1.00														1.00		1.00				1.00				2.00		1.00		1.00				1.00				1.50		1.00		1.00				1.00				1.50																										1.00		1.00				1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				1.00				1.50		1.00		1.00				1.00				1.50														168.00		30.00		24		30				30								1.00				1.00						1.00

		41		ES				Unisone Soluciones														1.00		1.00				7.00		6.00		9.00				3.00		10.00						1.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														168.00		1882.00		1501		1416				1501				381				1.00										1.00						1.00		1.00		1.00

		42		ES				Caventel														2.00		1.00				7.00		6.00						3.00		11.00		13.00				3.00														1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00																																						1.00		1.00		1.00		2.00				2.00																																						44.00		20.00		10		20				17				3				1.00										1.00

		43		ES				Telco Telemarketing SL														1.00		1.00				7.00		6.00						3.00		10.00						1.00														1.00		1.00				3.00						1.00		1.00				3.00						1.00		1.00				3.00																														1.00		1.00				3.00																																																						80.00		40.00		7		37				7				33				1.00										1.00										1.00

								Frequency of capital city		14.00

		Frequency								26.00				Language		0.00																												How many?		9.00		8.00		9.00								29.00		26.00		26.00		52.00						17.00		17.00		12.00		29.00						35.00		34.00		29.00		63.00						10.00		8.00		10.00		20.00						6.00		6.00		5.00		10.00						27.00		25.00		23.00		48.00						35.00		29.00		34.00								26.00		26.00		21.00								20.00		17.00		17.00								9.00		7.00		7.00								3039.00		6319.00		4079		4189		571		4048		9.00		2207		0.00		33.00		0.00		10.00		0.00

		1.00								3.00						0.00																												% of total		0.18												0.58		0.52										0.34		0.34										0.70		0.68										0.20		0.16										0.12		0.12										0.54		0.50										0.70		0.58										0.52		0.52										0.40		0.34										0.18		0.14										66.07		128.96		83		85		12		83		0.18		45		0.00		0.67		0.00		0.20		0.00

		2.00								0.00						0.00																																																																																																																																																																						65		66		9		64		0.14		35		0.00		0.52		0.00		0.16		0.00

		3.00								0.00						7.00																												1.00		B2B										1.00		1.00		B2B								2.00		1.00		B2B								2.00		1.00		B2B								4.00		1.00		B2B								1.00		1.00		B2B								1.00		1.00		B2B								3.00		1.00		B2B								3.00		1.00		B2B								2.00		1.00		B2B								4.00		1.00		B2B								2.00

		4.00						Frequency of downtown or suburban		36.00						0.00																												1.50		Both										7.00		1.50		Both								20.00		1.50		Both								11.00		1.50		Both								23.00		1.50		Both								6.00		1.50		Both								5.00		1.50		Both								17.00		1.50		Both								20.00		1.50		Both								20.00		1.50		Both								13.00		1.50		Both								5.00

		5.00						(one no answer)		7.00						24.00																												2.00		B2C										1.00		2.00		B2C								5.00		2.00		B2C								2.00		2.00		B2C								6.00		2.00		B2C								2.00		2.00		B2C								0.00		2.00		B2C								5.00		2.00		B2C								9.00		2.00		B2C								3.00		2.00		B2C								1.00		2.00		B2C								2.00

		6.00								0.00						43.00																														Inbound		1.00								0.00				Inbound		3.00						0.00				Inbound		5.00						0.00				Inbound		6.00						0.00				Inbound		0.00						0.00				Inbound		1.00						0.00				Inbound		4.00						0.00				Inbound		1.00						0.00				Inbound		5.00						0.00				Inbound		3.00						0.00				Inbound		2.00						0.00

		7.00								0.00						0.00																														Outbound		0.00												Outbound		3.00										Outbound		0.00										Outbound		1.00										Outbound		2.00										Outbound		0.00										Outbound		2.00										Outbound		6.00										Outbound		0.00										Outbound		3.00										Outbound		2.00

		8.00						Frequency of activity		0.00						12.00																														Both		8.00												Both		23.00										Both		12.00										Both		28.00										Both		8.00										Both		5.00										Both		21.00										Both		28.00										Both		21.00										Both		14.00										Both		5.00

		9.00								0.00						2.00

		10.00								0.00						0.00

		11.00								0.00						0.00

		12.00								1.00						1.00

		13.00								1.00						0.00

		14.00								1.00						1.00

		15.00								0.00						0.00

		16.00								3.00						0.00
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								Company's link		12.00
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										28.00

										0.00

								Temporary contracts		36.00

								Part time contracts		33.00

								Temporary agency workers		10.00

								Collective agreements company		2.00

										0.00

										0.00

								Sector level		13.00

										0.00

										0.00

								National level		8.00

										0.00

										0.00

								Other level		1.00

										0.00

										0.00

								Union representation		5.00

										0.00

										0.00

								Staff representation		10.00

										0.00

										0.00

								H&S representation		17.00

										0.00

										0.00

		5.00						Staff numbers		2.00

		10.00								10.00

		20.00								11.00

		30.00								4.00

		40.00								1.00

		50.00								1.00

		100.00								4.00

		150.00								1.00

		200.00								2.00

		250.00								1.00

		500.00								2.00

		1000.00								1.00

										2.00

								Type of centre		10.00

		1.00								9.00

		2.00								24.00

		3.00								0.00

		4.00

								Orientation overall

								B2B		3.00

								Both		47.00

								B2C		39.00

								B2E		13.00

		40.00						Hours		12.00

		50.00								3.00

		60.00								10.00

		70.00								3.00

		80.00								3.00

		90.00								2.00

		100.00								1.00

		168.00								7.00

										0.00
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		Contact ID		Country		Code CC
lfd. Nr.		Company Name		Address		Postal code		City		Phone		Email		Region		Territory		Localisation		Attractiveness		Languages 1		Languages 2		Languages 3		Languages 4		Location		Main act 1		Main act. 2		Main act. 3		Company's link		Accounts/billing		Inbound		Outbound		Tech1		Level		Target		Booking appointment		Inbound		Outbound		Tech1		Level		Target		Counselling/advice		Inbound		Outbound		Tech1		Level		Target		Cusotmer services		Inbound		Outbound		Tech1		Level		Target		Debt collection		Inbound		Outbound		Tech1		Level		Target		Process financial transaction		Inbound		Outbound		Tech1		Level		Target		Providing standard information		Inbound		Outbound		Tech1		Level		Target		Sales		Inbound		Outbound		Tech1		Level		Target		Taking customers orders		Inbound		Outbound		Tech1		Level		Target		Technical support		Inbound		Outbound		Tech1		Level		Target		other		Inbound		Outbound		Tech1		Level		Target		Hours per week		Total employees		Full time		Women		Total women full time		Permanent staff		Permanent full time		Temporary staff		Temporaryt full time		Part time contracts		Equivalent		Temporary
agency workers		Equivalent		Company level		Sector level		National level		Other level		Union rep		Workplace rep		Health and safety

		1		ES																ES1		2.00		1.00		13.65		7.00		6.00		10.00				2.00		10.00		13.00		16.00		1.00														1.00		1.00		1.00		1.00				1.50														1.00		1.00		1.00		1.00				1.50																																						1.00		1.00		1.00		1.00		1.50				1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														84.00		14.00				12												1.00												1.00								1.00

		2		ES				Equipo Postal												ES3		1.00		1.00		10.97		7.00		6.00						3.00		11.00						3.00																																						1.00		1.00		1.00		3.00				2.00																																						1.00		1.00		1.00		3.00		2.00																																								40.00		275.00		164		261		183		165				110				1.00												1.00

		3		ES				Offiten Centro Internacional de Nego												ES5		2.00		1.00		9.30		7.00		6.00		9.00		4.00		3.00		16.00						3.00		1.00		1.00		1.00		1.00				1.00																										1.00		1.00		1.00		1.00				1.50																										1.00		1.00		1.00		1.00				1.50																																						1.00		1.00		1.00		1.00				1.00		40.00		6.00		5		6		5		6								1.00				1.00								1.00

		4		ES				Assetel												ES2		2.00		1.00		6.80		7.00								3.00		9.00		10.00				3.00																																						1.00		1.00		1.00		1.00				1.50		1.00				1.00		3.00		1.50																												1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50																										137.00		7.00				6		5		6				1				1.00												1.00

		5		ES				STD Multiogon SA												ES1		3.00		2.00		15.20		7.00		15.00						2.00		10.00						3.00														1.00		1.00		1.00		1.00				2.00														1.00		1.00		1.00		1.00				2.00																										1.00		1.00		1.00								1.00		1.00		1.00		1.00				2.00		1.00		1.00				1.00						1.00		1.00		1.00																				40.00		50.00		35		48				35				15				1.00				1.00						1.00								1.00		1.00

		6		ES				Ofitel Agenda Personal												ES3		1.00		1.00		10.97		7.00		6.00						3.00		10.00						2.00														1.00		1.00		1.00		1.00		3.00		1.00														1.00		1.00		1.00		1.00		3.00		1.00																										1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00														168.00		20.00		16		18		15		14				6				1.00										1.00

		7		ES				Gail Centre Europa												ES3		1.00		2.00		10.97		7.00		6.00		4.00		9.00		1.00		14.00						1.00														1.00		1.00		1.00		1.00		1.00		2.00																																																														1.00		1.00				1.00				2.00																																						93.00		116.00		75		76				110				6				1.00								1.00										1.00		1.00

		8		ES				Instituto Sondaxe												ES1		3.00		2.00		15.20		7.00		6.00		13.00				2.00		12.00						2.00														1.00		1.00		1.00		2.00		2.00		1.00														1.00		1.00		1.00		2.00		2.00		1.00																										1.00		1.00		1.00		2.00		2.00		1.00														1.00		1.00		1.00		2.00		2.00		1.00																										60.00		14.00		14		12		12		7		7.00		7				1.00												1.00

		9		ES				Fernando Poblacione												ES3		1.00		1.00		10.97		7.00		6.00		4.00		9.00		2.00		13.00						1.00																																						1.00		1.00		1.00		3.00		1.00		2.00		1.00		1.00		1.00		3.00		1.00		2.00																										1.00		1.00		1.00		3.00		1.00		2.00		1.00		1.00		1.00		3.00		1.00		2.00																										75.00		1350.00		405		1013		125		1215				135				1.00										1.00						1.00		1.00		1.00

		10		ES				Bitel												ES5		2.00		1.00		9.96		7.00		6.00		4.00				3.00		7.00		13.00				3.00														1.00		1.00		1.00		1.00		2.00		1.50														1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														70.00		20.00		5		19				5				15				1.00				1.00						1.00

		11		ES				Avantis Marketing Telefonico												ES3		1.00		1.00		10.97		7.00								3.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				1.00				1.50		1.00				1.00		1.00				1.50																										1.00				1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50																										80.00		300.00		225		294		221		75				225				1.00				1.00						1.00

		12		ES				Cotel												ES2		3.00		1.00		16.04		7.00		6.00		9.00				3.00		10.00						1.00		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50														1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50														60.00		10.00		1		10				5				5				1.00														1.00

		13		ES				Asstel SIS												ES5		2.00		2.00		10.21		7.00								3.00		10.00						3.00														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50																										1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50														70.00		30.00		27		29				15				15				1.00																				1.00

		14		ES				GC Asesoramiento en Telemarketing												ES2		2.00		1.00		8.73		7.00		9.00						3.00		10.00						3.00														1.00		1.00				2.00				1.50														1.00		1.00		1.00		2.00				1.50																										1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00						1.50		1.00		1.00		1.00		3.00				1.50														1.00				1.00		2.00				1.50		50.00		20.00		10		20				10				10				1.00

		15		ES				Rainbow Communicaciones												ES3		1.00		1.00		10.97		7.00		4.00		9.00		10.00		3.00		10.00						3.00														1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00						2.00		1.50																										1.00		1.00						2.00		1.50		1.00		1.00		1.00				2.00		1.50		1.00		1.00						2.00		1.50		1.00		1.00						2.00		1.50														60.00		200.00		125		170				125				75				1.00

		16		ES				Iniciativas de Comunicacion de Canarias												ES7		2.00		1.00		10.95		7.00								3.00		10.00						3.00														1.00		1.00		1.00		2.00				1.50														1.00		1.00		1.00		2.00				1.50																										1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				1.00		1.00		1.00		1.00		2.00				1.00		40.00		12.00		2		7				10				2								1.00																1.00

		17		ES				Maverik Marketing Telefonico												ES3		1.00		1.00		10.97		7.00		6.00						1.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00						1.50																										1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				2.00				1.50																												15.00		2		14				11				4																						1.00		1.00

		18		ES				Vivatel												ES5		2.00		1.00		11.78		7.00		6.00						3.00		12.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.00		1.00		1.00		1.00		1.00				1.00																										1.00		1.00		1.00		1.00				2.00		1.00		1.00		1.00		1.00				2.00		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														60.00		21.00		5		8				9				12				1.00				1.00

		19		ES				Talking People SL												ES6		2.00		1.00		16.90		7.00								3.00		13.00						3.00																																																																																																																										1.00		1.00				3.00				2.00		40.00		16.00		8		8				11				5				1.00

		20		ES				Telemarketing Sisteman SL												ES6		2.00		1.00		22.44		7.00								3.00		10.00						3.00																																																																										1.00				1.00		3.00				1.00		1.00		1.00		1.00		2.00				1.00														1.00				1.00		2.00				1.00														38.00		22.00		22		22				7				15								1.00

		21		ES				Resporesiede Empresa												ES2		2.00		1.00		8.73		7.00								3.00		6.00		11.00		16.00		3.00																																						1.00		1.00				3.00				2.00																										1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00																																						35.00		2.00		2		1				2

		22		ES				SDC Corporacion												ES5		2.00		2.00		12.78		7.00								3.00		9.00						3.00																																																																																						1.00				1.00		2.00				2.00																																						40.00		10.00		9		7				5				5				1.00

		23		ES				Dofer Servicios Empresas												ES2		2.00		1.00		9.30		7.00								3.00		9.00						3.00																																						1.00		1.00		1.00		3.00				1.00																																						1.00				1.00		3.00				1.00																																						40.00		15.00		15		13								15				1.00

		24		ES				Munda 2000 Consultancy SL												ES5		2.00		2.00		9.30		7.00								2.00		10.00						1.00																										1.00		1.00				2.00				1.00		1.00		1.00		1.00		1.00				1.50																										1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00		2.00				1.50		1.00				1.00		2.00				1.00														35.00		3.00				3								3				1.00

		25		ES				CEE Sertel SD												ES5		2.00		1.00		10.95		7.00		6.00		4.00				1.00		10.00						1.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00														1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00														46.50		95.00		86		76				2				93				1.00																1.00		1.00		1.00

		26		ES				B&D Marketing												ES3		1.00		1.00		10.92		7.00								1.00		10.00						3.00																																						1.00		1.00		1.00		3.00		1.00		1.50																										1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50																										40.00		7.00		7		6				0				7														1.00										1.00

		27		ES				Marketing Llodio SL												ES2		2.00		1.00		10.41		7.00		9.00						1.00		10.00						3.00														1.00				1.00		3.00																		1.00				1.00		3.00																																										1.00				1.00		3.00																		1.00				1.00		3.00																		55.00		7.00		1		7				1				6				1.00												1.00

		28		ES				Operatel												ES2		2.00		1.00		9.30		7.00		6.00						1.00		10.00						3.00														1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		60.00		15.00		8		12						2.00		15				1.00				1.00						1.00

		29		ES				Euro S+												ES2		2.00		2.00		8.73		7.00		9.00						1.00		10.00						3.00														1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.00		1.00		1.00		1.00		3.00				1.00		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		52.50		7.00		7		6				1				6																				1.00		1.00		1.00

		30		ES				REDCA Marketing research												ES7		2.00		1.00		13.65		7.00		6.00						3.00		12.00						1.00																																																																																																																										1.00				1.00		1.00				1.50		38.00		9.00		5		7				5				4				1.00								1.00

		31		ES				Goazen												ES2		2.00		1.00		14.96		7.00		6.00		4.00		9.00		3.00		10.00						3.00		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50																										1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50														64.00		60.00		60		48		6		48				12																								1.00

		32		ES				Mediafusion Espana SA												ES3		1.00		1.00		10.97		7.00								3.00		10.00						3.00																																																																																																																										1.00		1.00				2.00		2.00		2.00		168.00		60.00		54		48				30				30																								1.00

		33		ES				Bell Telemarketing												ES3		1.00		1.00		10.97		7.00								2.00		10.00						3.00		1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50																																																														1.00		1.00		1.00		2.00		2.00		1.50														84.00		200.00		30		190								200				1.00												1.00

		34		ES				Business Center SL												ES2		2.00		1.00		9.30		7.00		6.00						2.00		16.00						3.00														1.00		1.00		1.00		3.00				1.50														1.00		1.00		1.00		3.00				1.50																																						1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50																										60.00		7.00		2		7				3				4				1.00

		35		ES				Espor												ES1		2.00		1.00		16.88		7.00		6.00						1.00		13.00						1.00														1.00				1.00		3.00		1.00		1.50		1.00		1.00																																																										1.00				1.00		3.00		1.00		1.50																																																												1.00								1.00

		36		ES				Centro Control y Fomenta Asociaciones SL												ES3		1.00		1.00		10.97		7.00								2.00		10.00						3.00		1.00				1.00		3.00				1.50		1.00				1.00		2.00				1.50																																																		1.00				1.00		2.00				1.50		1.00				1.00		2.00				1.50																																						60.00		80.00		12		72				80								1.00																		1.00		1.00

		37		ES				Centro de Negocios												ES2		2.00		1.00		10.41		7.00		6.00						3.00		10.00						2.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														1.00		1.00		1.00		1.00		2.00		1.50																										1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50																										1.00		1.00		1.00		1.00		2.00		1.50		60.00		7.00		7		6				7

		38		ES				Telecyl SL														1.00		1.00		15.60		7.00		6.00		9.00				1.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														168.00		250.00		200		125				150				50				1.00										1.00						1.00		1.00		1.00

		39		ES				Responsas le Communicacion y Relacioces Externes												ES2		2.00		1.00		9.30		7.00		6.00		9.00				1.00		5.00						1.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50														168.00		995.00		886						318				677				1.00										1.00								1.00		1.00

		40		ES				Sellbytel Singular												ES2		2.00		1.00		9.30		7.00		6.00						2.00		10.00						1.00														1.00		1.00				1.00				2.00		1.00		1.00				1.00				1.50		1.00		1.00				1.00				1.50																										1.00		1.00				1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				1.00				1.50		1.00		1.00				1.00				1.50														168.00		30.00		24		30				30								1.00				1.00						1.00

		41		ES				Unisone Soluciones														1.00		1.00				7.00		6.00		9.00				3.00		10.00						1.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														168.00		1882.00		1501		1416				1501				381				1.00										1.00						1.00		1.00		1.00

		42		ES				Caventel														2.00		1.00				7.00		6.00						3.00		11.00		13.00				3.00														1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00																																						1.00		1.00		1.00		2.00				2.00																																						44.00		20.00		10		20				17				3				1.00										1.00

		43		ES				Telco Telemarketing SL														1.00		1.00				7.00		6.00						3.00		10.00						1.00														1.00		1.00				3.00						1.00		1.00				3.00						1.00		1.00				3.00																														1.00		1.00				3.00																																																						80.00		40.00		7		37				7				33				1.00										1.00										1.00

								Frequency of capital city		14.00

		Frequency								26.00				Language		0.00																												How many?		9.00		8.00		9.00								29.00		26.00		26.00		52.00						17.00		17.00		12.00		29.00						35.00		34.00		29.00		63.00						10.00		8.00		10.00		20.00						6.00		6.00		5.00		10.00						27.00		25.00		23.00		48.00						35.00		29.00		34.00								26.00		26.00		21.00								20.00		17.00		17.00								9.00		7.00		7.00								3039.00		6319.00		4079		4189		571		4048		9.00		2207		0.00		33.00		0.00		10.00		0.00

		1.00								3.00						0.00																												% of total		0.18												0.58		0.52										0.34		0.34										0.70		0.68										0.20		0.16										0.12		0.12										0.54		0.50										0.70		0.58										0.52		0.52										0.40		0.34										0.18		0.14										66.07		128.96		83		85		12		83		0.18		45		0.00		0.67		0.00		0.20		0.00

		2.00								0.00						0.00																																																																																																																																																																						65		66		9		64		0.14		35		0.00		0.52		0.00		0.16		0.00

		3.00								0.00						7.00																												1.00		B2B										1.00		1.00		B2B								2.00		1.00		B2B								2.00		1.00		B2B								4.00		1.00		B2B								1.00		1.00		B2B								1.00		1.00		B2B								3.00		1.00		B2B								3.00		1.00		B2B								2.00		1.00		B2B								4.00		1.00		B2B								2.00

		4.00						Frequency of downtown or suburban		36.00						0.00																												1.50		Both										7.00		1.50		Both								20.00		1.50		Both								11.00		1.50		Both								23.00		1.50		Both								6.00		1.50		Both								5.00		1.50		Both								17.00		1.50		Both								20.00		1.50		Both								20.00		1.50		Both								13.00		1.50		Both								5.00

		5.00						(one no answer)		7.00						24.00																												2.00		B2C										1.00		2.00		B2C								5.00		2.00		B2C								2.00		2.00		B2C								6.00		2.00		B2C								2.00		2.00		B2C								0.00		2.00		B2C								5.00		2.00		B2C								9.00		2.00		B2C								3.00		2.00		B2C								1.00		2.00		B2C								2.00

		6.00								0.00						43.00																														Inbound		1.00								0.00				Inbound		3.00						0.00				Inbound		5.00						0.00				Inbound		6.00						0.00				Inbound		0.00						0.00				Inbound		1.00						0.00				Inbound		4.00						0.00				Inbound		1.00						0.00				Inbound		5.00						0.00				Inbound		3.00						0.00				Inbound		2.00						0.00

		7.00								0.00						0.00																														Outbound		0.00												Outbound		3.00										Outbound		0.00										Outbound		1.00										Outbound		2.00										Outbound		0.00										Outbound		2.00										Outbound		6.00										Outbound		0.00										Outbound		3.00										Outbound		2.00

		8.00						Frequency of activity		0.00						12.00																														Both		8.00												Both		23.00										Both		12.00										Both		28.00										Both		8.00										Both		5.00										Both		21.00										Both		28.00										Both		21.00										Both		14.00										Both		5.00

		9.00								0.00						2.00

		10.00								0.00						0.00

		11.00								0.00						0.00

		12.00								1.00						1.00

		13.00								1.00						0.00

		14.00								1.00						1.00

		15.00								0.00						0.00

		16.00								3.00						0.00

										27.00

										3.00

										3.00

										6.00

										1.00

										0.00

										4.00

										0.00

								Company's link		12.00

										3.00

										28.00

										0.00

								Temporary contracts		36.00

								Part time contracts		33.00

								Temporary agency workers		10.00

								Collective agreements company		2.00

										0.00

										0.00

								Sector level		13.00

										0.00

										0.00

								National level		8.00

										0.00

										0.00

								Other level		1.00

										0.00

										0.00

								Union representation		5.00

										0.00

										0.00

								Staff representation		10.00

										0.00

										0.00

								H&S representation		17.00

										0.00
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										2.00

								Type of centre		10.00

		1.00								9.00

		2.00								24.00

		3.00								0.00

		4.00

								Orientation overall

								B2B		3.00

								Both		47.00

								B2C		39.00

								B2E

		40.00						Hours		12.00

		50.00								3.00

		60.00								10.00

		70.00								3.00
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		90.00								2.00
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		168.00								7.00

										0.00
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		Contact ID		Country		Code CC
lfd. Nr.		Company Name		Address		Postal code		City		Phone		Email		Region		Territory		Localisation		Attractiveness		Languages 1		Languages 2		Languages 3		Languages 4		Location		Main act 1		Main act. 2		Main act. 3		Company's link		Accounts/billing		Inbound		Outbound		Tech1		Level		Target		Booking appointment		Inbound		Outbound		Tech1		Level		Target		Counselling/advice		Inbound		Outbound		Tech1		Level		Target		Cusotmer services		Inbound		Outbound		Tech1		Level		Target		Debt collection		Inbound		Outbound		Tech1		Level		Target		Process financial transaction		Inbound		Outbound		Tech1		Level		Target		Providing standard information		Inbound		Outbound		Tech1		Level		Target		Sales		Inbound		Outbound		Tech1		Level		Target		Taking customers orders		Inbound		Outbound		Tech1		Level		Target		Technical support		Inbound		Outbound		Tech1		Level		Target		other		Inbound		Outbound		Tech1		Level		Target		Hours per week		Total employees		Full time		Women		Total women full time		Permanent staff		Permanent full time		Temporary staff		Temporaryt full time		Part time contracts		Equivalent		Temporary
agency workers		Equivalent		Company level		Sector level		National level		Other level		Union rep		Workplace rep		Health and safety

		1		ES																ES1		2.00		1.00		13.65		7.00		6.00		10.00				2.00		10.00		13.00		16.00		1.00														1.00		1.00		1.00		1.00				1.50														1.00		1.00		1.00		1.00				1.50																																						1.00		1.00		1.00		1.00		1.50				1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														84.00		14.00				12												1.00												1.00								1.00

		2		ES				Equipo Postal												ES3		1.00		1.00		10.97		7.00		6.00						3.00		11.00						3.00																																						1.00		1.00		1.00		3.00				2.00																																						1.00		1.00		1.00		3.00		2.00																																								40.00		275.00		164		261		183		165				110				1.00												1.00

		3		ES				Offiten Centro Internacional de Nego												ES5		2.00		1.00		9.30		7.00		6.00		9.00		4.00		3.00		16.00						3.00		1.00		1.00		1.00		1.00				1.00																										1.00		1.00		1.00		1.00				1.50																										1.00		1.00		1.00		1.00				1.50																																						1.00		1.00		1.00		1.00				1.00		40.00		6.00		5		6		5		6								1.00				1.00								1.00

		4		ES				Assetel												ES2		2.00		1.00		6.80		7.00								3.00		9.00		10.00				3.00																																						1.00		1.00		1.00		1.00				1.50		1.00				1.00		3.00		1.50																												1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50																										137.00		7.00				6		5		6				1				1.00												1.00

		5		ES				STD Multiogon SA												ES1		3.00		2.00		15.20		7.00		15.00						2.00		10.00						3.00														1.00		1.00		1.00		1.00				2.00														1.00		1.00		1.00		1.00				2.00																										1.00		1.00		1.00								1.00		1.00		1.00		1.00				2.00		1.00		1.00				1.00						1.00		1.00		1.00																				40.00		50.00		35		48				35				15				1.00				1.00						1.00								1.00		1.00

		6		ES				Ofitel Agenda Personal												ES3		1.00		1.00		10.97		7.00		6.00						3.00		10.00						2.00														1.00		1.00		1.00		1.00		3.00		1.00														1.00		1.00		1.00		1.00		3.00		1.00																										1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00														168.00		20.00		16		18		15		14				6				1.00										1.00

		7		ES				Gail Centre Europa												ES3		1.00		2.00		10.97		7.00		6.00		4.00		9.00		1.00		14.00						1.00														1.00		1.00		1.00		1.00		1.00		2.00																																																														1.00		1.00				1.00				2.00																																						93.00		116.00		75		76				110				6				1.00								1.00										1.00		1.00

		8		ES				Instituto Sondaxe												ES1		3.00		2.00		15.20		7.00		6.00		13.00				2.00		12.00						2.00														1.00		1.00		1.00		2.00		2.00		1.00														1.00		1.00		1.00		2.00		2.00		1.00																										1.00		1.00		1.00		2.00		2.00		1.00														1.00		1.00		1.00		2.00		2.00		1.00																										60.00		14.00		14		12		12		7		7.00		7				1.00												1.00

		9		ES				Fernando Poblacione												ES3		1.00		1.00		10.97		7.00		6.00		4.00		9.00		2.00		13.00						1.00																																						1.00		1.00		1.00		3.00		1.00		2.00		1.00		1.00		1.00		3.00		1.00		2.00																										1.00		1.00		1.00		3.00		1.00		2.00		1.00		1.00		1.00		3.00		1.00		2.00																										75.00		1350.00		405		1013		125		1215				135				1.00										1.00						1.00		1.00		1.00

		10		ES				Bitel												ES5		2.00		1.00		9.96		7.00		6.00		4.00				3.00		7.00		13.00				3.00														1.00		1.00		1.00		1.00		2.00		1.50														1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														70.00		20.00		5		19				5				15				1.00				1.00						1.00

		11		ES				Avantis Marketing Telefonico												ES3		1.00		1.00		10.97		7.00								3.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				1.00				1.50		1.00				1.00		1.00				1.50																										1.00				1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50																										80.00		300.00		225		294		221		75				225				1.00				1.00						1.00

		12		ES				Cotel												ES2		3.00		1.00		16.04		7.00		6.00		9.00				3.00		10.00						1.00		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50														1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50														60.00		10.00		1		10				5				5				1.00														1.00

		13		ES				Asstel SIS												ES5		2.00		2.00		10.21		7.00								3.00		10.00						3.00														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50																										1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50														70.00		30.00		27		29				15				15				1.00																				1.00

		14		ES				GC Asesoramiento en Telemarketing												ES2		2.00		1.00		8.73		7.00		9.00						3.00		10.00						3.00														1.00		1.00				2.00				1.50														1.00		1.00		1.00		2.00				1.50																										1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00						1.50		1.00		1.00		1.00		3.00				1.50														1.00				1.00		2.00				1.50		50.00		20.00		10		20				10				10				1.00

		15		ES				Rainbow Communicaciones												ES3		1.00		1.00		10.97		7.00		4.00		9.00		10.00		3.00		10.00						3.00														1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00						2.00		1.50																										1.00		1.00						2.00		1.50		1.00		1.00		1.00				2.00		1.50		1.00		1.00						2.00		1.50		1.00		1.00						2.00		1.50														60.00		200.00		125		170				125				75				1.00

		16		ES				Iniciativas de Comunicacion de Canarias												ES7		2.00		1.00		10.95		7.00								3.00		10.00						3.00														1.00		1.00		1.00		2.00				1.50														1.00		1.00		1.00		2.00				1.50																										1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				1.00		1.00		1.00		1.00		2.00				1.00		40.00		12.00		2		7				10				2								1.00																1.00

		17		ES				Maverik Marketing Telefonico												ES3		1.00		1.00		10.97		7.00		6.00						1.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00						1.50																										1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				2.00				1.50																												15.00		2		14				11				4																						1.00		1.00

		18		ES				Vivatel												ES5		2.00		1.00		11.78		7.00		6.00						3.00		12.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.00		1.00		1.00		1.00		1.00				1.00																										1.00		1.00		1.00		1.00				2.00		1.00		1.00		1.00		1.00				2.00		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														60.00		21.00		5		8				9				12				1.00				1.00

		19		ES				Talking People SL												ES6		2.00		1.00		16.90		7.00								3.00		13.00						3.00																																																																																																																										1.00		1.00				3.00				2.00		40.00		16.00		8		8				11				5				1.00

		20		ES				Telemarketing Sisteman SL												ES6		2.00		1.00		22.44		7.00								3.00		10.00						3.00																																																																										1.00				1.00		3.00				1.00		1.00		1.00		1.00		2.00				1.00														1.00				1.00		2.00				1.00														38.00		22.00		22		22				7				15								1.00

		21		ES				Resporesiede Empresa												ES2		2.00		1.00		8.73		7.00								3.00		6.00		11.00		16.00		3.00																																						1.00		1.00				3.00				2.00																										1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00																																						35.00		2.00		2		1				2

		22		ES				SDC Corporacion												ES5		2.00		2.00		12.78		7.00								3.00		9.00						3.00																																																																																						1.00				1.00		2.00				2.00																																						40.00		10.00		9		7				5				5				1.00

		23		ES				Dofer Servicios Empresas												ES2		2.00		1.00		9.30		7.00								3.00		9.00						3.00																																						1.00		1.00		1.00		3.00				1.00																																						1.00				1.00		3.00				1.00																																						40.00		15.00		15		13								15				1.00

		24		ES				Munda 2000 Consultancy SL												ES5		2.00		2.00		9.30		7.00								2.00		10.00						1.00																										1.00		1.00				2.00				1.00		1.00		1.00		1.00		1.00				1.50																										1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00		2.00				1.50		1.00				1.00		2.00				1.00														35.00		3.00				3								3				1.00

		25		ES				CEE Sertel SD												ES5		2.00		1.00		10.95		7.00		6.00		4.00				1.00		10.00						1.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00														1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00														46.50		95.00		86		76				2				93				1.00																1.00		1.00		1.00

		26		ES				B&D Marketing												ES3		1.00		1.00		10.92		7.00								1.00		10.00						3.00																																						1.00		1.00		1.00		3.00		1.00		1.50																										1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50																										40.00		7.00		7		6				0				7														1.00										1.00

		27		ES				Marketing Llodio SL												ES2		2.00		1.00		10.41		7.00		9.00						1.00		10.00						3.00														1.00				1.00		3.00																		1.00				1.00		3.00																																										1.00				1.00		3.00																		1.00				1.00		3.00																		55.00		7.00		1		7				1				6				1.00												1.00

		28		ES				Operatel												ES2		2.00		1.00		9.30		7.00		6.00						1.00		10.00						3.00														1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		60.00		15.00		8		12						2.00		15				1.00				1.00						1.00

		29		ES				Euro S+												ES2		2.00		2.00		8.73		7.00		9.00						1.00		10.00						3.00														1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.00		1.00		1.00		1.00		3.00				1.00		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		52.50		7.00		7		6				1				6																				1.00		1.00		1.00

		30		ES				REDCA Marketing research												ES7		2.00		1.00		13.65		7.00		6.00						3.00		12.00						1.00																																																																																																																										1.00				1.00		1.00				1.50		38.00		9.00		5		7				5				4				1.00								1.00

		31		ES				Goazen												ES2		2.00		1.00		14.96		7.00		6.00		4.00		9.00		3.00		10.00						3.00		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50																										1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50														64.00		60.00		60		48		6		48				12																								1.00

		32		ES				Mediafusion Espana SA												ES3		1.00		1.00		10.97		7.00								3.00		10.00						3.00																																																																																																																										1.00		1.00				2.00		2.00		2.00		168.00		60.00		54		48				30				30																								1.00

		33		ES				Bell Telemarketing												ES3		1.00		1.00		10.97		7.00								2.00		10.00						3.00		1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50																																																														1.00		1.00		1.00		2.00		2.00		1.50														84.00		200.00		30		190								200				1.00												1.00

		34		ES				Business Center SL												ES2		2.00		1.00		9.30		7.00		6.00						2.00		16.00						3.00														1.00		1.00		1.00		3.00				1.50														1.00		1.00		1.00		3.00				1.50																																						1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50																										60.00		7.00		2		7				3				4				1.00

		35		ES				Espor												ES1		2.00		1.00		16.88		7.00		6.00						1.00		13.00						1.00														1.00				1.00		3.00		1.00		1.50		1.00		1.00																																																										1.00				1.00		3.00		1.00		1.50																																																												1.00								1.00

		36		ES				Centro Control y Fomenta Asociaciones SL												ES3		1.00		1.00		10.97		7.00								2.00		10.00						3.00		1.00				1.00		3.00				1.50		1.00				1.00		2.00				1.50																																																		1.00				1.00		2.00				1.50		1.00				1.00		2.00				1.50																																						60.00		80.00		12		72				80								1.00																		1.00		1.00

		37		ES				Centro de Negocios												ES2		2.00		1.00		10.41		7.00		6.00						3.00		10.00						2.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														1.00		1.00		1.00		1.00		2.00		1.50																										1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50																										1.00		1.00		1.00		1.00		2.00		1.50		60.00		7.00		7		6				7

		38		ES				Telecyl SL														1.00		1.00		15.60		7.00		6.00		9.00				1.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														168.00		250.00		200		125				150				50				1.00										1.00						1.00		1.00		1.00

		39		ES				Responsas le Communicacion y Relacioces Externes												ES2		2.00		1.00		9.30		7.00		6.00		9.00				1.00		5.00						1.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50														168.00		995.00		886						318				677				1.00										1.00								1.00		1.00

		40		ES				Sellbytel Singular												ES2		2.00		1.00		9.30		7.00		6.00						2.00		10.00						1.00														1.00		1.00				1.00				2.00		1.00		1.00				1.00				1.50		1.00		1.00				1.00				1.50																										1.00		1.00				1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				1.00				1.50		1.00		1.00				1.00				1.50														168.00		30.00		24		30				30								1.00				1.00						1.00

		41		ES				Unisone Soluciones														1.00		1.00				7.00		6.00		9.00				3.00		10.00						1.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														168.00		1882.00		1501		1416				1501				381				1.00										1.00						1.00		1.00		1.00

		42		ES				Caventel														2.00		1.00				7.00		6.00						3.00		11.00		13.00				3.00														1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00																																						1.00		1.00		1.00		2.00				2.00																																						44.00		20.00		10		20				17				3				1.00										1.00

		43		ES				Telco Telemarketing SL														1.00		1.00				7.00		6.00						3.00		10.00						1.00														1.00		1.00				3.00						1.00		1.00				3.00						1.00		1.00				3.00																														1.00		1.00				3.00																																																						80.00		40.00		7		37				7				33				1.00										1.00										1.00

								Frequency of capital city		14.00

		Frequency								26.00				Language		0.00																												How many?		9.00		8.00		9.00								29.00		26.00		26.00		52.00						17.00		17.00		12.00		29.00						35.00		34.00		29.00		63.00						10.00		8.00		10.00		20.00						6.00		6.00		5.00		10.00						27.00		25.00		23.00		48.00						35.00		29.00		34.00								26.00		26.00		21.00								20.00		17.00		17.00								9.00		7.00		7.00								3039.00		6319.00		4079		4189		571		4048		9.00		2207		0.00		33.00		0.00		10.00		0.00

		1.00								3.00						0.00																												% of total		0.18												0.58		0.52										0.34		0.34										0.70		0.68										0.20		0.16										0.12		0.12										0.54		0.50										0.70		0.58										0.52		0.52										0.40		0.34										0.18		0.14										66.07		128.96		83		85		12		83		0.18		45		0.00		0.67		0.00		0.20		0.00

		2.00								0.00						0.00																																																																																																																																																																						65		66		9		64		0.14		35		0.00		0.52		0.00		0.16		0.00

		3.00								0.00						7.00																												1.00		B2B										1.00		1.00		B2B								2.00		1.00		B2B								2.00		1.00		B2B								4.00		1.00		B2B								1.00		1.00		B2B								1.00		1.00		B2B								3.00		1.00		B2B								3.00		1.00		B2B								2.00		1.00		B2B								4.00		1.00		B2B								2.00

		4.00						Frequency of downtown or suburban		36.00						0.00																												1.50		Both										7.00		1.50		Both								20.00		1.50		Both								11.00		1.50		Both								23.00		1.50		Both								6.00		1.50		Both								5.00		1.50		Both								17.00		1.50		Both								20.00		1.50		Both								20.00		1.50		Both								13.00		1.50		Both								5.00

		5.00						(one no answer)		7.00						24.00																												2.00		B2C										1.00		2.00		B2C								5.00		2.00		B2C								2.00		2.00		B2C								6.00		2.00		B2C								2.00		2.00		B2C								0.00		2.00		B2C								5.00		2.00		B2C								9.00		2.00		B2C								3.00		2.00		B2C								1.00		2.00		B2C								2.00

		6.00								0.00						43.00																														Inbound		1.00								0.00				Inbound		3.00						0.00				Inbound		5.00						0.00				Inbound		6.00						0.00				Inbound		0.00						0.00				Inbound		1.00						0.00				Inbound		4.00						0.00				Inbound		1.00						0.00				Inbound		5.00						0.00				Inbound		3.00						0.00				Inbound		2.00						0.00

		7.00								0.00						0.00																														Outbound		0.00												Outbound		3.00										Outbound		0.00										Outbound		1.00										Outbound		2.00										Outbound		0.00										Outbound		2.00										Outbound		6.00										Outbound		0.00										Outbound		3.00										Outbound		2.00

		8.00						Frequency of activity		0.00						12.00																														Both		8.00												Both		23.00										Both		12.00										Both		28.00										Both		8.00										Both		5.00										Both		21.00										Both		28.00										Both		21.00										Both		14.00										Both		5.00

		9.00								0.00						2.00

		10.00								0.00						0.00

		11.00								0.00						0.00

		12.00								1.00						1.00

		13.00								1.00						0.00

		14.00								1.00						1.00

		15.00								0.00						0.00

		16.00								3.00						0.00

										27.00

										3.00

										3.00

										6.00

										1.00

										0.00

										4.00

										0.00

								Company's link		12.00

										3.00

										28.00

										0.00

								Temporary contracts		36.00

								Part time contracts		33.00

								Temporary agency workers		10.00

								Collective agreements company		2.00

										0.00

										0.00

								Sector level		13.00

										0.00

										0.00

								National level		8.00

										0.00

										0.00

								Other level		1.00

										0.00

										0.00

								Union representation		5.00

										0.00

										0.00

								Staff representation		10.00

										0.00

										0.00

								H&S representation		17.00

										0.00

										0.00

		5.00						Staff numbers		2.00

		10.00								10.00

		20.00								11.00

		30.00								4.00

		40.00								1.00

		50.00								1.00

		100.00								4.00

		150.00								1.00

		200.00								2.00

		250.00								1.00

		500.00								2.00

		1000.00								1.00

										2.00

								Type of centre		10.00

		1.00								9.00

		2.00								24.00

		3.00								0.00

		4.00

								Orientation overall

								B2B		3.00

								Both		47.00

								B2C		39.00

								B2E

		40.00						Hours		12.00

		50.00								3.00

		60.00								10.00

		70.00								3.00

		80.00								3.00

		90.00								2.00

		100.00								1.00

		168.00								7.00

										0.00
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		Contact ID		Country		Code CC
lfd. Nr.		Company Name		Address		Postal code		City		Phone		Email		Region		Territory		Localisation		Attractiveness		Languages 1		Languages 2		Languages 3		Languages 4		Location		Main act 1		Main act. 2		Main act. 3		Company's link		Accounts/billing		Inbound		Outbound		Tech1		Level		Target		Booking appointment		Inbound		Outbound		Tech1		Level		Target		Counselling/advice		Inbound		Outbound		Tech1		Level		Target		Cusotmer services		Inbound		Outbound		Tech1		Level		Target		Debt collection		Inbound		Outbound		Tech1		Level		Target		Process financial transaction		Inbound		Outbound		Tech1		Level		Target		Providing standard information		Inbound		Outbound		Tech1		Level		Target		Sales		Inbound		Outbound		Tech1		Level		Target		Taking customers orders		Inbound		Outbound		Tech1		Level		Target		Technical support		Inbound		Outbound		Tech1		Level		Target		other		Inbound		Outbound		Tech1		Level		Target		Hours per week		Total employees		Full time		Women		Total women full time		Permanent staff		Permanent full time		Temporary staff		Temporaryt full time		Part time contracts		Equivalent		Temporary
agency workers		Equivalent		Company level		Sector level		National level		Other level		Union rep		Workplace rep		Health and safety

		1		ES																ES1		2.00		1.00		13.65		7.00		6.00		10.00				2.00		10.00		13.00		16.00		1.00														1.00		1.00		1.00		1.00				1.50														1.00		1.00		1.00		1.00				1.50																																						1.00		1.00		1.00		1.00		1.50				1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														84.00		14.00				12												1.00												1.00								1.00

		2		ES				Equipo Postal												ES3		1.00		1.00		10.97		7.00		6.00						3.00		11.00						3.00																																						1.00		1.00		1.00		3.00				2.00																																						1.00		1.00		1.00		3.00		2.00																																								40.00		275.00		164		261		183		165				110				1.00												1.00

		3		ES				Offiten Centro Internacional de Nego												ES5		2.00		1.00		9.30		7.00		6.00		9.00		4.00		3.00		16.00						3.00		1.00		1.00		1.00		1.00				1.00																										1.00		1.00		1.00		1.00				1.50																										1.00		1.00		1.00		1.00				1.50																																						1.00		1.00		1.00		1.00				1.00		40.00		6.00		5		6		5		6								1.00				1.00								1.00

		4		ES				Assetel												ES2		2.00		1.00		6.80		7.00								3.00		9.00		10.00				3.00																																						1.00		1.00		1.00		1.00				1.50		1.00				1.00		3.00		1.50																												1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50																										137.00		7.00				6		5		6				1				1.00												1.00

		5		ES				STD Multiogon SA												ES1		3.00		2.00		15.20		7.00		15.00						2.00		10.00						3.00														1.00		1.00		1.00		1.00				2.00														1.00		1.00		1.00		1.00				2.00																										1.00		1.00		1.00								1.00		1.00		1.00		1.00				2.00		1.00		1.00				1.00						1.00		1.00		1.00																				40.00		50.00		35		48				35				15				1.00				1.00						1.00								1.00		1.00

		6		ES				Ofitel Agenda Personal												ES3		1.00		1.00		10.97		7.00		6.00						3.00		10.00						2.00														1.00		1.00		1.00		1.00		3.00		1.00														1.00		1.00		1.00		1.00		3.00		1.00																										1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00														168.00		20.00		16		18		15		14				6				1.00										1.00

		7		ES				Gail Centre Europa												ES3		1.00		2.00		10.97		7.00		6.00		4.00		9.00		1.00		14.00						1.00														1.00		1.00		1.00		1.00		1.00		2.00																																																														1.00		1.00				1.00				2.00																																						93.00		116.00		75		76				110				6				1.00								1.00										1.00		1.00

		8		ES				Instituto Sondaxe												ES1		3.00		2.00		15.20		7.00		6.00		13.00				2.00		12.00						2.00														1.00		1.00		1.00		2.00		2.00		1.00														1.00		1.00		1.00		2.00		2.00		1.00																										1.00		1.00		1.00		2.00		2.00		1.00														1.00		1.00		1.00		2.00		2.00		1.00																										60.00		14.00		14		12		12		7		7.00		7				1.00												1.00

		9		ES				Fernando Poblacione												ES3		1.00		1.00		10.97		7.00		6.00		4.00		9.00		2.00		13.00						1.00																																						1.00		1.00		1.00		3.00		1.00		2.00		1.00		1.00		1.00		3.00		1.00		2.00																										1.00		1.00		1.00		3.00		1.00		2.00		1.00		1.00		1.00		3.00		1.00		2.00																										75.00		1350.00		405		1013		125		1215				135				1.00										1.00						1.00		1.00		1.00

		10		ES				Bitel												ES5		2.00		1.00		9.96		7.00		6.00		4.00				3.00		7.00		13.00				3.00														1.00		1.00		1.00		1.00		2.00		1.50														1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														70.00		20.00		5		19				5				15				1.00				1.00						1.00

		11		ES				Avantis Marketing Telefonico												ES3		1.00		1.00		10.97		7.00								3.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				1.00				1.50		1.00				1.00		1.00				1.50																										1.00				1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50																										80.00		300.00		225		294		221		75				225				1.00				1.00						1.00

		12		ES				Cotel												ES2		3.00		1.00		16.04		7.00		6.00		9.00				3.00		10.00						1.00		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50														1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50														60.00		10.00		1		10				5				5				1.00														1.00

		13		ES				Asstel SIS												ES5		2.00		2.00		10.21		7.00								3.00		10.00						3.00														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50																										1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50														70.00		30.00		27		29				15				15				1.00																				1.00

		14		ES				GC Asesoramiento en Telemarketing												ES2		2.00		1.00		8.73		7.00		9.00						3.00		10.00						3.00														1.00		1.00				2.00				1.50														1.00		1.00		1.00		2.00				1.50																										1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00						1.50		1.00		1.00		1.00		3.00				1.50														1.00				1.00		2.00				1.50		50.00		20.00		10		20				10				10				1.00

		15		ES				Rainbow Communicaciones												ES3		1.00		1.00		10.97		7.00		4.00		9.00		10.00		3.00		10.00						3.00														1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00						2.00		1.50																										1.00		1.00						2.00		1.50		1.00		1.00		1.00				2.00		1.50		1.00		1.00						2.00		1.50		1.00		1.00						2.00		1.50														60.00		200.00		125		170				125				75				1.00

		16		ES				Iniciativas de Comunicacion de Canarias												ES7		2.00		1.00		10.95		7.00								3.00		10.00						3.00														1.00		1.00		1.00		2.00				1.50														1.00		1.00		1.00		2.00				1.50																										1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				1.00		1.00		1.00		1.00		2.00				1.00		40.00		12.00		2		7				10				2								1.00																1.00

		17		ES				Maverik Marketing Telefonico												ES3		1.00		1.00		10.97		7.00		6.00						1.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00						1.50																										1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				2.00				1.50																												15.00		2		14				11				4																						1.00		1.00

		18		ES				Vivatel												ES5		2.00		1.00		11.78		7.00		6.00						3.00		12.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.00		1.00		1.00		1.00		1.00				1.00																										1.00		1.00		1.00		1.00				2.00		1.00		1.00		1.00		1.00				2.00		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														60.00		21.00		5		8				9				12				1.00				1.00

		19		ES				Talking People SL												ES6		2.00		1.00		16.90		7.00								3.00		13.00						3.00																																																																																																																										1.00		1.00				3.00				2.00		40.00		16.00		8		8				11				5				1.00

		20		ES				Telemarketing Sisteman SL												ES6		2.00		1.00		22.44		7.00								3.00		10.00						3.00																																																																										1.00				1.00		3.00				1.00		1.00		1.00		1.00		2.00				1.00														1.00				1.00		2.00				1.00														38.00		22.00		22		22				7				15								1.00

		21		ES				Resporesiede Empresa												ES2		2.00		1.00		8.73		7.00								3.00		6.00		11.00		16.00		3.00																																						1.00		1.00				3.00				2.00																										1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00																																						35.00		2.00		2		1				2

		22		ES				SDC Corporacion												ES5		2.00		2.00		12.78		7.00								3.00		9.00						3.00																																																																																						1.00				1.00		2.00				2.00																																						40.00		10.00		9		7				5				5				1.00

		23		ES				Dofer Servicios Empresas												ES2		2.00		1.00		9.30		7.00								3.00		9.00						3.00																																						1.00		1.00		1.00		3.00				1.00																																						1.00				1.00		3.00				1.00																																						40.00		15.00		15		13								15				1.00

		24		ES				Munda 2000 Consultancy SL												ES5		2.00		2.00		9.30		7.00								2.00		10.00						1.00																										1.00		1.00				2.00				1.00		1.00		1.00		1.00		1.00				1.50																										1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00		2.00				1.50		1.00				1.00		2.00				1.00														35.00		3.00				3								3				1.00

		25		ES				CEE Sertel SD												ES5		2.00		1.00		10.95		7.00		6.00		4.00				1.00		10.00						1.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00														1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00														46.50		95.00		86		76				2				93				1.00																1.00		1.00		1.00

		26		ES				B&D Marketing												ES3		1.00		1.00		10.92		7.00								1.00		10.00						3.00																																						1.00		1.00		1.00		3.00		1.00		1.50																										1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50																										40.00		7.00		7		6				0				7														1.00										1.00

		27		ES				Marketing Llodio SL												ES2		2.00		1.00		10.41		7.00		9.00						1.00		10.00						3.00														1.00				1.00		3.00																		1.00				1.00		3.00																																										1.00				1.00		3.00																		1.00				1.00		3.00																		55.00		7.00		1		7				1				6				1.00												1.00

		28		ES				Operatel												ES2		2.00		1.00		9.30		7.00		6.00						1.00		10.00						3.00														1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		60.00		15.00		8		12						2.00		15				1.00				1.00						1.00

		29		ES				Euro S+												ES2		2.00		2.00		8.73		7.00		9.00						1.00		10.00						3.00														1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.00		1.00		1.00		1.00		3.00				1.00		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		52.50		7.00		7		6				1				6																				1.00		1.00		1.00

		30		ES				REDCA Marketing research												ES7		2.00		1.00		13.65		7.00		6.00						3.00		12.00						1.00																																																																																																																										1.00				1.00		1.00				1.50		38.00		9.00		5		7				5				4				1.00								1.00

		31		ES				Goazen												ES2		2.00		1.00		14.96		7.00		6.00		4.00		9.00		3.00		10.00						3.00		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50																										1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50														64.00		60.00		60		48		6		48				12																								1.00

		32		ES				Mediafusion Espana SA												ES3		1.00		1.00		10.97		7.00								3.00		10.00						3.00																																																																																																																										1.00		1.00				2.00		2.00		2.00		168.00		60.00		54		48				30				30																								1.00

		33		ES				Bell Telemarketing												ES3		1.00		1.00		10.97		7.00								2.00		10.00						3.00		1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50																																																														1.00		1.00		1.00		2.00		2.00		1.50														84.00		200.00		30		190								200				1.00												1.00

		34		ES				Business Center SL												ES2		2.00		1.00		9.30		7.00		6.00						2.00		16.00						3.00														1.00		1.00		1.00		3.00				1.50														1.00		1.00		1.00		3.00				1.50																																						1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50																										60.00		7.00		2		7				3				4				1.00

		35		ES				Espor												ES1		2.00		1.00		16.88		7.00		6.00						1.00		13.00						1.00														1.00				1.00		3.00		1.00		1.50		1.00		1.00																																																										1.00				1.00		3.00		1.00		1.50																																																												1.00								1.00

		36		ES				Centro Control y Fomenta Asociaciones SL												ES3		1.00		1.00		10.97		7.00								2.00		10.00						3.00		1.00				1.00		3.00				1.50		1.00				1.00		2.00				1.50																																																		1.00				1.00		2.00				1.50		1.00				1.00		2.00				1.50																																						60.00		80.00		12		72				80								1.00																		1.00		1.00

		37		ES				Centro de Negocios												ES2		2.00		1.00		10.41		7.00		6.00						3.00		10.00						2.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														1.00		1.00		1.00		1.00		2.00		1.50																										1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50																										1.00		1.00		1.00		1.00		2.00		1.50		60.00		7.00		7		6				7

		38		ES				Telecyl SL														1.00		1.00		15.60		7.00		6.00		9.00				1.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														168.00		250.00		200		125				150				50				1.00										1.00						1.00		1.00		1.00

		39		ES				Responsas le Communicacion y Relacioces Externes												ES2		2.00		1.00		9.30		7.00		6.00		9.00				1.00		5.00						1.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50														168.00		995.00		886						318				677				1.00										1.00								1.00		1.00

		40		ES				Sellbytel Singular												ES2		2.00		1.00		9.30		7.00		6.00						2.00		10.00						1.00														1.00		1.00				1.00				2.00		1.00		1.00				1.00				1.50		1.00		1.00				1.00				1.50																										1.00		1.00				1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				1.00				1.50		1.00		1.00				1.00				1.50														168.00		30.00		24		30				30								1.00				1.00						1.00

		41		ES				Unisone Soluciones														1.00		1.00				7.00		6.00		9.00				3.00		10.00						1.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														168.00		1882.00		1501		1416				1501				381				1.00										1.00						1.00		1.00		1.00

		42		ES				Caventel														2.00		1.00				7.00		6.00						3.00		11.00		13.00				3.00														1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00																																						1.00		1.00		1.00		2.00				2.00																																						44.00		20.00		10		20				17				3				1.00										1.00

		43		ES				Telco Telemarketing SL														1.00		1.00				7.00		6.00						3.00		10.00						1.00														1.00		1.00				3.00						1.00		1.00				3.00						1.00		1.00				3.00																														1.00		1.00				3.00																																																						80.00		40.00		7		37				7				33				1.00										1.00										1.00

								Frequency of capital city		14.00

		Frequency								26.00				Language		0.00																												How many?		9.00		8.00		9.00								29.00		26.00		26.00		52.00						17.00		17.00		12.00		29.00						35.00		34.00		29.00		63.00						10.00		8.00		10.00		20.00						6.00		6.00		5.00		10.00						27.00		25.00		23.00		48.00						35.00		29.00		34.00								26.00		26.00		21.00								20.00		17.00		17.00								9.00		7.00		7.00								3039.00		6319.00		4079		4189		571		4048		9.00		2207		0.00		33.00		0.00		10.00		0.00

		1.00								3.00						0.00																												% of total		0.18												0.58		0.52										0.34		0.34										0.70		0.68										0.20		0.16										0.12		0.12										0.54		0.50										0.70		0.58										0.52		0.52										0.40		0.34										0.18		0.14										66.07		128.96		83		85		12		83		0.18		45		0.00		0.67		0.00		0.20		0.00

		2.00								0.00						0.00																																																																																																																																																																						65		66		9		64		0.14		35		0.00		0.52		0.00		0.16		0.00

		3.00								0.00						7.00																												1.00		B2B										1.00		1.00		B2B								2.00		1.00		B2B								2.00		1.00		B2B								4.00		1.00		B2B								1.00		1.00		B2B								1.00		1.00		B2B								3.00		1.00		B2B								3.00		1.00		B2B								2.00		1.00		B2B								4.00		1.00		B2B								2.00

		4.00						Frequency of downtown or suburban		36.00						0.00																												1.50		Both										7.00		1.50		Both								20.00		1.50		Both								11.00		1.50		Both								23.00		1.50		Both								6.00		1.50		Both								5.00		1.50		Both								17.00		1.50		Both								20.00		1.50		Both								20.00		1.50		Both								13.00		1.50		Both								5.00

		5.00						(one no answer)		7.00						24.00																												2.00		B2C										1.00		2.00		B2C								5.00		2.00		B2C								2.00		2.00		B2C								6.00		2.00		B2C								2.00		2.00		B2C								0.00		2.00		B2C								5.00		2.00		B2C								9.00		2.00		B2C								3.00		2.00		B2C								1.00		2.00		B2C								2.00

		6.00								0.00						43.00																														Inbound		1.00								0.00				Inbound		3.00						0.00				Inbound		5.00						0.00				Inbound		6.00						0.00				Inbound		0.00						0.00				Inbound		1.00						0.00				Inbound		4.00						0.00				Inbound		1.00						0.00				Inbound		5.00						0.00				Inbound		3.00						0.00				Inbound		2.00						0.00

		7.00								0.00						0.00																														Outbound		0.00												Outbound		3.00										Outbound		0.00										Outbound		1.00										Outbound		2.00										Outbound		0.00										Outbound		2.00										Outbound		6.00										Outbound		0.00										Outbound		3.00										Outbound		2.00

		8.00						Frequency of activity		0.00						12.00																														Both		8.00												Both		23.00										Both		12.00										Both		28.00										Both		8.00										Both		5.00										Both		21.00										Both		28.00										Both		21.00										Both		14.00										Both		5.00

		9.00								0.00						2.00

		10.00								0.00						0.00

		11.00								0.00						0.00

		12.00								1.00						1.00

		13.00								1.00						0.00

		14.00								1.00						1.00

		15.00								0.00						0.00

		16.00								3.00						0.00

										27.00

										3.00

										3.00

										6.00

										1.00

										0.00

										4.00

										0.00

								Company's link		12.00

										3.00

										28.00

										0.00

								Temporary contracts		36.00

								Part time contracts		33.00

								Temporary agency workers		10.00

								Collective agreements company		2.00

										0.00

										0.00

								Sector level		13.00

										0.00

										0.00

								National level		8.00

										0.00

										0.00

								Other level		1.00

										0.00

										0.00

								Union representation		5.00

										0.00

										0.00

								Staff representation		10.00

										0.00

										0.00

								H&S representation		17.00

										0.00

										0.00

		5.00						Staff numbers		2.00

		10.00								10.00

		20.00								11.00

		30.00								4.00

		40.00								1.00

		50.00								1.00

		100.00								4.00

		150.00								1.00

		200.00								2.00

		250.00								1.00

		500.00								2.00

		1000.00								1.00

										2.00

								Type of centre		10.00

		1.00								9.00

		2.00								24.00

		3.00								0.00

		4.00

								Orientation overall

								B2B		3.00

								Both		47.00

								B2C		39.00

								B2E

		40.00						Hours		12.00

		50.00								3.00

		60.00								10.00

		70.00								3.00

		80.00								3.00

		90.00								2.00

		100.00								1.00

		168.00								7.00

										0.00






_1071474730.xls
Chart7

		In a parent company

		Subsidiary

		Independent service provider



10

9

24



Graphs

		Territory

		Capital		14.00

		Attractive town		26

		Unattractive town or remote rural area		3

		Downtown		36

		Suburban		7

		Swedish		0

		Spanish		43

		Portuguese		3

		Others		27

		Maltese		0

		Italian		3

		Greek		0

		German		7

		French		12

		Finnish		0

		English		24

		Dutch		1

		Danish		0

		Bulgarian		0

		Arabic		1

				0

		Voluntary sector/NGO		0.00

		Travel		1.00

		Telecommunications		6.00

		Retail		3.00

		Research		3.00

		Outsourced call centre services		27.00

		Other		4.00

		Media		3.00

		Local Government		0.00

		Information Technology		1.00

		Health		1.00

		Financial Services		1.00

		Entertainment		0.00

		Energy		0.00

		Education		0.00

		Central government		0.00

				0

				Accounts		Booking appointments		Counselling		Customer service		Debt collection		Process financial transactions		Provide standard information		Sales		Taking customers orders		Technical support		Other

		Inbound		1		3		5.00		6		0		1		4		1		5		3		2

		Outbound		0		3		0.00		1		2		0		2		6		0		3		2

		Both		8		23		12.00		28		8		5		21		28		21		14		5

		Centre size		Frequency

		Up to 5		2

		Up to 10		10

		Up to 20		11

		Up to 30		4

		Up to 40		1

		Up to 50		1

		Up to 100		4

		Up to 150		1

		Up to 200		2

		Up to 250		1

		Up to 500		2

		Up to 1000		1

		Over 1000		2

		Centre type

		In a parent company		10

		Subsidiary		9

		Independent service provider		24

		B2B		3.00

		B2B and B2C		47.00

		B2C		39.00

		B2C and B2E		13.00

		Linked to other call centres		30

		Autonomous		73

		Opening hours		Frequency

		Up to 40		25.00

		Up to 50		18.00

		Up to 60		14.00

		Up to 70		12.00

		Up to 80		10.00

		Up to 90		7.00

		Up to 100		6.00

		24 x 7		24.00

		NOT DONE

		Awatiting corrections

		Not done awaiting corrections

		Agreements

		Company		9

		Sector		5

		National		4

		Other		0





Graphs

		





List

		





		





		





		



Inbound

Outbound

Both



		



Frequency

Call centre size

Frequency



		





		





		0

		0





		0

		0

		0

		0

		0

		0

		0

		0



Frequency

Opening hours



		Contact ID		Country		Code CC
lfd. Nr.		Company Name		Address		Postal code		City		Phone		Email		Region		Territory		Localisation		Attractiveness		Languages 1		Languages 2		Languages 3		Languages 4		Location		Main act 1		Main act. 2		Main act. 3		Company's link		Accounts/billing		Inbound		Outbound		Tech1		Level		Target		Booking appointment		Inbound		Outbound		Tech1		Level		Target		Counselling/advice		Inbound		Outbound		Tech1		Level		Target		Cusotmer services		Inbound		Outbound		Tech1		Level		Target		Debt collection		Inbound		Outbound		Tech1		Level		Target		Process financial transaction		Inbound		Outbound		Tech1		Level		Target		Providing standard information		Inbound		Outbound		Tech1		Level		Target		Sales		Inbound		Outbound		Tech1		Level		Target		Taking customers orders		Inbound		Outbound		Tech1		Level		Target		Technical support		Inbound		Outbound		Tech1		Level		Target		other		Inbound		Outbound		Tech1		Level		Target		Hours per week		Total employees		Full time		Women		Total women full time		Permanent staff		Permanent full time		Temporary staff		Temporaryt full time		Part time contracts		Equivalent		Temporary
agency workers		Equivalent		Company level		Sector level		National level		Other level		Union rep		Workplace rep		Health and safety

		1		ES																ES1		2.00		1.00		13.65		7.00		6.00		10.00				2.00		10.00		13.00		16.00		1.00														1.00		1.00		1.00		1.00				1.50														1.00		1.00		1.00		1.00				1.50																																						1.00		1.00		1.00		1.00		1.50				1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														84.00		14.00				12												1.00												1.00								1.00

		2		ES				Equipo Postal												ES3		1.00		1.00		10.97		7.00		6.00						3.00		11.00						3.00																																						1.00		1.00		1.00		3.00				2.00																																						1.00		1.00		1.00		3.00		2.00																																								40.00		275.00		164		261		183		165				110				1.00												1.00

		3		ES				Offiten Centro Internacional de Nego												ES5		2.00		1.00		9.30		7.00		6.00		9.00		4.00		3.00		16.00						3.00		1.00		1.00		1.00		1.00				1.00																										1.00		1.00		1.00		1.00				1.50																										1.00		1.00		1.00		1.00				1.50																																						1.00		1.00		1.00		1.00				1.00		40.00		6.00		5		6		5		6								1.00				1.00								1.00

		4		ES				Assetel												ES2		2.00		1.00		6.80		7.00								3.00		9.00		10.00				3.00																																						1.00		1.00		1.00		1.00				1.50		1.00				1.00		3.00		1.50																												1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50																										137.00		7.00				6		5		6				1				1.00												1.00

		5		ES				STD Multiogon SA												ES1		3.00		2.00		15.20		7.00		15.00						2.00		10.00						3.00														1.00		1.00		1.00		1.00				2.00														1.00		1.00		1.00		1.00				2.00																										1.00		1.00		1.00								1.00		1.00		1.00		1.00				2.00		1.00		1.00				1.00						1.00		1.00		1.00																				40.00		50.00		35		48				35				15				1.00				1.00						1.00								1.00		1.00

		6		ES				Ofitel Agenda Personal												ES3		1.00		1.00		10.97		7.00		6.00						3.00		10.00						2.00														1.00		1.00		1.00		1.00		3.00		1.00														1.00		1.00		1.00		1.00		3.00		1.00																										1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00														168.00		20.00		16		18		15		14				6				1.00										1.00

		7		ES				Gail Centre Europa												ES3		1.00		2.00		10.97		7.00		6.00		4.00		9.00		1.00		14.00						1.00														1.00		1.00		1.00		1.00		1.00		2.00																																																														1.00		1.00				1.00				2.00																																						93.00		116.00		75		76				110				6				1.00								1.00										1.00		1.00

		8		ES				Instituto Sondaxe												ES1		3.00		2.00		15.20		7.00		6.00		13.00				2.00		12.00						2.00														1.00		1.00		1.00		2.00		2.00		1.00														1.00		1.00		1.00		2.00		2.00		1.00																										1.00		1.00		1.00		2.00		2.00		1.00														1.00		1.00		1.00		2.00		2.00		1.00																										60.00		14.00		14		12		12		7		7.00		7				1.00												1.00

		9		ES				Fernando Poblacione												ES3		1.00		1.00		10.97		7.00		6.00		4.00		9.00		2.00		13.00						1.00																																						1.00		1.00		1.00		3.00		1.00		2.00		1.00		1.00		1.00		3.00		1.00		2.00																										1.00		1.00		1.00		3.00		1.00		2.00		1.00		1.00		1.00		3.00		1.00		2.00																										75.00		1350.00		405		1013		125		1215				135				1.00										1.00						1.00		1.00		1.00

		10		ES				Bitel												ES5		2.00		1.00		9.96		7.00		6.00		4.00				3.00		7.00		13.00				3.00														1.00		1.00		1.00		1.00		2.00		1.50														1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														70.00		20.00		5		19				5				15				1.00				1.00						1.00

		11		ES				Avantis Marketing Telefonico												ES3		1.00		1.00		10.97		7.00								3.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				1.00				1.50		1.00				1.00		1.00				1.50																										1.00				1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50																										80.00		300.00		225		294		221		75				225				1.00				1.00						1.00

		12		ES				Cotel												ES2		3.00		1.00		16.04		7.00		6.00		9.00				3.00		10.00						1.00		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50														1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50														60.00		10.00		1		10				5				5				1.00														1.00

		13		ES				Asstel SIS												ES5		2.00		2.00		10.21		7.00								3.00		10.00						3.00														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50																										1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50														70.00		30.00		27		29				15				15				1.00																				1.00

		14		ES				GC Asesoramiento en Telemarketing												ES2		2.00		1.00		8.73		7.00		9.00						3.00		10.00						3.00														1.00		1.00				2.00				1.50														1.00		1.00		1.00		2.00				1.50																										1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00						1.50		1.00		1.00		1.00		3.00				1.50														1.00				1.00		2.00				1.50		50.00		20.00		10		20				10				10				1.00

		15		ES				Rainbow Communicaciones												ES3		1.00		1.00		10.97		7.00		4.00		9.00		10.00		3.00		10.00						3.00														1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00						2.00		1.50																										1.00		1.00						2.00		1.50		1.00		1.00		1.00				2.00		1.50		1.00		1.00						2.00		1.50		1.00		1.00						2.00		1.50														60.00		200.00		125		170				125				75				1.00

		16		ES				Iniciativas de Comunicacion de Canarias												ES7		2.00		1.00		10.95		7.00								3.00		10.00						3.00														1.00		1.00		1.00		2.00				1.50														1.00		1.00		1.00		2.00				1.50																										1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				1.00		1.00		1.00		1.00		2.00				1.00		40.00		12.00		2		7				10				2								1.00																1.00

		17		ES				Maverik Marketing Telefonico												ES3		1.00		1.00		10.97		7.00		6.00						1.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00						1.50																										1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				2.00				1.50																												15.00		2		14				11				4																						1.00		1.00

		18		ES				Vivatel												ES5		2.00		1.00		11.78		7.00		6.00						3.00		12.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.00		1.00		1.00		1.00		1.00				1.00																										1.00		1.00		1.00		1.00				2.00		1.00		1.00		1.00		1.00				2.00		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														60.00		21.00		5		8				9				12				1.00				1.00

		19		ES				Talking People SL												ES6		2.00		1.00		16.90		7.00								3.00		13.00						3.00																																																																																																																										1.00		1.00				3.00				2.00		40.00		16.00		8		8				11				5				1.00

		20		ES				Telemarketing Sisteman SL												ES6		2.00		1.00		22.44		7.00								3.00		10.00						3.00																																																																										1.00				1.00		3.00				1.00		1.00		1.00		1.00		2.00				1.00														1.00				1.00		2.00				1.00														38.00		22.00		22		22				7				15								1.00

		21		ES				Resporesiede Empresa												ES2		2.00		1.00		8.73		7.00								3.00		6.00		11.00		16.00		3.00																																						1.00		1.00				3.00				2.00																										1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00																																						35.00		2.00		2		1				2

		22		ES				SDC Corporacion												ES5		2.00		2.00		12.78		7.00								3.00		9.00						3.00																																																																																						1.00				1.00		2.00				2.00																																						40.00		10.00		9		7				5				5				1.00

		23		ES				Dofer Servicios Empresas												ES2		2.00		1.00		9.30		7.00								3.00		9.00						3.00																																						1.00		1.00		1.00		3.00				1.00																																						1.00				1.00		3.00				1.00																																						40.00		15.00		15		13								15				1.00

		24		ES				Munda 2000 Consultancy SL												ES5		2.00		2.00		9.30		7.00								2.00		10.00						1.00																										1.00		1.00				2.00				1.00		1.00		1.00		1.00		1.00				1.50																										1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00		2.00				1.50		1.00				1.00		2.00				1.00														35.00		3.00				3								3				1.00

		25		ES				CEE Sertel SD												ES5		2.00		1.00		10.95		7.00		6.00		4.00				1.00		10.00						1.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00														1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00														46.50		95.00		86		76				2				93				1.00																1.00		1.00		1.00

		26		ES				B&D Marketing												ES3		1.00		1.00		10.92		7.00								1.00		10.00						3.00																																						1.00		1.00		1.00		3.00		1.00		1.50																										1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50																										40.00		7.00		7		6				0				7														1.00										1.00

		27		ES				Marketing Llodio SL												ES2		2.00		1.00		10.41		7.00		9.00						1.00		10.00						3.00														1.00				1.00		3.00																		1.00				1.00		3.00																																										1.00				1.00		3.00																		1.00				1.00		3.00																		55.00		7.00		1		7				1				6				1.00												1.00

		28		ES				Operatel												ES2		2.00		1.00		9.30		7.00		6.00						1.00		10.00						3.00														1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		60.00		15.00		8		12						2.00		15				1.00				1.00						1.00

		29		ES				Euro S+												ES2		2.00		2.00		8.73		7.00		9.00						1.00		10.00						3.00														1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.00		1.00		1.00		1.00		3.00				1.00		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		52.50		7.00		7		6				1				6																				1.00		1.00		1.00

		30		ES				REDCA Marketing research												ES7		2.00		1.00		13.65		7.00		6.00						3.00		12.00						1.00																																																																																																																										1.00				1.00		1.00				1.50		38.00		9.00		5		7				5				4				1.00								1.00

		31		ES				Goazen												ES2		2.00		1.00		14.96		7.00		6.00		4.00		9.00		3.00		10.00						3.00		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50																										1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50														64.00		60.00		60		48		6		48				12																								1.00

		32		ES				Mediafusion Espana SA												ES3		1.00		1.00		10.97		7.00								3.00		10.00						3.00																																																																																																																										1.00		1.00				2.00		2.00		2.00		168.00		60.00		54		48				30				30																								1.00

		33		ES				Bell Telemarketing												ES3		1.00		1.00		10.97		7.00								2.00		10.00						3.00		1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50																																																														1.00		1.00		1.00		2.00		2.00		1.50														84.00		200.00		30		190								200				1.00												1.00

		34		ES				Business Center SL												ES2		2.00		1.00		9.30		7.00		6.00						2.00		16.00						3.00														1.00		1.00		1.00		3.00				1.50														1.00		1.00		1.00		3.00				1.50																																						1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50																										60.00		7.00		2		7				3				4				1.00

		35		ES				Espor												ES1		2.00		1.00		16.88		7.00		6.00						1.00		13.00						1.00														1.00				1.00		3.00		1.00		1.50		1.00		1.00																																																										1.00				1.00		3.00		1.00		1.50																																																												1.00								1.00

		36		ES				Centro Control y Fomenta Asociaciones SL												ES3		1.00		1.00		10.97		7.00								2.00		10.00						3.00		1.00				1.00		3.00				1.50		1.00				1.00		2.00				1.50																																																		1.00				1.00		2.00				1.50		1.00				1.00		2.00				1.50																																						60.00		80.00		12		72				80								1.00																		1.00		1.00

		37		ES				Centro de Negocios												ES2		2.00		1.00		10.41		7.00		6.00						3.00		10.00						2.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														1.00		1.00		1.00		1.00		2.00		1.50																										1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50																										1.00		1.00		1.00		1.00		2.00		1.50		60.00		7.00		7		6				7

		38		ES				Telecyl SL														1.00		1.00		15.60		7.00		6.00		9.00				1.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														168.00		250.00		200		125				150				50				1.00										1.00						1.00		1.00		1.00

		39		ES				Responsas le Communicacion y Relacioces Externes												ES2		2.00		1.00		9.30		7.00		6.00		9.00				1.00		5.00						1.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50														168.00		995.00		886						318				677				1.00										1.00								1.00		1.00

		40		ES				Sellbytel Singular												ES2		2.00		1.00		9.30		7.00		6.00						2.00		10.00						1.00														1.00		1.00				1.00				2.00		1.00		1.00				1.00				1.50		1.00		1.00				1.00				1.50																										1.00		1.00				1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				1.00				1.50		1.00		1.00				1.00				1.50														168.00		30.00		24		30				30								1.00				1.00						1.00

		41		ES				Unisone Soluciones														1.00		1.00				7.00		6.00		9.00				3.00		10.00						1.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														168.00		1882.00		1501		1416				1501				381				1.00										1.00						1.00		1.00		1.00

		42		ES				Caventel														2.00		1.00				7.00		6.00						3.00		11.00		13.00				3.00														1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00																																						1.00		1.00		1.00		2.00				2.00																																						44.00		20.00		10		20				17				3				1.00										1.00

		43		ES				Telco Telemarketing SL														1.00		1.00				7.00		6.00						3.00		10.00						1.00														1.00		1.00				3.00						1.00		1.00				3.00						1.00		1.00				3.00																														1.00		1.00				3.00																																																						80.00		40.00		7		37				7				33				1.00										1.00										1.00

								Frequency of capital city		14.00

		Frequency								26.00				Language		0.00																												How many?		9.00		8.00		9.00								29.00		26.00		26.00		52.00						17.00		17.00		12.00		29.00						35.00		34.00		29.00		63.00						10.00		8.00		10.00		20.00						6.00		6.00		5.00		10.00						27.00		25.00		23.00		48.00						35.00		29.00		34.00								26.00		26.00		21.00								20.00		17.00		17.00								9.00		7.00		7.00								3039.00		6319.00		4079		4189		571		4048		9.00		2207		0.00		33.00		0.00		10.00		0.00

		1.00								3.00						0.00																												% of total		0.18												0.58		0.52										0.34		0.34										0.70		0.68										0.20		0.16										0.12		0.12										0.54		0.50										0.70		0.58										0.52		0.52										0.40		0.34										0.18		0.14										66.07		128.96		83		85		12		83		0.18		45		0.00		0.67		0.00		0.20		0.00

		2.00								0.00						0.00																																																																																																																																																																						65		66		9		64		0.14		35		0.00		0.52		0.00		0.16		0.00

		3.00								0.00						7.00																												1.00		B2B										1.00		1.00		B2B								2.00		1.00		B2B								2.00		1.00		B2B								4.00		1.00		B2B								1.00		1.00		B2B								1.00		1.00		B2B								3.00		1.00		B2B								3.00		1.00		B2B								2.00		1.00		B2B								4.00		1.00		B2B								2.00

		4.00						Frequency of downtown or suburban		36.00						0.00																												1.50		Both										7.00		1.50		Both								20.00		1.50		Both								11.00		1.50		Both								23.00		1.50		Both								6.00		1.50		Both								5.00		1.50		Both								17.00		1.50		Both								20.00		1.50		Both								20.00		1.50		Both								13.00		1.50		Both								5.00

		5.00						(one no answer)		7.00						24.00																												2.00		B2C										1.00		2.00		B2C								5.00		2.00		B2C								2.00		2.00		B2C								6.00		2.00		B2C								2.00		2.00		B2C								0.00		2.00		B2C								5.00		2.00		B2C								9.00		2.00		B2C								3.00		2.00		B2C								1.00		2.00		B2C								2.00

		6.00								0.00						43.00																														Inbound		1.00								0.00				Inbound		3.00						0.00				Inbound		5.00						0.00				Inbound		6.00						0.00				Inbound		0.00						0.00				Inbound		1.00						0.00				Inbound		4.00						0.00				Inbound		1.00						0.00				Inbound		5.00						0.00				Inbound		3.00						0.00				Inbound		2.00						0.00

		7.00								0.00						0.00																														Outbound		0.00												Outbound		3.00										Outbound		0.00										Outbound		1.00										Outbound		2.00										Outbound		0.00										Outbound		2.00										Outbound		6.00										Outbound		0.00										Outbound		3.00										Outbound		2.00

		8.00						Frequency of activity		0.00						12.00																														Both		8.00												Both		23.00										Both		12.00										Both		28.00										Both		8.00										Both		5.00										Both		21.00										Both		28.00										Both		21.00										Both		14.00										Both		5.00

		9.00								0.00						2.00

		10.00								0.00						0.00

		11.00								0.00						0.00

		12.00								1.00						1.00

		13.00								1.00						0.00

		14.00								1.00						1.00

		15.00								0.00						0.00

		16.00								3.00						0.00

										27.00

										3.00

										3.00

										6.00

										1.00

										0.00

										4.00

										0.00

								Company's link		12.00

										3.00

										28.00

										0.00

								Temporary contracts		36.00

								Part time contracts		33.00

								Temporary agency workers		10.00

								Collective agreements company		2.00

										0.00

										0.00

								Sector level		13.00

										0.00

										0.00

								National level		8.00

										0.00

										0.00

								Other level		1.00

										0.00

										0.00

								Union representation		5.00
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		Contact ID		Country		Code CC
lfd. Nr.		Company Name		Address		Postal code		City		Phone		Email		Region		Territory		Localisation		Attractiveness		Languages 1		Languages 2		Languages 3		Languages 4		Location		Main act 1		Main act. 2		Main act. 3		Company's link		Accounts/billing		Inbound		Outbound		Tech1		Level		Target		Booking appointment		Inbound		Outbound		Tech1		Level		Target		Counselling/advice		Inbound		Outbound		Tech1		Level		Target		Cusotmer services		Inbound		Outbound		Tech1		Level		Target		Debt collection		Inbound		Outbound		Tech1		Level		Target		Process financial transaction		Inbound		Outbound		Tech1		Level		Target		Providing standard information		Inbound		Outbound		Tech1		Level		Target		Sales		Inbound		Outbound		Tech1		Level		Target		Taking customers orders		Inbound		Outbound		Tech1		Level		Target		Technical support		Inbound		Outbound		Tech1		Level		Target		other		Inbound		Outbound		Tech1		Level		Target		Hours per week		Total employees		Full time		Women		Total women full time		Permanent staff		Permanent full time		Temporary staff		Temporaryt full time		Part time contracts		Equivalent		Temporary
agency workers		Equivalent		Company level		Sector level		National level		Other level		Union rep		Workplace rep		Health and safety

		1		ES																ES1		2.00		1.00		13.65		7.00		6.00		10.00				2.00		10.00		13.00		16.00		1.00														1.00		1.00		1.00		1.00				1.50														1.00		1.00		1.00		1.00				1.50																																						1.00		1.00		1.00		1.00		1.50				1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														84.00		14.00				12												1.00												1.00								1.00

		2		ES				Equipo Postal												ES3		1.00		1.00		10.97		7.00		6.00						3.00		11.00						3.00																																						1.00		1.00		1.00		3.00				2.00																																						1.00		1.00		1.00		3.00		2.00																																								40.00		275.00		164		261		183		165				110				1.00												1.00

		3		ES				Offiten Centro Internacional de Nego												ES5		2.00		1.00		9.30		7.00		6.00		9.00		4.00		3.00		16.00						3.00		1.00		1.00		1.00		1.00				1.00																										1.00		1.00		1.00		1.00				1.50																										1.00		1.00		1.00		1.00				1.50																																						1.00		1.00		1.00		1.00				1.00		40.00		6.00		5		6		5		6								1.00				1.00								1.00

		4		ES				Assetel												ES2		2.00		1.00		6.80		7.00								3.00		9.00		10.00				3.00																																						1.00		1.00		1.00		1.00				1.50		1.00				1.00		3.00		1.50																												1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50																										137.00		7.00				6		5		6				1				1.00												1.00

		5		ES				STD Multiogon SA												ES1		3.00		2.00		15.20		7.00		15.00						2.00		10.00						3.00														1.00		1.00		1.00		1.00				2.00														1.00		1.00		1.00		1.00				2.00																										1.00		1.00		1.00								1.00		1.00		1.00		1.00				2.00		1.00		1.00				1.00						1.00		1.00		1.00																				40.00		50.00		35		48				35				15				1.00				1.00						1.00								1.00		1.00

		6		ES				Ofitel Agenda Personal												ES3		1.00		1.00		10.97		7.00		6.00						3.00		10.00						2.00														1.00		1.00		1.00		1.00		3.00		1.00														1.00		1.00		1.00		1.00		3.00		1.00																										1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00														168.00		20.00		16		18		15		14				6				1.00										1.00

		7		ES				Gail Centre Europa												ES3		1.00		2.00		10.97		7.00		6.00		4.00		9.00		1.00		14.00						1.00														1.00		1.00		1.00		1.00		1.00		2.00																																																														1.00		1.00				1.00				2.00																																						93.00		116.00		75		76				110				6				1.00								1.00										1.00		1.00

		8		ES				Instituto Sondaxe												ES1		3.00		2.00		15.20		7.00		6.00		13.00				2.00		12.00						2.00														1.00		1.00		1.00		2.00		2.00		1.00														1.00		1.00		1.00		2.00		2.00		1.00																										1.00		1.00		1.00		2.00		2.00		1.00														1.00		1.00		1.00		2.00		2.00		1.00																										60.00		14.00		14		12		12		7		7.00		7				1.00												1.00

		9		ES				Fernando Poblacione												ES3		1.00		1.00		10.97		7.00		6.00		4.00		9.00		2.00		13.00						1.00																																						1.00		1.00		1.00		3.00		1.00		2.00		1.00		1.00		1.00		3.00		1.00		2.00																										1.00		1.00		1.00		3.00		1.00		2.00		1.00		1.00		1.00		3.00		1.00		2.00																										75.00		1350.00		405		1013		125		1215				135				1.00										1.00						1.00		1.00		1.00

		10		ES				Bitel												ES5		2.00		1.00		9.96		7.00		6.00		4.00				3.00		7.00		13.00				3.00														1.00		1.00		1.00		1.00		2.00		1.50														1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														70.00		20.00		5		19				5				15				1.00				1.00						1.00

		11		ES				Avantis Marketing Telefonico												ES3		1.00		1.00		10.97		7.00								3.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				1.00				1.50		1.00				1.00		1.00				1.50																										1.00				1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50																										80.00		300.00		225		294		221		75				225				1.00				1.00						1.00

		12		ES				Cotel												ES2		3.00		1.00		16.04		7.00		6.00		9.00				3.00		10.00						1.00		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50														1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50														60.00		10.00		1		10				5				5				1.00														1.00

		13		ES				Asstel SIS												ES5		2.00		2.00		10.21		7.00								3.00		10.00						3.00														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50																										1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50														70.00		30.00		27		29				15				15				1.00																				1.00

		14		ES				GC Asesoramiento en Telemarketing												ES2		2.00		1.00		8.73		7.00		9.00						3.00		10.00						3.00														1.00		1.00				2.00				1.50														1.00		1.00		1.00		2.00				1.50																										1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00						1.50		1.00		1.00		1.00		3.00				1.50														1.00				1.00		2.00				1.50		50.00		20.00		10		20				10				10				1.00

		15		ES				Rainbow Communicaciones												ES3		1.00		1.00		10.97		7.00		4.00		9.00		10.00		3.00		10.00						3.00														1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00						2.00		1.50																										1.00		1.00						2.00		1.50		1.00		1.00		1.00				2.00		1.50		1.00		1.00						2.00		1.50		1.00		1.00						2.00		1.50														60.00		200.00		125		170				125				75				1.00

		16		ES				Iniciativas de Comunicacion de Canarias												ES7		2.00		1.00		10.95		7.00								3.00		10.00						3.00														1.00		1.00		1.00		2.00				1.50														1.00		1.00		1.00		2.00				1.50																										1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				1.00		1.00		1.00		1.00		2.00				1.00		40.00		12.00		2		7				10				2								1.00																1.00

		17		ES				Maverik Marketing Telefonico												ES3		1.00		1.00		10.97		7.00		6.00						1.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00						1.50																										1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				2.00				1.50																												15.00		2		14				11				4																						1.00		1.00

		18		ES				Vivatel												ES5		2.00		1.00		11.78		7.00		6.00						3.00		12.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.00		1.00		1.00		1.00		1.00				1.00																										1.00		1.00		1.00		1.00				2.00		1.00		1.00		1.00		1.00				2.00		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														60.00		21.00		5		8				9				12				1.00				1.00

		19		ES				Talking People SL												ES6		2.00		1.00		16.90		7.00								3.00		13.00						3.00																																																																																																																										1.00		1.00				3.00				2.00		40.00		16.00		8		8				11				5				1.00

		20		ES				Telemarketing Sisteman SL												ES6		2.00		1.00		22.44		7.00								3.00		10.00						3.00																																																																										1.00				1.00		3.00				1.00		1.00		1.00		1.00		2.00				1.00														1.00				1.00		2.00				1.00														38.00		22.00		22		22				7				15								1.00

		21		ES				Resporesiede Empresa												ES2		2.00		1.00		8.73		7.00								3.00		6.00		11.00		16.00		3.00																																						1.00		1.00				3.00				2.00																										1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00																																						35.00		2.00		2		1				2

		22		ES				SDC Corporacion												ES5		2.00		2.00		12.78		7.00								3.00		9.00						3.00																																																																																						1.00				1.00		2.00				2.00																																						40.00		10.00		9		7				5				5				1.00

		23		ES				Dofer Servicios Empresas												ES2		2.00		1.00		9.30		7.00								3.00		9.00						3.00																																						1.00		1.00		1.00		3.00				1.00																																						1.00				1.00		3.00				1.00																																						40.00		15.00		15		13								15				1.00

		24		ES				Munda 2000 Consultancy SL												ES5		2.00		2.00		9.30		7.00								2.00		10.00						1.00																										1.00		1.00				2.00				1.00		1.00		1.00		1.00		1.00				1.50																										1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00		2.00				1.50		1.00				1.00		2.00				1.00														35.00		3.00				3								3				1.00

		25		ES				CEE Sertel SD												ES5		2.00		1.00		10.95		7.00		6.00		4.00				1.00		10.00						1.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00														1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00														46.50		95.00		86		76				2				93				1.00																1.00		1.00		1.00

		26		ES				B&D Marketing												ES3		1.00		1.00		10.92		7.00								1.00		10.00						3.00																																						1.00		1.00		1.00		3.00		1.00		1.50																										1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50																										40.00		7.00		7		6				0				7														1.00										1.00

		27		ES				Marketing Llodio SL												ES2		2.00		1.00		10.41		7.00		9.00						1.00		10.00						3.00														1.00				1.00		3.00																		1.00				1.00		3.00																																										1.00				1.00		3.00																		1.00				1.00		3.00																		55.00		7.00		1		7				1				6				1.00												1.00

		28		ES				Operatel												ES2		2.00		1.00		9.30		7.00		6.00						1.00		10.00						3.00														1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		60.00		15.00		8		12						2.00		15				1.00				1.00						1.00

		29		ES				Euro S+												ES2		2.00		2.00		8.73		7.00		9.00						1.00		10.00						3.00														1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.00		1.00		1.00		1.00		3.00				1.00		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		52.50		7.00		7		6				1				6																				1.00		1.00		1.00

		30		ES				REDCA Marketing research												ES7		2.00		1.00		13.65		7.00		6.00						3.00		12.00						1.00																																																																																																																										1.00				1.00		1.00				1.50		38.00		9.00		5		7				5				4				1.00								1.00

		31		ES				Goazen												ES2		2.00		1.00		14.96		7.00		6.00		4.00		9.00		3.00		10.00						3.00		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50																										1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50														64.00		60.00		60		48		6		48				12																								1.00

		32		ES				Mediafusion Espana SA												ES3		1.00		1.00		10.97		7.00								3.00		10.00						3.00																																																																																																																										1.00		1.00				2.00		2.00		2.00		168.00		60.00		54		48				30				30																								1.00

		33		ES				Bell Telemarketing												ES3		1.00		1.00		10.97		7.00								2.00		10.00						3.00		1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50																																																														1.00		1.00		1.00		2.00		2.00		1.50														84.00		200.00		30		190								200				1.00												1.00

		34		ES				Business Center SL												ES2		2.00		1.00		9.30		7.00		6.00						2.00		16.00						3.00														1.00		1.00		1.00		3.00				1.50														1.00		1.00		1.00		3.00				1.50																																						1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50																										60.00		7.00		2		7				3				4				1.00

		35		ES				Espor												ES1		2.00		1.00		16.88		7.00		6.00						1.00		13.00						1.00														1.00				1.00		3.00		1.00		1.50		1.00		1.00																																																										1.00				1.00		3.00		1.00		1.50																																																												1.00								1.00

		36		ES				Centro Control y Fomenta Asociaciones SL												ES3		1.00		1.00		10.97		7.00								2.00		10.00						3.00		1.00				1.00		3.00				1.50		1.00				1.00		2.00				1.50																																																		1.00				1.00		2.00				1.50		1.00				1.00		2.00				1.50																																						60.00		80.00		12		72				80								1.00																		1.00		1.00

		37		ES				Centro de Negocios												ES2		2.00		1.00		10.41		7.00		6.00						3.00		10.00						2.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														1.00		1.00		1.00		1.00		2.00		1.50																										1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50																										1.00		1.00		1.00		1.00		2.00		1.50		60.00		7.00		7		6				7

		38		ES				Telecyl SL														1.00		1.00		15.60		7.00		6.00		9.00				1.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														168.00		250.00		200		125				150				50				1.00										1.00						1.00		1.00		1.00

		39		ES				Responsas le Communicacion y Relacioces Externes												ES2		2.00		1.00		9.30		7.00		6.00		9.00				1.00		5.00						1.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50														168.00		995.00		886						318				677				1.00										1.00								1.00		1.00

		40		ES				Sellbytel Singular												ES2		2.00		1.00		9.30		7.00		6.00						2.00		10.00						1.00														1.00		1.00				1.00				2.00		1.00		1.00				1.00				1.50		1.00		1.00				1.00				1.50																										1.00		1.00				1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				1.00				1.50		1.00		1.00				1.00				1.50														168.00		30.00		24		30				30								1.00				1.00						1.00

		41		ES				Unisone Soluciones														1.00		1.00				7.00		6.00		9.00				3.00		10.00						1.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														168.00		1882.00		1501		1416				1501				381				1.00										1.00						1.00		1.00		1.00

		42		ES				Caventel														2.00		1.00				7.00		6.00						3.00		11.00		13.00				3.00														1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00																																						1.00		1.00		1.00		2.00				2.00																																						44.00		20.00		10		20				17				3				1.00										1.00

		43		ES				Telco Telemarketing SL														1.00		1.00				7.00		6.00						3.00		10.00						1.00														1.00		1.00				3.00						1.00		1.00				3.00						1.00		1.00				3.00																														1.00		1.00				3.00																																																						80.00		40.00		7		37				7				33				1.00										1.00										1.00

								Frequency of capital city		14.00

		Frequency								26.00				Language		0.00																												How many?		9.00		8.00		9.00								29.00		26.00		26.00		52.00						17.00		17.00		12.00		29.00						35.00		34.00		29.00		63.00						10.00		8.00		10.00		20.00						6.00		6.00		5.00		10.00						27.00		25.00		23.00		48.00						35.00		29.00		34.00								26.00		26.00		21.00								20.00		17.00		17.00								9.00		7.00		7.00								3039.00		6319.00		4079		4189		571		4048		9.00		2207		0.00		33.00		0.00		10.00		0.00

		1.00								3.00						0.00																												% of total		0.18												0.58		0.52										0.34		0.34										0.70		0.68										0.20		0.16										0.12		0.12										0.54		0.50										0.70		0.58										0.52		0.52										0.40		0.34										0.18		0.14										66.07		128.96		83		85		12		83		0.18		45		0.00		0.67		0.00		0.20		0.00

		2.00								0.00						0.00																																																																																																																																																																						65		66		9		64		0.14		35		0.00		0.52		0.00		0.16		0.00

		3.00								0.00						7.00																												1.00		B2B										1.00		1.00		B2B								2.00		1.00		B2B								2.00		1.00		B2B								4.00		1.00		B2B								1.00		1.00		B2B								1.00		1.00		B2B								3.00		1.00		B2B								3.00		1.00		B2B								2.00		1.00		B2B								4.00		1.00		B2B								2.00

		4.00						Frequency of downtown or suburban		36.00						0.00																												1.50		Both										7.00		1.50		Both								20.00		1.50		Both								11.00		1.50		Both								23.00		1.50		Both								6.00		1.50		Both								5.00		1.50		Both								17.00		1.50		Both								20.00		1.50		Both								20.00		1.50		Both								13.00		1.50		Both								5.00

		5.00						(one no answer)		7.00						24.00																												2.00		B2C										1.00		2.00		B2C								5.00		2.00		B2C								2.00		2.00		B2C								6.00		2.00		B2C								2.00		2.00		B2C								0.00		2.00		B2C								5.00		2.00		B2C								9.00		2.00		B2C								3.00		2.00		B2C								1.00		2.00		B2C								2.00

		6.00								0.00						43.00																														Inbound		1.00								0.00				Inbound		3.00						0.00				Inbound		5.00						0.00				Inbound		6.00						0.00				Inbound		0.00						0.00				Inbound		1.00						0.00				Inbound		4.00						0.00				Inbound		1.00						0.00				Inbound		5.00						0.00				Inbound		3.00						0.00				Inbound		2.00						0.00

		7.00								0.00						0.00																														Outbound		0.00												Outbound		3.00										Outbound		0.00										Outbound		1.00										Outbound		2.00										Outbound		0.00										Outbound		2.00										Outbound		6.00										Outbound		0.00										Outbound		3.00										Outbound		2.00

		8.00						Frequency of activity		0.00						12.00																														Both		8.00												Both		23.00										Both		12.00										Both		28.00										Both		8.00										Both		5.00										Both		21.00										Both		28.00										Both		21.00										Both		14.00										Both		5.00

		9.00								0.00						2.00

		10.00								0.00						0.00

		11.00								0.00						0.00

		12.00								1.00						1.00

		13.00								1.00						0.00

		14.00								1.00						1.00

		15.00								0.00						0.00

		16.00								3.00						0.00

										27.00

										3.00

										3.00

										6.00

										1.00

										0.00

										4.00

										0.00

								Company's link		12.00

										3.00

										28.00

										0.00

								Temporary contracts		36.00

								Part time contracts		33.00

								Temporary agency workers		10.00

								Collective agreements company		2.00

										0.00

										0.00

								Sector level		13.00

										0.00

										0.00

								National level		8.00

										0.00

										0.00

								Other level		1.00

										0.00

										0.00

								Union representation		5.00

										0.00

										0.00

								Staff representation		10.00

										0.00

										0.00

								H&S representation		17.00

										0.00

										0.00

		5.00						Staff numbers		2.00

		10.00								10.00

		20.00								11.00

		30.00								4.00

		40.00								1.00

		50.00								1.00

		100.00								4.00

		150.00								1.00

		200.00								2.00

		250.00								1.00

		500.00								2.00

		1000.00								1.00

										2.00

								Type of centre		10.00

		1.00								9.00

		2.00								24.00

		3.00								0.00

		4.00

								Orientation overall

								B2B		3.00

								Both		47.00

								B2C		39.00

								B2E		13.00

		40.00						Hours		12.00

		50.00								3.00

		60.00								10.00

		70.00								3.00

		80.00								3.00

		90.00								2.00

		100.00								1.00

		168.00								7.00

										0.00






_1071467404.xls
Chart2

		Downtown

		Suburban



36

7



Graphs

		Territory

		Capital		14.00
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				Accounts		Booking appointments		Counselling		Customer service		Debt collection		Process financial transactions		Provide standard information		Sales		Taking customers orders		Technical support		Other
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		Contact ID		Country		Code CC
lfd. Nr.		Company Name		Address		Postal code		City		Phone		Email		Region		Territory		Localisation		Attractiveness		Languages 1		Languages 2		Languages 3		Languages 4		Location		Main act 1		Main act. 2		Main act. 3		Company's link		Accounts/billing		Inbound		Outbound		Tech1		Level		Target		Booking appointment		Inbound		Outbound		Tech1		Level		Target		Counselling/advice		Inbound		Outbound		Tech1		Level		Target		Cusotmer services		Inbound		Outbound		Tech1		Level		Target		Debt collection		Inbound		Outbound		Tech1		Level		Target		Process financial transaction		Inbound		Outbound		Tech1		Level		Target		Providing standard information		Inbound		Outbound		Tech1		Level		Target		Sales		Inbound		Outbound		Tech1		Level		Target		Taking customers orders		Inbound		Outbound		Tech1		Level		Target		Technical support		Inbound		Outbound		Tech1		Level		Target		other		Inbound		Outbound		Tech1		Level		Target		Hours per week		Total employees		Full time		Women		Total women full time		Permanent staff		Permanent full time		Temporary staff		Temporaryt full time		Part time contracts		Equivalent		Temporary
agency workers		Equivalent		Company level		Sector level		National level		Other level		Union rep		Workplace rep		Health and safety

		1		ES																ES1		2.00		1.00		13.65		7.00		6.00		10.00				2.00		10.00		13.00		16.00		1.00														1.00		1.00		1.00		1.00				1.50														1.00		1.00		1.00		1.00				1.50																																						1.00		1.00		1.00		1.00		1.50				1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														84.00		14.00				12												1.00												1.00								1.00

		2		ES				Equipo Postal												ES3		1.00		1.00		10.97		7.00		6.00						3.00		11.00						3.00																																						1.00		1.00		1.00		3.00				2.00																																						1.00		1.00		1.00		3.00		2.00																																								40.00		275.00		164		261		183		165				110				1.00												1.00

		3		ES				Offiten Centro Internacional de Nego												ES5		2.00		1.00		9.30		7.00		6.00		9.00		4.00		3.00		16.00						3.00		1.00		1.00		1.00		1.00				1.00																										1.00		1.00		1.00		1.00				1.50																										1.00		1.00		1.00		1.00				1.50																																						1.00		1.00		1.00		1.00				1.00		40.00		6.00		5		6		5		6								1.00				1.00								1.00

		4		ES				Assetel												ES2		2.00		1.00		6.80		7.00								3.00		9.00		10.00				3.00																																						1.00		1.00		1.00		1.00				1.50		1.00				1.00		3.00		1.50																												1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50																										137.00		7.00				6		5		6				1				1.00												1.00

		5		ES				STD Multiogon SA												ES1		3.00		2.00		15.20		7.00		15.00						2.00		10.00						3.00														1.00		1.00		1.00		1.00				2.00														1.00		1.00		1.00		1.00				2.00																										1.00		1.00		1.00								1.00		1.00		1.00		1.00				2.00		1.00		1.00				1.00						1.00		1.00		1.00																				40.00		50.00		35		48				35				15				1.00				1.00						1.00								1.00		1.00

		6		ES				Ofitel Agenda Personal												ES3		1.00		1.00		10.97		7.00		6.00						3.00		10.00						2.00														1.00		1.00		1.00		1.00		3.00		1.00														1.00		1.00		1.00		1.00		3.00		1.00																										1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00														168.00		20.00		16		18		15		14				6				1.00										1.00

		7		ES				Gail Centre Europa												ES3		1.00		2.00		10.97		7.00		6.00		4.00		9.00		1.00		14.00						1.00														1.00		1.00		1.00		1.00		1.00		2.00																																																														1.00		1.00				1.00				2.00																																						93.00		116.00		75		76				110				6				1.00								1.00										1.00		1.00

		8		ES				Instituto Sondaxe												ES1		3.00		2.00		15.20		7.00		6.00		13.00				2.00		12.00						2.00														1.00		1.00		1.00		2.00		2.00		1.00														1.00		1.00		1.00		2.00		2.00		1.00																										1.00		1.00		1.00		2.00		2.00		1.00														1.00		1.00		1.00		2.00		2.00		1.00																										60.00		14.00		14		12		12		7		7.00		7				1.00												1.00

		9		ES				Fernando Poblacione												ES3		1.00		1.00		10.97		7.00		6.00		4.00		9.00		2.00		13.00						1.00																																						1.00		1.00		1.00		3.00		1.00		2.00		1.00		1.00		1.00		3.00		1.00		2.00																										1.00		1.00		1.00		3.00		1.00		2.00		1.00		1.00		1.00		3.00		1.00		2.00																										75.00		1350.00		405		1013		125		1215				135				1.00										1.00						1.00		1.00		1.00

		10		ES				Bitel												ES5		2.00		1.00		9.96		7.00		6.00		4.00				3.00		7.00		13.00				3.00														1.00		1.00		1.00		1.00		2.00		1.50														1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														70.00		20.00		5		19				5				15				1.00				1.00						1.00

		11		ES				Avantis Marketing Telefonico												ES3		1.00		1.00		10.97		7.00								3.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				1.00				1.50		1.00				1.00		1.00				1.50																										1.00				1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50																										80.00		300.00		225		294		221		75				225				1.00				1.00						1.00

		12		ES				Cotel												ES2		3.00		1.00		16.04		7.00		6.00		9.00				3.00		10.00						1.00		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50														1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50														60.00		10.00		1		10				5				5				1.00														1.00

		13		ES				Asstel SIS												ES5		2.00		2.00		10.21		7.00								3.00		10.00						3.00														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50																										1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50														70.00		30.00		27		29				15				15				1.00																				1.00

		14		ES				GC Asesoramiento en Telemarketing												ES2		2.00		1.00		8.73		7.00		9.00						3.00		10.00						3.00														1.00		1.00				2.00				1.50														1.00		1.00		1.00		2.00				1.50																										1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00						1.50		1.00		1.00		1.00		3.00				1.50														1.00				1.00		2.00				1.50		50.00		20.00		10		20				10				10				1.00

		15		ES				Rainbow Communicaciones												ES3		1.00		1.00		10.97		7.00		4.00		9.00		10.00		3.00		10.00						3.00														1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00						2.00		1.50																										1.00		1.00						2.00		1.50		1.00		1.00		1.00				2.00		1.50		1.00		1.00						2.00		1.50		1.00		1.00						2.00		1.50														60.00		200.00		125		170				125				75				1.00

		16		ES				Iniciativas de Comunicacion de Canarias												ES7		2.00		1.00		10.95		7.00								3.00		10.00						3.00														1.00		1.00		1.00		2.00				1.50														1.00		1.00		1.00		2.00				1.50																										1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				1.00		1.00		1.00		1.00		2.00				1.00		40.00		12.00		2		7				10				2								1.00																1.00

		17		ES				Maverik Marketing Telefonico												ES3		1.00		1.00		10.97		7.00		6.00						1.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00						1.50																										1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				2.00				1.50																												15.00		2		14				11				4																						1.00		1.00

		18		ES				Vivatel												ES5		2.00		1.00		11.78		7.00		6.00						3.00		12.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.00		1.00		1.00		1.00		1.00				1.00																										1.00		1.00		1.00		1.00				2.00		1.00		1.00		1.00		1.00				2.00		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														60.00		21.00		5		8				9				12				1.00				1.00

		19		ES				Talking People SL												ES6		2.00		1.00		16.90		7.00								3.00		13.00						3.00																																																																																																																										1.00		1.00				3.00				2.00		40.00		16.00		8		8				11				5				1.00

		20		ES				Telemarketing Sisteman SL												ES6		2.00		1.00		22.44		7.00								3.00		10.00						3.00																																																																										1.00				1.00		3.00				1.00		1.00		1.00		1.00		2.00				1.00														1.00				1.00		2.00				1.00														38.00		22.00		22		22				7				15								1.00

		21		ES				Resporesiede Empresa												ES2		2.00		1.00		8.73		7.00								3.00		6.00		11.00		16.00		3.00																																						1.00		1.00				3.00				2.00																										1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00																																						35.00		2.00		2		1				2

		22		ES				SDC Corporacion												ES5		2.00		2.00		12.78		7.00								3.00		9.00						3.00																																																																																						1.00				1.00		2.00				2.00																																						40.00		10.00		9		7				5				5				1.00

		23		ES				Dofer Servicios Empresas												ES2		2.00		1.00		9.30		7.00								3.00		9.00						3.00																																						1.00		1.00		1.00		3.00				1.00																																						1.00				1.00		3.00				1.00																																						40.00		15.00		15		13								15				1.00

		24		ES				Munda 2000 Consultancy SL												ES5		2.00		2.00		9.30		7.00								2.00		10.00						1.00																										1.00		1.00				2.00				1.00		1.00		1.00		1.00		1.00				1.50																										1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00		2.00				1.50		1.00				1.00		2.00				1.00														35.00		3.00				3								3				1.00

		25		ES				CEE Sertel SD												ES5		2.00		1.00		10.95		7.00		6.00		4.00				1.00		10.00						1.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00														1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00														46.50		95.00		86		76				2				93				1.00																1.00		1.00		1.00

		26		ES				B&D Marketing												ES3		1.00		1.00		10.92		7.00								1.00		10.00						3.00																																						1.00		1.00		1.00		3.00		1.00		1.50																										1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50																										40.00		7.00		7		6				0				7														1.00										1.00

		27		ES				Marketing Llodio SL												ES2		2.00		1.00		10.41		7.00		9.00						1.00		10.00						3.00														1.00				1.00		3.00																		1.00				1.00		3.00																																										1.00				1.00		3.00																		1.00				1.00		3.00																		55.00		7.00		1		7				1				6				1.00												1.00

		28		ES				Operatel												ES2		2.00		1.00		9.30		7.00		6.00						1.00		10.00						3.00														1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		60.00		15.00		8		12						2.00		15				1.00				1.00						1.00

		29		ES				Euro S+												ES2		2.00		2.00		8.73		7.00		9.00						1.00		10.00						3.00														1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.00		1.00		1.00		1.00		3.00				1.00		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		52.50		7.00		7		6				1				6																				1.00		1.00		1.00

		30		ES				REDCA Marketing research												ES7		2.00		1.00		13.65		7.00		6.00						3.00		12.00						1.00																																																																																																																										1.00				1.00		1.00				1.50		38.00		9.00		5		7				5				4				1.00								1.00

		31		ES				Goazen												ES2		2.00		1.00		14.96		7.00		6.00		4.00		9.00		3.00		10.00						3.00		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50																										1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50														64.00		60.00		60		48		6		48				12																								1.00

		32		ES				Mediafusion Espana SA												ES3		1.00		1.00		10.97		7.00								3.00		10.00						3.00																																																																																																																										1.00		1.00				2.00		2.00		2.00		168.00		60.00		54		48				30				30																								1.00

		33		ES				Bell Telemarketing												ES3		1.00		1.00		10.97		7.00								2.00		10.00						3.00		1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50																																																														1.00		1.00		1.00		2.00		2.00		1.50														84.00		200.00		30		190								200				1.00												1.00

		34		ES				Business Center SL												ES2		2.00		1.00		9.30		7.00		6.00						2.00		16.00						3.00														1.00		1.00		1.00		3.00				1.50														1.00		1.00		1.00		3.00				1.50																																						1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50																										60.00		7.00		2		7				3				4				1.00

		35		ES				Espor												ES1		2.00		1.00		16.88		7.00		6.00						1.00		13.00						1.00														1.00				1.00		3.00		1.00		1.50		1.00		1.00																																																										1.00				1.00		3.00		1.00		1.50																																																												1.00								1.00

		36		ES				Centro Control y Fomenta Asociaciones SL												ES3		1.00		1.00		10.97		7.00								2.00		10.00						3.00		1.00				1.00		3.00				1.50		1.00				1.00		2.00				1.50																																																		1.00				1.00		2.00				1.50		1.00				1.00		2.00				1.50																																						60.00		80.00		12		72				80								1.00																		1.00		1.00

		37		ES				Centro de Negocios												ES2		2.00		1.00		10.41		7.00		6.00						3.00		10.00						2.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														1.00		1.00		1.00		1.00		2.00		1.50																										1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50																										1.00		1.00		1.00		1.00		2.00		1.50		60.00		7.00		7		6				7

		38		ES				Telecyl SL														1.00		1.00		15.60		7.00		6.00		9.00				1.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														168.00		250.00		200		125				150				50				1.00										1.00						1.00		1.00		1.00

		39		ES				Responsas le Communicacion y Relacioces Externes												ES2		2.00		1.00		9.30		7.00		6.00		9.00				1.00		5.00						1.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50														168.00		995.00		886						318				677				1.00										1.00								1.00		1.00

		40		ES				Sellbytel Singular												ES2		2.00		1.00		9.30		7.00		6.00						2.00		10.00						1.00														1.00		1.00				1.00				2.00		1.00		1.00				1.00				1.50		1.00		1.00				1.00				1.50																										1.00		1.00				1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				1.00				1.50		1.00		1.00				1.00				1.50														168.00		30.00		24		30				30								1.00				1.00						1.00

		41		ES				Unisone Soluciones														1.00		1.00				7.00		6.00		9.00				3.00		10.00						1.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														168.00		1882.00		1501		1416				1501				381				1.00										1.00						1.00		1.00		1.00

		42		ES				Caventel														2.00		1.00				7.00		6.00						3.00		11.00		13.00				3.00														1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00																																						1.00		1.00		1.00		2.00				2.00																																						44.00		20.00		10		20				17				3				1.00										1.00

		43		ES				Telco Telemarketing SL														1.00		1.00				7.00		6.00						3.00		10.00						1.00														1.00		1.00				3.00						1.00		1.00				3.00						1.00		1.00				3.00																														1.00		1.00				3.00																																																						80.00		40.00		7		37				7				33				1.00										1.00										1.00

								Frequency of capital city		14.00

		Frequency								26.00				Language		0.00																												How many?		9.00		8.00		9.00								29.00		26.00		26.00		52.00						17.00		17.00		12.00		29.00						35.00		34.00		29.00		63.00						10.00		8.00		10.00		20.00						6.00		6.00		5.00		10.00						27.00		25.00		23.00		48.00						35.00		29.00		34.00								26.00		26.00		21.00								20.00		17.00		17.00								9.00		7.00		7.00								3039.00		6319.00		4079		4189		571		4048		9.00		2207		0.00		33.00		0.00		10.00		0.00

		1.00								3.00						0.00																												% of total		0.18												0.58		0.52										0.34		0.34										0.70		0.68										0.20		0.16										0.12		0.12										0.54		0.50										0.70		0.58										0.52		0.52										0.40		0.34										0.18		0.14										66.07		128.96		83		85		12		83		0.18		45		0.00		0.67		0.00		0.20		0.00

		2.00								0.00						0.00																																																																																																																																																																						65		66		9		64		0.14		35		0.00		0.52		0.00		0.16		0.00

		3.00								0.00						7.00																												1.00		B2B										1.00		1.00		B2B								2.00		1.00		B2B								2.00		1.00		B2B								4.00		1.00		B2B								1.00		1.00		B2B								1.00		1.00		B2B								3.00		1.00		B2B								3.00		1.00		B2B								2.00		1.00		B2B								4.00		1.00		B2B								2.00

		4.00						Frequency of downtown or suburban		36.00						0.00																												1.50		Both										7.00		1.50		Both								20.00		1.50		Both								11.00		1.50		Both								23.00		1.50		Both								6.00		1.50		Both								5.00		1.50		Both								17.00		1.50		Both								20.00		1.50		Both								20.00		1.50		Both								13.00		1.50		Both								5.00

		5.00						(one no answer)		7.00						24.00																												2.00		B2C										1.00		2.00		B2C								5.00		2.00		B2C								2.00		2.00		B2C								6.00		2.00		B2C								2.00		2.00		B2C								0.00		2.00		B2C								5.00		2.00		B2C								9.00		2.00		B2C								3.00		2.00		B2C								1.00		2.00		B2C								2.00

		6.00								0.00						43.00																														Inbound		1.00								0.00				Inbound		3.00						0.00				Inbound		5.00						0.00				Inbound		6.00						0.00				Inbound		0.00						0.00				Inbound		1.00						0.00				Inbound		4.00						0.00				Inbound		1.00						0.00				Inbound		5.00						0.00				Inbound		3.00						0.00				Inbound		2.00						0.00

		7.00								0.00						0.00																														Outbound		0.00												Outbound		3.00										Outbound		0.00										Outbound		1.00										Outbound		2.00										Outbound		0.00										Outbound		2.00										Outbound		6.00										Outbound		0.00										Outbound		3.00										Outbound		2.00

		8.00						Frequency of activity		0.00						12.00																														Both		8.00												Both		23.00										Both		12.00										Both		28.00										Both		8.00										Both		5.00										Both		21.00										Both		28.00										Both		21.00										Both		14.00										Both		5.00

		9.00								0.00						2.00

		10.00								0.00						0.00

		11.00								0.00						0.00

		12.00								1.00						1.00

		13.00								1.00						0.00

		14.00								1.00						1.00

		15.00								0.00						0.00

		16.00								3.00						0.00

										27.00

										3.00

										3.00

										6.00

										1.00

										0.00

										4.00

										0.00

								Company's link		12.00

										3.00

										28.00

										0.00

								Temporary contracts		36.00

								Part time contracts		33.00

								Temporary agency workers		10.00

								Collective agreements company		2.00

										0.00

										0.00

								Sector level		13.00

										0.00

										0.00

								National level		8.00

										0.00

										0.00

								Other level		1.00

										0.00

										0.00

								Union representation		5.00

										0.00

										0.00

								Staff representation		10.00

										0.00

										0.00

								H&S representation		17.00

										0.00

										0.00

		5.00						Staff numbers		2.00

		10.00								10.00

		20.00								11.00

		30.00								4.00

		40.00								1.00

		50.00								1.00

		100.00								4.00

		150.00								1.00

		200.00								2.00

		250.00								1.00

		500.00								2.00

		1000.00								1.00

										2.00

								Type of centre		10.00

		1.00								9.00

		2.00								24.00

		3.00								0.00

		4.00

								Orientation overall

								B2B		3.00

								Both		47.00

								B2C		39.00

								B2E		13.00

		40.00						Hours		12.00

		50.00								3.00

		60.00								10.00

		70.00								3.00

		80.00								3.00

		90.00								2.00

		100.00								1.00

		168.00								7.00

										0.00
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Graphs

		Territory

		Capital		14.00

		Attractive town		26

		Unattractive town or remote rural area		3

		Downtown		36

		Suburban		7

		Swedish		0

		Spanish		43

		Portuguese		3

		Others		27

		Maltese		0

		Italian		3

		Greek		0

		German		7

		French		12

		Finnish		0

		English		24

		Dutch		1

		Danish		0
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		Voluntary sector		2.00

		Travel		53.00

		Telecommunications		9.00

		Retail		1.00

		Research		2.00

		Outsourced services		0.00

		Other		12.00

		Media		5.00

		Local Government		6.00

		Information Technology		1.00

		Health		2.00

		Financial Services		3.00

		Entertainment		9.00

		Energy		2.00

		Education		3.00

		Central government		2.00

				Accounts		Booking appointments		Counselling		Customer service		Debt collection		Process financial transactions		Provide standard information		Sales		Taking customers orders		Technical support		Other

		Inbound		1		2		1.00		12		0		1		23		4		25		2		3

		Outbound		1		0		1.00		0		0		0		1		1		0		0		3

		Both		2		35		5.00		38		4		2		35		36		30		1		11

		Centre size		Frequency

		Up to 5		87

		Up to 10		12

		Up to 20		3

		Up to 30		0

		Up to 40		0

		Up to 50		0

		Up to 100		0

		Up to 150		0
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		Up to 500		1
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		Centre type

		In a parent company		16
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		Independent service provider		73

		B2B		3.00

		B2B and B2C		47.00

		B2C		39.00

		B2C and B2E		13.00

		Linked to other call centres		30

		Autonomous		73

		Opening hours		Frequency

		Up to 40		25.00

		Up to 50		18.00

		Up to 60		14.00

		Up to 70		12.00
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		Up to 90		7.00

		Up to 100		6.00
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		Contact ID		Country		Code CC
lfd. Nr.		Company Name		Address		Postal code		City		Phone		Email		Region		Territory		Localisation		Attractiveness		Languages 1		Languages 2		Languages 3		Languages 4		Location		Main act 1		Main act. 2		Main act. 3		Company's link		Accounts/billing		Inbound		Outbound		Tech1		Level		Target		Booking appointment		Inbound		Outbound		Tech1		Level		Target		Counselling/advice		Inbound		Outbound		Tech1		Level		Target		Cusotmer services		Inbound		Outbound		Tech1		Level		Target		Debt collection		Inbound		Outbound		Tech1		Level		Target		Process financial transaction		Inbound		Outbound		Tech1		Level		Target		Providing standard information		Inbound		Outbound		Tech1		Level		Target		Sales		Inbound		Outbound		Tech1		Level		Target		Taking customers orders		Inbound		Outbound		Tech1		Level		Target		Technical support		Inbound		Outbound		Tech1		Level		Target		other		Inbound		Outbound		Tech1		Level		Target		Hours per week		Total employees		Full time		Women		Total women full time		Permanent staff		Permanent full time		Temporary staff		Temporaryt full time		Part time contracts		Equivalent		Temporary
agency workers		Equivalent		Company level		Sector level		National level		Other level		Union rep		Workplace rep		Health and safety

		1		ES																ES1		2.00		1.00		13.65		7.00		6.00		10.00				2.00		10.00		13.00		16.00		1.00														1.00		1.00		1.00		1.00				1.50														1.00		1.00		1.00		1.00				1.50																																						1.00		1.00		1.00		1.00		1.50				1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														84.00		14.00				12												1.00												1.00								1.00

		2		ES				Equipo Postal												ES3		1.00		1.00		10.97		7.00		6.00						3.00		11.00						3.00																																						1.00		1.00		1.00		3.00				2.00																																						1.00		1.00		1.00		3.00		2.00																																								40.00		275.00		164		261		183		165				110				1.00												1.00

		3		ES				Offiten Centro Internacional de Nego												ES5		2.00		1.00		9.30		7.00		6.00		9.00		4.00		3.00		16.00						3.00		1.00		1.00		1.00		1.00				1.00																										1.00		1.00		1.00		1.00				1.50																										1.00		1.00		1.00		1.00				1.50																																						1.00		1.00		1.00		1.00				1.00		40.00		6.00		5		6		5		6								1.00				1.00								1.00

		4		ES				Assetel												ES2		2.00		1.00		6.80		7.00								3.00		9.00		10.00				3.00																																						1.00		1.00		1.00		1.00				1.50		1.00				1.00		3.00		1.50																												1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50																										137.00		7.00				6		5		6				1				1.00												1.00

		5		ES				STD Multiogon SA												ES1		3.00		2.00		15.20		7.00		15.00						2.00		10.00						3.00														1.00		1.00		1.00		1.00				2.00														1.00		1.00		1.00		1.00				2.00																										1.00		1.00		1.00								1.00		1.00		1.00		1.00				2.00		1.00		1.00				1.00						1.00		1.00		1.00																				40.00		50.00		35		48				35				15				1.00				1.00						1.00								1.00		1.00

		6		ES				Ofitel Agenda Personal												ES3		1.00		1.00		10.97		7.00		6.00						3.00		10.00						2.00														1.00		1.00		1.00		1.00		3.00		1.00														1.00		1.00		1.00		1.00		3.00		1.00																										1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00														168.00		20.00		16		18		15		14				6				1.00										1.00

		7		ES				Gail Centre Europa												ES3		1.00		2.00		10.97		7.00		6.00		4.00		9.00		1.00		14.00						1.00														1.00		1.00		1.00		1.00		1.00		2.00																																																														1.00		1.00				1.00				2.00																																						93.00		116.00		75		76				110				6				1.00								1.00										1.00		1.00

		8		ES				Instituto Sondaxe												ES1		3.00		2.00		15.20		7.00		6.00		13.00				2.00		12.00						2.00														1.00		1.00		1.00		2.00		2.00		1.00														1.00		1.00		1.00		2.00		2.00		1.00																										1.00		1.00		1.00		2.00		2.00		1.00														1.00		1.00		1.00		2.00		2.00		1.00																										60.00		14.00		14		12		12		7		7.00		7				1.00												1.00

		9		ES				Fernando Poblacione												ES3		1.00		1.00		10.97		7.00		6.00		4.00		9.00		2.00		13.00						1.00																																						1.00		1.00		1.00		3.00		1.00		2.00		1.00		1.00		1.00		3.00		1.00		2.00																										1.00		1.00		1.00		3.00		1.00		2.00		1.00		1.00		1.00		3.00		1.00		2.00																										75.00		1350.00		405		1013		125		1215				135				1.00										1.00						1.00		1.00		1.00

		10		ES				Bitel												ES5		2.00		1.00		9.96		7.00		6.00		4.00				3.00		7.00		13.00				3.00														1.00		1.00		1.00		1.00		2.00		1.50														1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														70.00		20.00		5		19				5				15				1.00				1.00						1.00

		11		ES				Avantis Marketing Telefonico												ES3		1.00		1.00		10.97		7.00								3.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				1.00				1.50		1.00				1.00		1.00				1.50																										1.00				1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50																										80.00		300.00		225		294		221		75				225				1.00				1.00						1.00

		12		ES				Cotel												ES2		3.00		1.00		16.04		7.00		6.00		9.00				3.00		10.00						1.00		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50														1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50														60.00		10.00		1		10				5				5				1.00														1.00

		13		ES				Asstel SIS												ES5		2.00		2.00		10.21		7.00								3.00		10.00						3.00														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50																										1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50														70.00		30.00		27		29				15				15				1.00																				1.00

		14		ES				GC Asesoramiento en Telemarketing												ES2		2.00		1.00		8.73		7.00		9.00						3.00		10.00						3.00														1.00		1.00				2.00				1.50														1.00		1.00		1.00		2.00				1.50																										1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00						1.50		1.00		1.00		1.00		3.00				1.50														1.00				1.00		2.00				1.50		50.00		20.00		10		20				10				10				1.00

		15		ES				Rainbow Communicaciones												ES3		1.00		1.00		10.97		7.00		4.00		9.00		10.00		3.00		10.00						3.00														1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00						2.00		1.50																										1.00		1.00						2.00		1.50		1.00		1.00		1.00				2.00		1.50		1.00		1.00						2.00		1.50		1.00		1.00						2.00		1.50														60.00		200.00		125		170				125				75				1.00

		16		ES				Iniciativas de Comunicacion de Canarias												ES7		2.00		1.00		10.95		7.00								3.00		10.00						3.00														1.00		1.00		1.00		2.00				1.50														1.00		1.00		1.00		2.00				1.50																										1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				1.00		1.00		1.00		1.00		2.00				1.00		40.00		12.00		2		7				10				2								1.00																1.00

		17		ES				Maverik Marketing Telefonico												ES3		1.00		1.00		10.97		7.00		6.00						1.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00						1.50																										1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				2.00				1.50																												15.00		2		14				11				4																						1.00		1.00

		18		ES				Vivatel												ES5		2.00		1.00		11.78		7.00		6.00						3.00		12.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.00		1.00		1.00		1.00		1.00				1.00																										1.00		1.00		1.00		1.00				2.00		1.00		1.00		1.00		1.00				2.00		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														60.00		21.00		5		8				9				12				1.00				1.00

		19		ES				Talking People SL												ES6		2.00		1.00		16.90		7.00								3.00		13.00						3.00																																																																																																																										1.00		1.00				3.00				2.00		40.00		16.00		8		8				11				5				1.00

		20		ES				Telemarketing Sisteman SL												ES6		2.00		1.00		22.44		7.00								3.00		10.00						3.00																																																																										1.00				1.00		3.00				1.00		1.00		1.00		1.00		2.00				1.00														1.00				1.00		2.00				1.00														38.00		22.00		22		22				7				15								1.00

		21		ES				Resporesiede Empresa												ES2		2.00		1.00		8.73		7.00								3.00		6.00		11.00		16.00		3.00																																						1.00		1.00				3.00				2.00																										1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00																																						35.00		2.00		2		1				2

		22		ES				SDC Corporacion												ES5		2.00		2.00		12.78		7.00								3.00		9.00						3.00																																																																																						1.00				1.00		2.00				2.00																																						40.00		10.00		9		7				5				5				1.00

		23		ES				Dofer Servicios Empresas												ES2		2.00		1.00		9.30		7.00								3.00		9.00						3.00																																						1.00		1.00		1.00		3.00				1.00																																						1.00				1.00		3.00				1.00																																						40.00		15.00		15		13								15				1.00

		24		ES				Munda 2000 Consultancy SL												ES5		2.00		2.00		9.30		7.00								2.00		10.00						1.00																										1.00		1.00				2.00				1.00		1.00		1.00		1.00		1.00				1.50																										1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00		2.00				1.50		1.00				1.00		2.00				1.00														35.00		3.00				3								3				1.00

		25		ES				CEE Sertel SD												ES5		2.00		1.00		10.95		7.00		6.00		4.00				1.00		10.00						1.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00														1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00														46.50		95.00		86		76				2				93				1.00																1.00		1.00		1.00

		26		ES				B&D Marketing												ES3		1.00		1.00		10.92		7.00								1.00		10.00						3.00																																						1.00		1.00		1.00		3.00		1.00		1.50																										1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50																										40.00		7.00		7		6				0				7														1.00										1.00

		27		ES				Marketing Llodio SL												ES2		2.00		1.00		10.41		7.00		9.00						1.00		10.00						3.00														1.00				1.00		3.00																		1.00				1.00		3.00																																										1.00				1.00		3.00																		1.00				1.00		3.00																		55.00		7.00		1		7				1				6				1.00												1.00

		28		ES				Operatel												ES2		2.00		1.00		9.30		7.00		6.00						1.00		10.00						3.00														1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		60.00		15.00		8		12						2.00		15				1.00				1.00						1.00

		29		ES				Euro S+												ES2		2.00		2.00		8.73		7.00		9.00						1.00		10.00						3.00														1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.00		1.00		1.00		1.00		3.00				1.00		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		52.50		7.00		7		6				1				6																				1.00		1.00		1.00

		30		ES				REDCA Marketing research												ES7		2.00		1.00		13.65		7.00		6.00						3.00		12.00						1.00																																																																																																																										1.00				1.00		1.00				1.50		38.00		9.00		5		7				5				4				1.00								1.00

		31		ES				Goazen												ES2		2.00		1.00		14.96		7.00		6.00		4.00		9.00		3.00		10.00						3.00		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50																										1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50														64.00		60.00		60		48		6		48				12																								1.00

		32		ES				Mediafusion Espana SA												ES3		1.00		1.00		10.97		7.00								3.00		10.00						3.00																																																																																																																										1.00		1.00				2.00		2.00		2.00		168.00		60.00		54		48				30				30																								1.00

		33		ES				Bell Telemarketing												ES3		1.00		1.00		10.97		7.00								2.00		10.00						3.00		1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50																																																														1.00		1.00		1.00		2.00		2.00		1.50														84.00		200.00		30		190								200				1.00												1.00

		34		ES				Business Center SL												ES2		2.00		1.00		9.30		7.00		6.00						2.00		16.00						3.00														1.00		1.00		1.00		3.00				1.50														1.00		1.00		1.00		3.00				1.50																																						1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50																										60.00		7.00		2		7				3				4				1.00

		35		ES				Espor												ES1		2.00		1.00		16.88		7.00		6.00						1.00		13.00						1.00														1.00				1.00		3.00		1.00		1.50		1.00		1.00																																																										1.00				1.00		3.00		1.00		1.50																																																												1.00								1.00

		36		ES				Centro Control y Fomenta Asociaciones SL												ES3		1.00		1.00		10.97		7.00								2.00		10.00						3.00		1.00				1.00		3.00				1.50		1.00				1.00		2.00				1.50																																																		1.00				1.00		2.00				1.50		1.00				1.00		2.00				1.50																																						60.00		80.00		12		72				80								1.00																		1.00		1.00

		37		ES				Centro de Negocios												ES2		2.00		1.00		10.41		7.00		6.00						3.00		10.00						2.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														1.00		1.00		1.00		1.00		2.00		1.50																										1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50																										1.00		1.00		1.00		1.00		2.00		1.50		60.00		7.00		7		6				7

		38		ES				Telecyl SL														1.00		1.00		15.60		7.00		6.00		9.00				1.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														168.00		250.00		200		125				150				50				1.00										1.00						1.00		1.00		1.00

		39		ES				Responsas le Communicacion y Relacioces Externes												ES2		2.00		1.00		9.30		7.00		6.00		9.00				1.00		5.00						1.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50														168.00		995.00		886						318				677				1.00										1.00								1.00		1.00

		40		ES				Sellbytel Singular												ES2		2.00		1.00		9.30		7.00		6.00						2.00		10.00						1.00														1.00		1.00				1.00				2.00		1.00		1.00				1.00				1.50		1.00		1.00				1.00				1.50																										1.00		1.00				1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				1.00				1.50		1.00		1.00				1.00				1.50														168.00		30.00		24		30				30								1.00				1.00						1.00

		41		ES				Unisone Soluciones														1.00		1.00				7.00		6.00		9.00				3.00		10.00						1.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														168.00		1882.00		1501		1416				1501				381				1.00										1.00						1.00		1.00		1.00

		42		ES				Caventel														2.00		1.00				7.00		6.00						3.00		11.00		13.00				3.00														1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00																																						1.00		1.00		1.00		2.00				2.00																																						44.00		20.00		10		20				17				3				1.00										1.00

		43		ES				Telco Telemarketing SL														1.00		1.00				7.00		6.00						3.00		10.00						1.00														1.00		1.00				3.00						1.00		1.00				3.00						1.00		1.00				3.00																														1.00		1.00				3.00																																																						80.00		40.00		7		37				7				33				1.00										1.00										1.00

								Frequency of capital city		14.00

		Frequency								26.00				Language		0.00																												How many?		9.00		8.00		9.00								29.00		26.00		26.00		52.00						17.00		17.00		12.00		29.00						35.00		34.00		29.00		63.00						10.00		8.00		10.00		20.00						6.00		6.00		5.00		10.00						27.00		25.00		23.00		48.00						35.00		29.00		34.00								26.00		26.00		21.00								20.00		17.00		17.00								9.00		7.00		7.00								3039.00		6319.00		4079		4189		571		4048		9.00		2207		0.00		33.00		0.00		10.00		0.00

		1.00								3.00						0.00																												% of total		0.18												0.58		0.52										0.34		0.34										0.70		0.68										0.20		0.16										0.12		0.12										0.54		0.50										0.70		0.58										0.52		0.52										0.40		0.34										0.18		0.14										66.07		128.96		83		85		12		83		0.18		45		0.00		0.67		0.00		0.20		0.00

		2.00								0.00						0.00																																																																																																																																																																						65		66		9		64		0.14		35		0.00		0.52		0.00		0.16		0.00

		3.00								0.00						7.00																												1.00		B2B										1.00		1.00		B2B								2.00		1.00		B2B								2.00		1.00		B2B								4.00		1.00		B2B								1.00		1.00		B2B								1.00		1.00		B2B								3.00		1.00		B2B								3.00		1.00		B2B								2.00		1.00		B2B								4.00		1.00		B2B								2.00

		4.00						Frequency of downtown or suburban		36.00						0.00																												1.50		Both										7.00		1.50		Both								20.00		1.50		Both								11.00		1.50		Both								23.00		1.50		Both								6.00		1.50		Both								5.00		1.50		Both								17.00		1.50		Both								20.00		1.50		Both								20.00		1.50		Both								13.00		1.50		Both								5.00

		5.00						(one no answer)		7.00						24.00																												2.00		B2C										1.00		2.00		B2C								5.00		2.00		B2C								2.00		2.00		B2C								6.00		2.00		B2C								2.00		2.00		B2C								0.00		2.00		B2C								5.00		2.00		B2C								9.00		2.00		B2C								3.00		2.00		B2C								1.00		2.00		B2C								2.00

		6.00								0.00						43.00																														Inbound		1.00								0.00				Inbound		3.00						0.00				Inbound		5.00						0.00				Inbound		6.00						0.00				Inbound		0.00						0.00				Inbound		1.00						0.00				Inbound		4.00						0.00				Inbound		1.00						0.00				Inbound		5.00						0.00				Inbound		3.00						0.00				Inbound		2.00						0.00

		7.00								0.00						0.00																														Outbound		0.00												Outbound		3.00										Outbound		0.00										Outbound		1.00										Outbound		2.00										Outbound		0.00										Outbound		2.00										Outbound		6.00										Outbound		0.00										Outbound		3.00										Outbound		2.00

		8.00						Frequency of activity		0.00						12.00																														Both		8.00												Both		23.00										Both		12.00										Both		28.00										Both		8.00										Both		5.00										Both		21.00										Both		28.00										Both		21.00										Both		14.00										Both		5.00

		9.00								0.00						2.00

		10.00								0.00						0.00

		11.00								0.00						0.00

		12.00								1.00						1.00

		13.00								1.00						0.00

		14.00								1.00						1.00

		15.00								0.00						0.00

		16.00								3.00						0.00

										27.00

										3.00

										3.00

										6.00

										1.00

										0.00

										4.00

										0.00

								Company's link		12.00

										3.00

										28.00

										0.00

								Temporary contracts		36.00

								Part time contracts		33.00

								Temporary agency workers		10.00

								Collective agreements company		2.00

										0.00

										0.00

								Sector level		13.00

										0.00

										0.00

								National level		8.00

										0.00

										0.00

								Other level		1.00

										0.00

										0.00

								Union representation		5.00

										0.00

										0.00

								Staff representation		10.00

										0.00

										0.00

								H&S representation		17.00

										0.00

										0.00

		5.00						Staff numbers		2.00

		10.00								10.00

		20.00								11.00

		30.00								4.00

		40.00								1.00

		50.00								1.00

		100.00								4.00

		150.00								1.00

		200.00								2.00

		250.00								1.00

		500.00								2.00

		1000.00								1.00

										2.00

								Type of centre		10.00

		1.00								9.00

		2.00								24.00

		3.00								0.00

		4.00

								Orientation overall

								B2B		3.00

								Both		47.00

								B2C		39.00

								B2E		13.00

		40.00						Hours		12.00

		50.00								3.00

		60.00								10.00

		70.00								3.00

		80.00								3.00

		90.00								2.00

		100.00								1.00

		168.00								7.00

										0.00
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		Contact ID		Country		Code CC
lfd. Nr.		Company Name		Address		Postal code		City		Phone		Email		Region		Territory		Localisation		Attractiveness		Languages 1		Languages 2		Languages 3		Languages 4		Location		Main act 1		Main act. 2		Main act. 3		Company's link		Accounts/billing		Inbound		Outbound		Tech1		Level		Target		Booking appointment		Inbound		Outbound		Tech1		Level		Target		Counselling/advice		Inbound		Outbound		Tech1		Level		Target		Cusotmer services		Inbound		Outbound		Tech1		Level		Target		Debt collection		Inbound		Outbound		Tech1		Level		Target		Process financial transaction		Inbound		Outbound		Tech1		Level		Target		Providing standard information		Inbound		Outbound		Tech1		Level		Target		Sales		Inbound		Outbound		Tech1		Level		Target		Taking customers orders		Inbound		Outbound		Tech1		Level		Target		Technical support		Inbound		Outbound		Tech1		Level		Target		other		Inbound		Outbound		Tech1		Level		Target		Hours per week		Total employees		Full time		Women		Total women full time		Permanent staff		Permanent full time		Temporary staff		Temporaryt full time		Part time contracts		Equivalent		Temporary
agency workers		Equivalent		Company level		Sector level		National level		Other level		Union rep		Workplace rep		Health and safety

		1		ES																ES1		2.00		1.00		13.65		7.00		6.00		10.00				2.00		10.00		13.00		16.00		1.00														1.00		1.00		1.00		1.00				1.50														1.00		1.00		1.00		1.00				1.50																																						1.00		1.00		1.00		1.00		1.50				1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														84.00		14.00				12												1.00												1.00								1.00

		2		ES				Equipo Postal												ES3		1.00		1.00		10.97		7.00		6.00						3.00		11.00						3.00																																						1.00		1.00		1.00		3.00				2.00																																						1.00		1.00		1.00		3.00		2.00																																								40.00		275.00		164		261		183		165				110				1.00												1.00

		3		ES				Offiten Centro Internacional de Nego												ES5		2.00		1.00		9.30		7.00		6.00		9.00		4.00		3.00		16.00						3.00		1.00		1.00		1.00		1.00				1.00																										1.00		1.00		1.00		1.00				1.50																										1.00		1.00		1.00		1.00				1.50																																						1.00		1.00		1.00		1.00				1.00		40.00		6.00		5		6		5		6								1.00				1.00								1.00

		4		ES				Assetel												ES2		2.00		1.00		6.80		7.00								3.00		9.00		10.00				3.00																																						1.00		1.00		1.00		1.00				1.50		1.00				1.00		3.00		1.50																												1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50																										137.00		7.00				6		5		6				1				1.00												1.00

		5		ES				STD Multiogon SA												ES1		3.00		2.00		15.20		7.00		15.00						2.00		10.00						3.00														1.00		1.00		1.00		1.00				2.00														1.00		1.00		1.00		1.00				2.00																										1.00		1.00		1.00								1.00		1.00		1.00		1.00				2.00		1.00		1.00				1.00						1.00		1.00		1.00																				40.00		50.00		35		48				35				15				1.00				1.00						1.00								1.00		1.00

		6		ES				Ofitel Agenda Personal												ES3		1.00		1.00		10.97		7.00		6.00						3.00		10.00						2.00														1.00		1.00		1.00		1.00		3.00		1.00														1.00		1.00		1.00		1.00		3.00		1.00																										1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00		1.00		1.00		1.00		1.00		3.00		1.00														168.00		20.00		16		18		15		14				6				1.00										1.00

		7		ES				Gail Centre Europa												ES3		1.00		2.00		10.97		7.00		6.00		4.00		9.00		1.00		14.00						1.00														1.00		1.00		1.00		1.00		1.00		2.00																																																														1.00		1.00				1.00				2.00																																						93.00		116.00		75		76				110				6				1.00								1.00										1.00		1.00

		8		ES				Instituto Sondaxe												ES1		3.00		2.00		15.20		7.00		6.00		13.00				2.00		12.00						2.00														1.00		1.00		1.00		2.00		2.00		1.00														1.00		1.00		1.00		2.00		2.00		1.00																										1.00		1.00		1.00		2.00		2.00		1.00														1.00		1.00		1.00		2.00		2.00		1.00																										60.00		14.00		14		12		12		7		7.00		7				1.00												1.00

		9		ES				Fernando Poblacione												ES3		1.00		1.00		10.97		7.00		6.00		4.00		9.00		2.00		13.00						1.00																																						1.00		1.00		1.00		3.00		1.00		2.00		1.00		1.00		1.00		3.00		1.00		2.00																										1.00		1.00		1.00		3.00		1.00		2.00		1.00		1.00		1.00		3.00		1.00		2.00																										75.00		1350.00		405		1013		125		1215				135				1.00										1.00						1.00		1.00		1.00

		10		ES				Bitel												ES5		2.00		1.00		9.96		7.00		6.00		4.00				3.00		7.00		13.00				3.00														1.00		1.00		1.00		1.00		2.00		1.50														1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														70.00		20.00		5		19				5				15				1.00				1.00						1.00

		11		ES				Avantis Marketing Telefonico												ES3		1.00		1.00		10.97		7.00								3.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				1.00				1.50		1.00				1.00		1.00				1.50																										1.00				1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50																										80.00		300.00		225		294		221		75				225				1.00				1.00						1.00

		12		ES				Cotel												ES2		3.00		1.00		16.04		7.00		6.00		9.00				3.00		10.00						1.00		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50														1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50		1.00		1.00		1.00		3.00		2.00		1.50														60.00		10.00		1		10				5				5				1.00														1.00

		13		ES				Asstel SIS												ES5		2.00		2.00		10.21		7.00								3.00		10.00						3.00														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50																										1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50														70.00		30.00		27		29				15				15				1.00																				1.00

		14		ES				GC Asesoramiento en Telemarketing												ES2		2.00		1.00		8.73		7.00		9.00						3.00		10.00						3.00														1.00		1.00				2.00				1.50														1.00		1.00		1.00		2.00				1.50																										1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00						1.50		1.00		1.00		1.00		3.00				1.50														1.00				1.00		2.00				1.50		50.00		20.00		10		20				10				10				1.00

		15		ES				Rainbow Communicaciones												ES3		1.00		1.00		10.97		7.00		4.00		9.00		10.00		3.00		10.00						3.00														1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00						2.00		1.50																										1.00		1.00						2.00		1.50		1.00		1.00		1.00				2.00		1.50		1.00		1.00						2.00		1.50		1.00		1.00						2.00		1.50														60.00		200.00		125		170				125				75				1.00

		16		ES				Iniciativas de Comunicacion de Canarias												ES7		2.00		1.00		10.95		7.00								3.00		10.00						3.00														1.00		1.00		1.00		2.00				1.50														1.00		1.00		1.00		2.00				1.50																										1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				1.00		1.00		1.00		1.00		2.00				1.00		40.00		12.00		2		7				10				2								1.00																1.00

		17		ES				Maverik Marketing Telefonico												ES3		1.00		1.00		10.97		7.00		6.00						1.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00						1.50																										1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				2.00				1.50																												15.00		2		14				11				4																						1.00		1.00

		18		ES				Vivatel												ES5		2.00		1.00		11.78		7.00		6.00						3.00		12.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.00		1.00		1.00		1.00		1.00				1.00																										1.00		1.00		1.00		1.00				2.00		1.00		1.00		1.00		1.00				2.00		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														60.00		21.00		5		8				9				12				1.00				1.00

		19		ES				Talking People SL												ES6		2.00		1.00		16.90		7.00								3.00		13.00						3.00																																																																																																																										1.00		1.00				3.00				2.00		40.00		16.00		8		8				11				5				1.00

		20		ES				Telemarketing Sisteman SL												ES6		2.00		1.00		22.44		7.00								3.00		10.00						3.00																																																																										1.00				1.00		3.00				1.00		1.00		1.00		1.00		2.00				1.00														1.00				1.00		2.00				1.00														38.00		22.00		22		22				7				15								1.00

		21		ES				Resporesiede Empresa												ES2		2.00		1.00		8.73		7.00								3.00		6.00		11.00		16.00		3.00																																						1.00		1.00				3.00				2.00																										1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00																																						35.00		2.00		2		1				2

		22		ES				SDC Corporacion												ES5		2.00		2.00		12.78		7.00								3.00		9.00						3.00																																																																																						1.00				1.00		2.00				2.00																																						40.00		10.00		9		7				5				5				1.00

		23		ES				Dofer Servicios Empresas												ES2		2.00		1.00		9.30		7.00								3.00		9.00						3.00																																						1.00		1.00		1.00		3.00				1.00																																						1.00				1.00		3.00				1.00																																						40.00		15.00		15		13								15				1.00

		24		ES				Munda 2000 Consultancy SL												ES5		2.00		2.00		9.30		7.00								2.00		10.00						1.00																										1.00		1.00				2.00				1.00		1.00		1.00		1.00		1.00				1.50																										1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				1.50		1.00		1.00		1.00		2.00				1.50		1.00				1.00		2.00				1.00														35.00		3.00				3								3				1.00

		25		ES				CEE Sertel SD												ES5		2.00		1.00		10.95		7.00		6.00		4.00				1.00		10.00						1.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00														1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00		1.00		1.00		1.00		3.00				2.00														46.50		95.00		86		76				2				93				1.00																1.00		1.00		1.00

		26		ES				B&D Marketing												ES3		1.00		1.00		10.92		7.00								1.00		10.00						3.00																																						1.00		1.00		1.00		3.00		1.00		1.50																										1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50																										40.00		7.00		7		6				0				7														1.00										1.00

		27		ES				Marketing Llodio SL												ES2		2.00		1.00		10.41		7.00		9.00						1.00		10.00						3.00														1.00				1.00		3.00																		1.00				1.00		3.00																																										1.00				1.00		3.00																		1.00				1.00		3.00																		55.00		7.00		1		7				1				6				1.00												1.00

		28		ES				Operatel												ES2		2.00		1.00		9.30		7.00		6.00						1.00		10.00						3.00														1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50		1.00		1.00		1.00		3.00		1.00		1.50														1.00		1.00		1.00		3.00		1.00		1.50		60.00		15.00		8		12						2.00		15				1.00				1.00						1.00

		29		ES				Euro S+												ES2		2.00		2.00		8.73		7.00		9.00						1.00		10.00						3.00														1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.00		1.00		1.00		1.00		3.00				1.00		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50		52.50		7.00		7		6				1				6																				1.00		1.00		1.00

		30		ES				REDCA Marketing research												ES7		2.00		1.00		13.65		7.00		6.00						3.00		12.00						1.00																																																																																																																										1.00				1.00		1.00				1.50		38.00		9.00		5		7				5				4				1.00								1.00

		31		ES				Goazen												ES2		2.00		1.00		14.96		7.00		6.00		4.00		9.00		3.00		10.00						3.00		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50																										1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50		1.00		1.00		1.00		1.00		3.00		1.50														64.00		60.00		60		48		6		48				12																								1.00

		32		ES				Mediafusion Espana SA												ES3		1.00		1.00		10.97		7.00								3.00		10.00						3.00																																																																																																																										1.00		1.00				2.00		2.00		2.00		168.00		60.00		54		48				30				30																								1.00

		33		ES				Bell Telemarketing												ES3		1.00		1.00		10.97		7.00								2.00		10.00						3.00		1.00		1.00		1.00		2.00		2.00		1.50														1.00		1.00		1.00		2.00		2.00		1.50		1.00		1.00		1.00		2.00		2.00		1.50																																																														1.00		1.00		1.00		2.00		2.00		1.50														84.00		200.00		30		190								200				1.00												1.00

		34		ES				Business Center SL												ES2		2.00		1.00		9.30		7.00		6.00						2.00		16.00						3.00														1.00		1.00		1.00		3.00				1.50														1.00		1.00		1.00		3.00				1.50																																						1.00		1.00		1.00		3.00				1.50		1.00		1.00		1.00		3.00				1.50																										60.00		7.00		2		7				3				4				1.00

		35		ES				Espor												ES1		2.00		1.00		16.88		7.00		6.00						1.00		13.00						1.00														1.00				1.00		3.00		1.00		1.50		1.00		1.00																																																										1.00				1.00		3.00		1.00		1.50																																																												1.00								1.00

		36		ES				Centro Control y Fomenta Asociaciones SL												ES3		1.00		1.00		10.97		7.00								2.00		10.00						3.00		1.00				1.00		3.00				1.50		1.00				1.00		2.00				1.50																																																		1.00				1.00		2.00				1.50		1.00				1.00		2.00				1.50																																						60.00		80.00		12		72				80								1.00																		1.00		1.00

		37		ES				Centro de Negocios												ES2		2.00		1.00		10.41		7.00		6.00						3.00		10.00						2.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														1.00		1.00		1.00		1.00		2.00		1.50																										1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50																										1.00		1.00		1.00		1.00		2.00		1.50		60.00		7.00		7		6				7

		38		ES				Telecyl SL														1.00		1.00		15.60		7.00		6.00		9.00				1.00		10.00						3.00														1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00		1.00		1.00				1.50														168.00		250.00		200		125				150				50				1.00										1.00						1.00		1.00		1.00

		39		ES				Responsas le Communicacion y Relacioces Externes												ES2		2.00		1.00		9.30		7.00		6.00		9.00				1.00		5.00						1.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50		1.00		1.00				1.00		2.00		1.50														168.00		995.00		886						318				677				1.00										1.00								1.00		1.00

		40		ES				Sellbytel Singular												ES2		2.00		1.00		9.30		7.00		6.00						2.00		10.00						1.00														1.00		1.00				1.00				2.00		1.00		1.00				1.00				1.50		1.00		1.00				1.00				1.50																										1.00		1.00				1.00				1.50		1.00		1.00		1.00		1.00				1.50		1.00		1.00				1.00				1.50		1.00		1.00				1.00				1.50														168.00		30.00		24		30				30								1.00				1.00						1.00

		41		ES				Unisone Soluciones														1.00		1.00				7.00		6.00		9.00				3.00		10.00						1.00		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50		1.00		1.00		1.00		1.00		2.00		1.50														168.00		1882.00		1501		1416				1501				381				1.00										1.00						1.00		1.00		1.00

		42		ES				Caventel														2.00		1.00				7.00		6.00						3.00		11.00		13.00				3.00														1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00		1.00		1.00		1.00		2.00				2.00																																						1.00		1.00		1.00		2.00				2.00																																						44.00		20.00		10		20				17				3				1.00										1.00

		43		ES				Telco Telemarketing SL														1.00		1.00				7.00		6.00						3.00		10.00						1.00														1.00		1.00				3.00						1.00		1.00				3.00						1.00		1.00				3.00																														1.00		1.00				3.00																																																						80.00		40.00		7		37				7				33				1.00										1.00										1.00

								Frequency of capital city		14.00

		Frequency								26.00				Language		0.00																												How many?		9.00		8.00		9.00								29.00		26.00		26.00		52.00						17.00		17.00		12.00		29.00						35.00		34.00		29.00		63.00						10.00		8.00		10.00		20.00						6.00		6.00		5.00		10.00						27.00		25.00		23.00		48.00						35.00		29.00		34.00								26.00		26.00		21.00								20.00		17.00		17.00								9.00		7.00		7.00								3039.00		6319.00		4079		4189		571		4048		9.00		2207		0.00		33.00		0.00		10.00		0.00

		1.00								3.00						0.00																												% of total		0.18												0.58		0.52										0.34		0.34										0.70		0.68										0.20		0.16										0.12		0.12										0.54		0.50										0.70		0.58										0.52		0.52										0.40		0.34										0.18		0.14										66.07		128.96		83		85		12		83		0.18		45		0.00		0.67		0.00		0.20		0.00

		2.00								0.00						0.00																																																																																																																																																																						65		66		9		64		0.14		35		0.00		0.52		0.00		0.16		0.00

		3.00								0.00						7.00																												1.00		B2B										1.00		1.00		B2B								2.00		1.00		B2B								2.00		1.00		B2B								4.00		1.00		B2B								1.00		1.00		B2B								1.00		1.00		B2B								3.00		1.00		B2B								3.00		1.00		B2B								2.00		1.00		B2B								4.00		1.00		B2B								2.00

		4.00						Frequency of downtown or suburban		36.00						0.00																												1.50		Both										7.00		1.50		Both								20.00		1.50		Both								11.00		1.50		Both								23.00		1.50		Both								6.00		1.50		Both								5.00		1.50		Both								17.00		1.50		Both								20.00		1.50		Both								20.00		1.50		Both								13.00		1.50		Both								5.00

		5.00						(one no answer)		7.00						24.00																												2.00		B2C										1.00		2.00		B2C								5.00		2.00		B2C								2.00		2.00		B2C								6.00		2.00		B2C								2.00		2.00		B2C								0.00		2.00		B2C								5.00		2.00		B2C								9.00		2.00		B2C								3.00		2.00		B2C								1.00		2.00		B2C								2.00

		6.00								0.00						43.00																														Inbound		1.00								0.00				Inbound		3.00						0.00				Inbound		5.00						0.00				Inbound		6.00						0.00				Inbound		0.00						0.00				Inbound		1.00						0.00				Inbound		4.00						0.00				Inbound		1.00						0.00				Inbound		5.00						0.00				Inbound		3.00						0.00				Inbound		2.00						0.00

		7.00								0.00						0.00																														Outbound		0.00												Outbound		3.00										Outbound		0.00										Outbound		1.00										Outbound		2.00										Outbound		0.00										Outbound		2.00										Outbound		6.00										Outbound		0.00										Outbound		3.00										Outbound		2.00

		8.00						Frequency of activity		0.00						12.00																														Both		8.00												Both		23.00										Both		12.00										Both		28.00										Both		8.00										Both		5.00										Both		21.00										Both		28.00										Both		21.00										Both		14.00										Both		5.00

		9.00								0.00						2.00

		10.00								0.00						0.00

		11.00								0.00						0.00

		12.00								1.00						1.00

		13.00								1.00						0.00

		14.00								1.00						1.00

		15.00								0.00						0.00

		16.00								3.00						0.00

										27.00

										3.00

										3.00

										6.00

										1.00

										0.00

										4.00

										0.00

								Company's link		12.00

										3.00

										28.00

										0.00

								Temporary contracts		36.00

								Part time contracts		33.00

								Temporary agency workers		10.00

								Collective agreements company		2.00

										0.00

										0.00

								Sector level		13.00

										0.00

										0.00

								National level		8.00

										0.00

										0.00

								Other level		1.00

										0.00

										0.00

								Union representation		5.00

										0.00

										0.00

								Staff representation		10.00

										0.00

										0.00

								H&S representation		17.00

										0.00

										0.00

		5.00						Staff numbers		2.00

		10.00								10.00

		20.00								11.00

		30.00								4.00

		40.00								1.00

		50.00								1.00

		100.00								4.00

		150.00								1.00

		200.00								2.00

		250.00								1.00

		500.00								2.00

		1000.00								1.00

										2.00

								Type of centre		10.00

		1.00								9.00

		2.00								24.00

		3.00								0.00

		4.00

								Orientation overall

								B2B		3.00

								Both		47.00

								B2C		39.00

								B2E		13.00

		40.00						Hours		12.00

		50.00								3.00

		60.00								10.00

		70.00								3.00

		80.00								3.00

		90.00								2.00

		100.00								1.00

		168.00								7.00

										0.00






